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Non-technical summary

Background
Strategic Environmental Assessment (SEA) is required under the Environmental Assessment (Scotland)
Act 2005. It is a systematic method of assessing the environmental effects of plans and programmes
during their preparation, allowing for the mitigation of any adverse effects before implementation.
This is the non-technical summary of the Environmental Report prepared as part of the SEA of the
Ayrshire and Arran Tourism Strategy (AATS). It sets out a summary of the SEA process, followed by an
outline of the likely regionally-significant effects of the AATS. An important element of SEA is making the
information about possible impacts available to the public, and this non-technical summary describes how
to make comments on the SEA process and outcomes.
Summary of the SEA process
The SEA process to date comprised a number of key stages. In 2011, a scoping exercise was
undertaken to identify the method for and overall content of the SEA. A scoping report was submitted
to the Consultation Authorities for their comments in 2011. The Strategy was subsequently developed
without the accompanying Environmental Report, and this omission was identified in autumn 2013.
Following consideration of comments on the scoping report, assessment progressed: firstly by examining
the high-level effects of the AATS’ vision, objectives and key action areas; and then moving on to more
detailed assessment of its spatial content and strategic priorities – resulting in the preparation of this
environmental report.
Scope of the Environmental Report
The Environmental Report includes the following:


Key facts about the AATS and an outline of its vision, aims, objectives and key action areas;



Relationships with other plans, programmes and strategies;



Environmental baseline – the current state of the environment and likely evolution of the
environment without the AATS;



Identification of SEA objectives for the assessment;



Application of the objectives to the AATS; and



Proposed mitigation and monitoring measures.

Vision, aims and objectives of the Ayrshire and Arran Tourism Strategy
The overall vision of the Ayrshire and Arran Tourism Strategy is:
“Ayrshire and Arran will be a premier destination of choice, where visitors will receive a fantastic
welcome and enjoy outstanding experiences of our coastline, countryside, culture and
hospitability”.
The aims of the Strategy are to:


Secure industry leadership that guides strategic direction;



Proactively market Ayrshire and Arran as a destination of choice;



Maximise quality and focus on excellent service for our visitors;



Enhance our tourism offers and capitalise on opportunities; and



Improve the basis facilities that underpin fantastic visitor experiences.

Within each aim, there is a range of actions and projects focussed on achieving the following strategic
objectives by the end of 2017:


Increase the annual number of visitors to Ayrshire & Arran by 10%, from 3.50 million to 3.85
million;



Increase annual spend by visitors by 20%, from £348 million to £418 million;



Increase employment supported by the sector by 10%, from 8,915 jobs to 9,800 jobs; and



Enhance and conserve the region’s natural, heritage and cultural assets.

Environmental baseline
Schedule 3 of the Environmental Assessment (Scotland) Act 2005 requires that the Environmental Report
includes a description of “the relevant aspects of the current state of the environment and the likely
evolution thereof without implementation of the plan or programme” and “the environmental
characteristics of areas likely to be significantly affected”. This section summarises the environmental
context of the AATS.
Air
Part IV of The Environment Act 1995 places an obligation on all local authorities to regularly review and
assess air quality in their areas, and to determine whether or not the air quality objectives are likely to
be achieved. A number of pollutants require to be assessed against targets which are prescribed in
regulations and set out in The UK Air Quality Strategy. None of the three Ayrshire local authorities have
a declared Air Quality Management Area.
Biodiversity
The nature conservation interest of the area is widespread and includes a wide range of habitats,
vegetation communities or species of interest. This ranges from remnant semi-natural habitats to more
recently formed habitats, and occurs on the upland, lowland and close to more densely populated urban
areas. Habitats of particular nature conservation interest and importance include the valley or gorge
woodlands, a number of lowland mosses, upland and upland fringe habitats, the estuaries and wetlands
and coastal habitats.
Ayrshire and Arran has a significant number of sites that are of international importance for their
biodiversity including six areas designated as ‘Special Areas of Conservation’ (SAC) with a further five
areas designated as ‘Special Protection Areas’ (SPA). In addition, 78 sites are nationally designated as
‘Sites of Special Scientific Interest’ (SSSI). There are also 15 Scottish Wildlife Trust Reserves within the
study area.
Climate change
The climate change projections suggest that Ayrshire will experience milder, wetter winters and warmer
drier summers. There is likely to be an increase in flood risk during the winter, but a risk of drought in
summer. Storms may become more frequent and intense. Sea levels along the coastline are likely to
continue rising, and there will be an increase in the risk of flooding from extreme tides associated with
storm events.
Cultural heritage
Ayrshire and Arran has a rich cultural heritage with a large number of Listed Buildings, Conservation
Areas, Scheduled Monuments, Gardens and Designed Landscapes and archaeological sites.
The area has a wealth of archaeological sites and features including 213 Scheduled Ancient Monuments.
There is a high density of Listed Buildings, particularly along the river valleys, which number 3,281 in
total. There is one inventory battlefield in the area, namely Loudoun Hill.
There are 60 Conservation Areas, 20 inventory-listed Gardens and Designed Landscapes and a further
133 locally recorded landscapes, making an important contribution to the area’s landscape.
Human health
Key health issues for the three community health partnership areas of Ayrshire include:

East Ayrshire CHP


Male and female life expectancy and mortality are significantly worse than the Scotland
average;



Diabetes is significantly more common than the Scotland average ;



The number of people walking, cycling or using public transport to travel to work is the second
lowest of any council area in Scotland, and the road accident casualty rate is worse than the
Scottish average;



46.0% of adults in East Ayrshire rate their neighbourhood ‘a very good place to live’,
compared to 52% for Scotland as a whole); and



Rates of income deprivation are significantly higher than the Scottish average.

North Ayrshire CHP


Life expectancy, mortality and coronary heart disease (under-75s) are all significantly worse
than across Scotland as a whole. Alcohol and drug related health problems are significantly
worse than the Scottish average and smoking prevalence is amongst the highest in Scotland
(31%);



Rates of crime, and hospitalisation due to assault, are significantly higher than the Scottish
average; and



The percentage of the population living within 500 metres of a derelict site is significantly
higher than the Scotland average. There is a relatively high proportion of people living in
areas with poor accessibility to work, shopping and community facilities.

South Ayrshire CHP


Life expectancy, mortality and cancer rates are all significantly better than Scotland;



The percentage of the population living within 500 metres of a derelict site is significantly
lower than the Scotland average; and



60% of people rate their neighbourhood as ‘a very good place to live’ (compared to 52% for
all of Scotland).

Landscape and townscape
Ayrshire and Arran encompass a variety of landscapes, ranging from the rich pastoral lowlands of the Ayr
Basin, through the expansive plateau moorlands to dramatic upland summits such as those found in the
northern part of Arran.
The Ayrshire lowlands are characterised by pastoral agriculture, with hedges and field boundary trees
creating a distinctive landscape found in few other parts of Scotland. The Ayrshire lowlands and plateau
moorlands are drained by a series of river valleys. Often narrow and incised, these valleys are already
more heavily wooded than most neighbouring areas, with native woodlands clinging to steeper valley
slopes and historic gardens and designed landscapes in places adding to their character.
Tree cover along the coast and islands is relatively limited. The principal exception is the southern part
of Arran where the lower moorland hills are clothed with a number of large productive forests.
Elsewhere, windbent woodlands cover former cliff-lines and policy woodlands create pockets of more
wooded coast.
The Ayrshire lowlands are enclosed by a rim of hills made up of the Clyde Muirshiel Hills in the north,
areas of plateau moorland in the east and the Carrick Hills and Southern Uplands to the south. Woodland
cover is limited within the Clyde Muirshiel hills, with some areas of productive forest and pockets of
native woodland. The plateau moorlands are characterised by a combination of large scale open cast
mineral working – often concentrated on valley slopes, extensive areas of productive conifer forest and,
increasingly, wind farms. The Carrick Hills and Southern Uplands have seen considerable woodland
expansion over the past thirty or forty years with extensive areas of coniferous plantation. The area is
under considerable pressure for wind farm development.

While tree cover in many of Ayrshire’s towns and villages is relatively limited, it is here that some of
the benefits are most clearly seen. Trees and woodlands in public greenspaces, along green corridors,
road and rail routes and in public gardens all contribute to the quality of the urban environment. There is
growing recognition of the importance of trees and woodland in contributing to urban regeneration, with
initiatives such as Woodlands In And Around Towns and planting on stalled sites targeting new woodlands
or woodland management projects where they provide the greatest community and economic benefits.
Landscape designations include the North Arran National Scenic Area, and the local plan designations of
‘sensitive landscape areas’ in North Ayrshire and East Ayrshire and ‘scenic areas’ in South Ayrshire. The
local designations cover extensive areas of land.
Material assets
Ayrshire is rich in mineral resources including sand and gravel, peat, crushed rock aggregate, brick clay,
building stone, limestone, silica sand, fireclay and shallow coal.
Vacant and derelict land is categorised in The Scottish Vacant and Derelict Land Survey 2012 (Scottish
Government, 2012). This showed that there were 1766 hectares (ha) of derelict and urban vacant land
across Ayrshire in 2012.
Water
Ayrshire and Arran’s water environment extends from upland catchments of rivers such as the Ayr,
Irvine, Doon and Garnock natural lochs, man-made reservoirs and coastal estuaries. Many of the major
rivers flow through settlements, creating flooding problems and potential impacts on communities. At
the same time, the river valleys have some of the most important woodland habitats in the area, and are
important resources for recreation, with access opportunities such as the River Ayr Way. The coastline is
also at risk of flooding from the sea.
The region’s industrial history and intensive agriculture have also created issues in maintaining good
water quality. SEPA has identified over 100 catchments in Scotland that are currently failing to meet
environmental standards and has prioritised the rivers Ayr, Doon, Garnock and Irvine and North Ayrshire
coastal burns for action to improve water quality.
SEA objectives
The SEA was carried out by assessing the key priorities of the AATS against a set of SEA objectives.
Table 0.1: outlines the framework for assessing the core policy content.

Table 0.1: SEA objectives
SEA Issue
Schedule 3 component

SEA Objective

Assessment criteria

*criteria / objectives that have been edited since scoping stage
†

criteria / objectives that were omitted at scoping stage, despite being scoped in

To promote, improve and enhance
biodiversity and encourage access
to wildlife and the countryside*
Biodiversity

Does the strategy promote the protection of
designated and non-designated habitats and
species?*
Does the strategy promote the connectivity of
habitats?*
Does the strategy promote the importance of
biodiversity within the local environment?

Human health

To contribute to the development
of a healthy population

Does the strategy contribute to the
improvement of human health?*

To protect and enhance the water
environment

Does the strategy provide support to protect
and where necessary enhance the water
environment?

Water

Does the strategy promote the efficient use of
water?
Does the strategy contribute to sustainable
water management (e.g. flood prevention)?*
To protect and enhance air quality*

Does the strategy promote good air quality and
reduce potential exposure of sensitive groups?*
Does the strategy support measures to reduce
air pollution?*

Air, including noise and
light
To minimise noise and light
pollution

Does the strategy promote quiet areas for all
community groups?
Does the strategy reduce the potential for noise
and light pollution?

Climatic factors†

Material assets

To support climate change
mitigation

Does the strategy seek to avoid, reduce or
offset emissions from the sector?

To support climate change
adaptation

Does the strategy contribute to the resilience of
the sector, the region’s tourism assets and its
communities?

To promote the sustainable use of
material assets

Does the strategy promote the effective use of
local assets to improve community wellbeing
and support sustainable communities?

To protect and enhance Ayrshire’s
historic environment, and promote
the region’s unique cultural
heritage*

Does the strategy protect, and where
appropriate, enhance the fabric, setting and
significance of the region’s heritage assets?*

Cultural heritage,
including the historic
environment and
townscape

Does the strategy contribute to the character
and significance of the region’s historic
landscapes and townscapes?*
Does the strategy recognise and promote the
region’s unique cultural and literary heritage?*
Does the strategy promote responsible,
sustainable access to and interpretation of the
region’s cultural heritage and historic
environment?*

Landscape

To conserve and enhance the
character and quality of the
region’s landscapes*

Does the strategy conserve and enhance the
character and quality of the region’s
landscapes?*
Does the strategy promote/encourage the
restoration of degraded landscapes?

Likely effects of the AATS
The majority of the AATS objectives had uncertain compatibility or no identified support/conflict with the
SEA objectives as the Strategy is principally an aspirational document, and is strongly focussed on
capacity-building, marketing and service enhancement. The SEA identified no overall significant
environmental effects but scored particularly positively in relation to human health objectives.
Table 0.2: provides a summary of the potential environmental effects arising from the implementation of
the Ayrshire and Arran Tourism Strategy and Action Plans.

Table 0.2: Summary of environmental effects

POPULATION AND HUMAN HEALTH

BIODIVERSITY

SEA
Objective

Summary of Positive Effects


Overall, it is likely that the AATS will not
have any significant effect, either
positively or negatively, on biodiversity.



Potential positive minor impact on
biodiversity interests through enhanced
promotion and appreciation of the
region’s natural heritage, with
consequent improvements in the
understanding of the importance of the
resource.



There may also be a minor positive
impact from the promotion of locally
procured food as farmers who market
locally are often relatively small in scale
and can more feasibly adopt
environmentally beneficial practices such
as growing a variety of crops, planting
hedgerows, etc. which protect
biodiversity and preserve a wider
agricultural gene pool.



The successful marketing of Ayrshire and
Arran as a tourist destination will
increase visitor numbers to the area
which will provide economic benefit to
the area by utilising accommodation,
entertainment, food and drink, visiting
attractions, etc. thus, contributing to
local employment with consequent
positive effects on health and wellbeing.
This will make a positive contribution
towards the objective to increase
employment supported by the sector by
10%, from 8,915 jobs to 9,800 jobs.



Development and enhancement of access
infrastructure (cycleways, core paths)
will have a positive effect on health,
encouraging local people to engage with
their surroundings and benefit from
outdoor exercise and recreation.

Summary of Negative Effects

Mitigation and Comments



Increased tourist activity may result in
activities that could potentially damage
habitat integrity, viability, etc. at key
natural heritage tourism sites.



Assumed Mitigation: Any development
related to access improvement /
interpretation would be regulated
through the planning system, and any
works or management activities
comprising development in SSSI / Natura
2000 sites are likely to require consent
from SNH. The AATS makes no spatiallyspecific recommendations to enable
accurate assessment at this level.



Potential negative impact on visitors
and residents health from increased Co2
emissions from unsustainable transport
options.



Mitigation / Enhancement: The
Ayrshire and Arran Tourism Strategy
should be accompanied by a Climate
Change & Sustainability Action Plan
which highlights the benefits of
sustainable transport to increase
awareness of transport related
environmental issues e.g. the impact on
health from increased emissions from
unsustainable transport options. The
Action Plan should also endorse ‘green
tourism’ in accommodation.

MATERIAL ASSETS

AIR, NOISE & LIGHT

WATER

SEA
Objective

Summary of Positive Effects


Overall, the impact of the Ayrshire and
Arran Tourism Strategy on the water
environment is neutral with the vast
majority of the actions having an
insignificant of no effect on water.



Positive effects may arise as a result of
increased environmental awareness
within the tourism sector on issues
surrounding the water environment.



Overall, the impact of the Ayrshire and
Arran Tourism Strategy on noise and
light is neutral with the vast majority of
the actions having an insignificant of no
effect on noise or light pollution.



Promoting locally procured goods and
services may lead to positive effects such
as reduced transport related emissions
associated with ‘food miles’. In addition,
less use of resources associated with
tourism (through partnership working)
could contribute to an overall decrease in
tourism sector greenhouse gas
emissions.

Summary of Negative Effects

Mitigation and Comments



Potential negative impacts on the water
environment as a result of promotion and
development of water-based recreation,
and the increased pressure on water
resources this may contribute to. The
increase in visitors to the area may
result in pressure on water abstraction
and pollution.



Mitigation / Enhancement: The
Ayrshire and Arran Tourism Strategy
should be accompanied by a Climate
Change & Sustainability Action Plan
which encourages effective management
of water-based tourism, providing
visitors with information about the
responsible use of water and
encouraging accommodation providers to
incorporate sustainable working practices
including water conservation.



Potential for increased noise from large
scale one-off events and festivals.





A rise in visitor numbers to the area is
likely to result in an increase in localised
air pollution, particularly at key sites and
along key routes, as a consequence of
transport-related emissions – specifically
private car use.



Negative impact on air, particularly along
key routes, from increased emissions
associated with additional local food
deliveries and increased local
agricultural/ industrial production to
meet demand.

Mitigation / Enhancement: The
Ayrshire and Arran Tourism Strategy
should be accompanied by a Climate
Change & Sustainability Action Plan
which highlights the potential of
sustainable travel options in accessing
the region’s attractions especially from
international hubs (e.g. Edinburgh,
Glasgow and Prestwick airports) and the
associated benefits to air quality.
Furthermore, the Action Plan should
encourage suppliers and the Ayrshire and
Arran tourism sector, through
partnership, to utilise sustainable
delivery options with a view to reducing
potential air quality, congestion and
carbon effects.



Mitigation / Enhancement: The Ayrshire
and Arran Tourism Strategy should be
accompanied by a Climate Change &
Sustainability Action Plan which
encourages sustainable working practices
including energy efficiency, procurement
and resource use. In addition, the Action
Plan should promote the benefits of
tourism sector partnership working to
reduce energy consumption, resource
use and waste arisings associated with
the tourism sector.



Overall, the development and
implementation of the priorities within
the strategy will have an insignificant
impact with regard to material assets.



Promoting locally procured food and
drink may lead to increased levels of
waste arisings, recycling and a burden on
waste management infrastructure.



Positive minor effects may arise as a
result of increased environmental
awareness within the tourism sector on
issues surrounding sustainable resource
use.



Potential for a negative impact from the
increased level of waste arisings and
resource use from the rise in visitor
numbers.



Increased tourism sector partnership
working may reduce energy
consumption, resource use and waste
arisings associated with the tourism
sector and may support the reuse and

SEA
Objective

Summary of Positive Effects

Summary of Negative Effects

Mitigation and Comments

recycling of material resources.

LANDSCAPE

CULTURAL HERITAGE



Potential for minor positive effects on the
understanding and appreciation of the
region’s cultural heritage features as a
result of increased environmental
awareness, for example through funded
heritage-led awareness and
enhancement projects.



Successful marketing of Ayrshire and
Arran could highlight the region’s cultural
heritage assets and the importance to
the tourism sector of their protection and
enhancement.



Potential for positive effects on the
understanding and appreciation of the
region’s landscapes, as the wider value
and significance of the asset to the
visitor economy is recognised and
measures are implemented to conserve
and enhance valued areas. For example,
the ‘Year of Natural Scotland 2013’
Action Plan raises awareness of the
region’s high quality landscapes.



Funded regeneration and enhancement
projects could provide an important
vehicle to assist in the restoration and
positive management of some of the
region’s designed landscapes, many of
which are currently under-managed and
under-appreciated.



Potential for minor positive impacts on
the quality of the region’s landscapes
through targeted cleaning operations at
important visitor locations.



Potential minor negative impact from the
degradation of key cultural heritage
sites/features due to the increased
number of visitors.



Scope for negative impacts on the
setting of cultural heritage features from
the erection of new signage and from
improvements/ additions to the
accommodation provision if
unsympathetically designed and sited.



Potential for minor negative effects on
the character and tranquillity of a
landscape through the development of
sailing infrastructure along coastal
locations.



Scope for negative impacts on the
character and quality of the region’s
landscapes from the erection of new
signage and from improvements/
additions to the accommodation
provision if unsympathetically designed
and sited.



Assumed Mitigation: As the AATS makes
no spatially-specific recommendations, it
has not been possible to make an
accurate assessment at this level. It has
been assumed that any tourist related
development affecting heritage assets
will be subject to standard planning
processes.



Mitigation / Enhancement: Raise
awareness of the value of cultural
heritage assets and promote a range of
cultural heritage opportunities in
awareness programmes to reduce the
chance of large increases in visitor
numbers to key sensitive sites.



Assumed Mitigation: Any development
associated with this priority would be
regulated through the planning system.
The AATS makes no spatially-specific
recommendations to enable accurate
assessment at this level.



Enhancement: It may be advisable to
build in sustainable criteria within the
funding programmes to encourage
environmental improvements for each
individual project supported.

Alternatives
A discussion of the alternatives considered during the strategy development process is also presented
where this information is known. This aspect of the ER is, necessarily, less effective due to the
retrospective nature of the assessment.
It should be noted that, as the AATS is principally an aspirational document, and is strongly focussed on
capacity-building, marketing and service enhancement, the potential for direct environmental effects is
extremely low. It is therefore unlikely that an SEA conducted in parallel with the strategy development
process would have rendered significant changes in the direction of travel or proposed actions.
Monitoring
The Environmental Assessment (Scotland) Act 2005 requires significant environmental effects to be
monitored. This needs to be done in such a way as to also enable them to identify any unforeseen
adverse effects at an early stage and to enable them to take appropriate remedial action. Although no
significant adverse environmental effects were identified, monitoring is required to identify any
unforeseen adverse environmental effects.
Contact point
For further information relating to the SEA, please contact:

Mark Hastings
Enterprise Manager
Enterprise Service
Burns House
Burns Statue Square
Ayr
KA7 1UT
(01292) 616135
mark.hastings@south-ayrshire.gov.uk
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Introduction

Purpose of the Environmental Report and key facts
1.1

1.2

As part of the preparation of Ayrshire and Arran Tourism Strategy, South Ayrshire Council is
carrying out a Strategic Environmental Assessment (SEA) of the Strategy. SEA is a systematic
method for considering the likely environmental effects of certain Plans, Programme or Strategies
(PPS). SEA aims to:


integrate environmental factors into PPS preparation and decision-making;



improve PPS and enhance environmental protection;



increase public participation in decision making; and



facilitate openness and transparency of decision-making.

The purpose of the Ayrshire and Arran Tourism Strategy Strategic Environmental Assessment
(SEA) Environmental Report is to:


provide information on the Ayrshire and Arran Tourism Strategy;



identify, describe and evaluate the likely significant effects of the PPS and its reasonable
alternatives, where these can be identified;
-


1.3

the SEA is effectively retrospective, therefore assessing alternatives is challenging.

provide an early and effective opportunity for the Consultation Authorities and the public to
offer views on any aspect of this Environmental Report.

The SEA has been prepared in accordance with The Environmental Assessment (Scotland) Act
2005. Table 1.1 outlines the key SEA stages.
Table 1.1: Key stages of the SEA process
Screening

Determining whether the PPS is likely to have significant environmental effects
and whether an SEA is required.

Scoping

Deciding on the scope and level of detail of the Environmental Report, and the
consultation period for the report - this is done in consultation with Scottish
Natural Heritage, The Scottish Ministers (Historic Scotland) and the Scottish
Environment Protection Agency.

Environmental
Report

Publishing an Environmental Report on the PPS and its environmental effects,
and consulting on that report.

Adoption

Providing information on: the adopted PPS; how consultation comments have
been taken into account; and methods for monitoring the significant
environmental effects of the implementation of the PPS.

Monitoring

Monitoring significant environmental effects in such a manner so as to also
enable the Responsible Authority to identify any unforeseen adverse effects at
an early stage and undertake appropriate remedial action.

SEA activities to date
1.4

Table 1.2: summarises the SEA activities to date, in relation to the Ayrshire and Arran Tourism
Strategy.

Ayrshire and Arran Tourism Strategy
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Table 1.2: SEA activities to date
SEA Action

Date Carried Out

Screening

-

Scoping

October 2011

Outline and objectives of PPS

October 2011

Relationship with other PPS and environmental objectives

October 2011,
updated January 2014

Establish environmental baseline

October 2011,
updated January 2014

Identify environmental problems

October 2011,
updated January 2014

Assessment of future of area without PPS

January 2014

Alternatives considered

January 2014,
retrospective

Environmental assessment methods established

Proposed October 2011,
revised January 2014

Selection of PPS alternatives to be included in the
environmental assessment

January 2014

Identification of environmental problems that may persist
after implementation and measures envisaged to prevent,
reduce and offset any significant adverse effects

January 2014

Monitoring methods proposed

May 2014

Consultation timescales

4 June 2014 – 18 July 2014

Notification/publicity action

June 2014

Introducing the Ayrshire and Arran Tourism Strategy
Strategy background
1.5

Recognising the need to deliver even greater impact from investment in tourism, the Ayrshire
Economic Partnership introduced a new tourism partnership approach in 2011. The creation of
the Ayrshire & Arran Tourism Strategy 2012-2017 was the first tangible step in fulfilling a
commitment made by the three local authorities to work together and with the industry in a more
strategic way. The lifespan of the Strategy covers the period from 2012 to 2017.
Strategy facts

1.6

The key facts relating to Ayrshire and Arran Tourism Strategy are set out in

Ayrshire and Arran Tourism Strategy
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1.7

Table 1.3 below.

Ayrshire and Arran Tourism Strategy
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Table 1.3: Key facts relating to Ayrshire and Arran Tourism Strategy
Responsible authority

South Ayrshire Council

Title of PPS

Ayrshire and Arran Tourism Strategy 2012/17

What prompted the PPS
(e.g. regulatory or
administrative provision)

Visit Scotland guidance encourages the formation of Area Tourism
Partnerships, through which local authorities in partnership with
key stakeholders can produce a Tourism Strategy. The Ayrshire
Economic Partnership (AEP) is leading the development of the
Tourism Strategy as one of their five priority sectors for economic
regeneration of Ayrshire.

Subject (e.g. transport)

Tourism

Period covered by PPS

2012 – 2017 (5 year period)

Frequency of updates

The Strategy will be reviewed after the first 2 years and will be
updated on a 3 yearly cycle.

Area covered by PPS

Ayrshire and Arran

Purpose and/or objectives

The Ayrshire and Arran Tourism Strategy (AATS) is intended to
ensure that the tourism sector makes an increasing contribution to
the region’s economy and communities.
Mark Hastings

Contact point

Enterprise Manager
Enterprise Service,
Burns House,
Burns Statue Square,
Ayr,
KA7 1UT
01292 616135
mark.hastings@south-ayrshire.gov.uk

Strategy purpose
1.8

The Ayrshire and Arran Tourism Strategy (AATS) is intended to ensure that the tourism sector
makes an increasing contribution to the region’s economy and communities. The Ayrshire
Economic Partnership (AEP) partners will work together, and across industry sectors, to support
and assist the growth and development of successful businesses and in promoting the region’s
quality products to a worldwide market. This is intended to provide increased opportunities for
employment growth and income from tourism revenue, reinforce the drive to enhance the built
and natural environment and improve the lives and vitality of local communities.
Strategy vision, aims and objectives

1.9

The overall vision of the Ayrshire and Arran Tourism Strategy is:
“Ayrshire and Arran will be a premier destination of choice, where visitors will receive a fantastic
welcome and enjoy outstanding experiences of our coastline, countryside, culture and
hospitability”.

1.10

1.11

The aims of the Strategy are to:


Secure industry leadership that guides strategic direction;



Proactively market Ayrshire and Arran as a destination of choice;



Maximise quality and focus on excellent service for our visitors;



Enhance our tourism offers and capitalise on opportunities; and



Improve the basis facilities that underpin fantastic visitor experiences.

Within each aim, there is a range of actions and projects focussed on achieving the following
strategic objectives by the end of 2017:
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Increase the annual number of visitors to Ayrshire & Arran by 10%, from 3.50 million to 3.85
million;



Increase annual spend by visitors by 20%, from £348 million to £418 million;



Increase employment supported by the sector by 10%, from 8,915 jobs to 9,800 jobs; and



Enhance and conserve the region’s natural, heritage and cultural assets.

Strategy structure
1.12

The AATS is structured as follows:


Setting the vision, aims and objectives for the strategy;



Defining the strategic and market context;



Setting out the strategy for the region’s tourism economy, defining the following key action
areas:
-



Detailing the region’s offers and opportunities, building on the eight key market segments:
-



Leadership;
Marketing Ayrshire and Arran;
Information and visitor services;
Offers [i.e. tourist attractions and assets] – focussing on eight key market segments;
The basics [i.e. raising the general standards of provision across the tourism economy];
Effective partnership working; and,
Signature projects.

Culture and heritage, including Burns;
Activities and natural environment;
Golf;
Sailing;
Food and drink;
Islands;
Weddings and Civil Partnerships; and,
Business tourism.

Detailing the basic components required to deliver a successful strategy:
-

Signage, public realm and cleanliness;
Product knowledge;
Collaboration & networking;
Quality & customer service excellence;
Transport gateways, routes and connectivity;
Skills;
Accommodation;
Information & Communications Technology (ICT);
Funding; and,
Regulation.



Outlining the communities & places aspect of the Strategy;



Detailing the approach to successful marketing of Ayrshire and Arran as a tourism
destination; and



Identifying the structures in place to deliver the strategy.

1.13

The SEA process has assessed all aspects of the Strategy, to the extent that they have the
capacity to generate environmental effects, and the findings are presented in Chapter 5
Assessment of Environmental Effects of this Environmental Report.

1.14

The AATS is supported by a series of more detailed Action Plans that take forward specific
priorities that broadly reflect the key market segments outlined above. It should be noted that
plans are not in place for all segments – and may not ultimately be required. Ordered by market
segment, Action Plans currently available are:

Ayrshire and Arran Tourism Strategy

6

May 2014



Culture and heritage, including Burns:
-



Activities and natural environment:
-



(Cross-cutting actions in Quality and Skills Action Plan)

(Marketing and Capacity-building)
-

1.15

(Indirect cross-cutting actions in Quality and Skills Action Plan)

Business tourism
-



(Cross-cutting actions in all Action Plans)

Weddings and Civil Partnerships:
-



(Cross-cutting actions in Community Development and Quality and Skills Action Plans)

Islands:
-



Watersports Action Plan

Food and drink:
-



Golf Action Plan

Sailing:
-



Natural Environment Action Plan
Legacy Events: 2013 Year of Natural Scotland

Golf:
-



Culture and Heritage Action Plan
Legacy Events: Homecoming Scotland 2014

Industry Communications Action Plan
VisitScotland Expo 2014
Quality and Skills – Developing our capabilities
‘DREAM’® - Pan-Ayrshire Tourism Research 2013-14

As they provide greater detail, the available Action Plans have been subject to more detailed
assessment. However, as several plans relate solely to marketing and capacity-building their
potential for environmental effects in their own right is negligible. This is discussed in more detail
in Chapter 5 Assessment of Environmental Effects of this Environmental Report.
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2

Relationship with Other Plans, Programmes,
Strategies and Environmental Protection
Objectives

Introduction
2.1

A review of relevant plans, programmes and strategies (PPS) has been undertaken and pertinent
environmental issues for the area identified. Documents ranging from national policy down to
local authority strategies and their associated environmental assessments have been reviewed. A
summary of these is provided in the following paragraphs.

2.2

Tourism cuts across a range of statutory and non-statutory policy areas and therefore has no
dedicated regulatory framework, with related activities regulated under a number of different
regimes including planning and building standards, public health and safety, hospitality licencing
and rural development. For clarity and brevity, the review focussed on activities likely to
generate environmental effects, namely:


Development, within the meaning of the planning acts1;



Land management and diversification funded under the Scotland Rural Development
Programme and regulated by the Scottish Government Rural Payments and Inspections
Directorate (SGRPID) and/or Forestry Commission Scotland (FCS);



Access and recreation activities, including rights conferred by the Land Reform (Scotland) Act
2003 and managed under the Scottish Outdoor Access Code;



Natural and cultural heritage protection and management;



Travel, transport and other activities likely to generate carbon emissions and/or other forms of
pollution; and,



Other consequent issues arising from resource consumption.

Summary of policy relationships
2.3

It should be noted that, in its current form, the AATS makes no explicit policy links to local or
national policy. The following section of the Environmental Report, therefore, highlights the
relevant regulatory and policy considerations that will act upon the implementation of the AATS.

2.4

Where there is a need for explicit references to relevant regulatory or policy considerations in
response to potential environmental effects, this is highlighted in Section 5 of this ER.
Tourism
National Tourism Strategy

2.5

1
2

Tourism Scotland 2020, the National Tourism Strategy, was launched in June 2012. Developed
under the guidance of the Scottish Tourism Alliance umbrella body, the strategy was developed
and will be primarily implemented by the industry and supported by the public sector. It should
be noted that Tourism Scotland 2020 is not a qualifying plan or programme for the purposes of
the Environmental Assessment (Scotland) Act 20052, and was not therefore subject to SEA in its
own right.

The Town and Country Planning (Scotland) Act 1997, as amended
As it was developed by a private sector consortium/umbrella body – although it does relate to matters of a public character
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2.6

It sets the broad framework for action for the tourism industry across Scotland. These priorities
are reflected in the AATS. It is principally a broad-brush, aspirational document that is not
strongly aligned to delivery mechanisms, relying instead on market-led solutions, and sets no
spatially specific priorities or criteria for decision-making. Its potential to directly generate
environmental effects is therefore very low. Similarly, its focus on capacity-building and service
improvement is unlikely to generate direct environmental effects. While other priorities could
indirectly contribute to effects – for example, through lobbying to increase the number of direct
air routes into Scotland – the policies and programmes that will guide the implementation of such
measures will be subject to assessment in their own right.
Tourism Development Framework for Scotland…role of the planning system in delivering the
visitor economy

2.7

Developed by VisitScotland, the Tourism Development Framework for Scotland sets national
actions to support sustainable growth in the visitor economy to 2020. It aligns with a range of
infrastructure and other investment strategies across a number of public sector delivery
organisations, and sets future aspirations and ambitions of stakeholders in the tourism sector for
each planning authority in Scotland. It is intended as an advocacy document to help facilitate
more coordinated working and improving the value added by the sector.

2.8

The Framework directly supports Tourism Scotland 2020 and the ‘Tourism, recreation and the
visitor economy’ section of National Planning Framework 2. It was not subject to SEA as it was
determined that the document would not result in any significant environmental effects, and the
proposed actions and priorities – if accepted by planning authorities – would be subject to
assessment through the SEA (and, where required, HRA) of the relevant Local Development
Plans.

2.9

For Ayrshire and Arran, the following issues are identified as priorities:


Forest tourism:
-



Scotland’s marine environment:
-



-

Encouraging planning authorities to work with stakeholders to consider the potential for,
and upgrade of existing, facilities for wildlife tourism;

Emerging niche markets:
-



Expanding the South of Scotland mountain-biking cluster;
Encouraging planning authorities to work with stakeholders to consider the potential and
the upgrade of existing cycling infrastructure and facilities;

Wildlife tourism:
-



Encouraging planning authorities and other stakeholders to facilitate the upgrading of
infrastructure at existing golf courses;
Supporting appropriate enabling development where required;

Leisure cycling and mountain-biking:
-



Boosting the provision of high quality landward facilities to support sailing and other
marine-based water sports;
Improving berthing capacity for sailing and cruising vessels, including larger ‘superyachts’;
Cooperative marketing to highlight the potential of Scotland’s west coast as a cruising
destination with a range of potential routes and onshore interest;

Golf:
-



Expanding the adventure sport/mountain-biking offer in Southwest Scotland;

Working with stakeholders to identify the potential for development related to the
Galloway and Southern Ayrshire Biosphere Reserve and Dark Sky Park;

Museums and galleries:
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-

Consider the regeneration potential from expansion of tourism/visitor infrastructure in
support of successful museums and galleries (the Burns Birthplace Museum in Ayr is
highlighted).

Community Plans and Single Outcome Agreements
2.10

As required by the Local Government in Scotland Act 2003, Community Plans are in place for each
of the three Ayrshire local authority areas. Community Planning is a process by which public
bodies work in partnership with communities, the private and third sectors to plan and deliver
better services and outcomes for local people. The Community Plans are underpinned by ‘Single
Outcome Agreements’ (SOA) which provide a robust performance management framework for
partners that ensures effective links to the Scottish Government national outcomes.

2.11

The promotion and management of tourism and the visitor economy is highlighted by each of the
SOAs as a vehicle for regeneration and economic development.
Development

2.12

2.13

2.14

Development, within the meaning of the planning acts, is regulated under The Town and Country
Planning (Scotland) Act 1997, as amended, and associated secondary and subordinate legislation
including:


The Town and Country Planning (Environmental Impact Assessment) (Scotland) Regulations
2011, as amended; and,



Certain provisions of The Conservation (Habitats, &c.) Regulations 1994, as amended.

These key pieces of legislation are interpreted and supported by national policy, including:


Scottish Planning Policy (2010);



National Planning Framework 2 (2009);



‘Creating Places’ Scottish Government policy statement on architecture and place; and,



The suite of Planning Advice Notes, web-based guidance and planning circulars.

In turn, these policies are implemented at the local level through the statutory development plans
for the three Ayrshire council areas, namely:


The Ayrshire Joint Structure Plan 2007*;



The standing local plans:
-



The emerging Local Development Plans (LDP):
-

2.15

3
4
5

East Ayrshire Local Plan (2010)
Isle of Arran Local Plan (2005)*
North Ayrshire Mainland Local Plan (2005)*
South Ayrshire Local Plan (2007)*
*plans with an asterisk can be considered to be out of date for the purposes of the 1997
Act and associated regulations.

East Ayrshire LDP Main Issues Report (20123);
North Ayrshire Modified LDP (20134);
South Ayrshire Proposed LDP (20135).

The safeguards built into the development management system, which provide substantial
environmental protection, are fundamental in providing assumed mitigation for potential
environmental effects.

Proposed Plan due for publication in June 2014
Examination underway, DPEA target date of 13/02/14
Currently at Examination
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Assumed mitigation: Impact avoidance, reduction or offsetting delivered through existing
regulatory processes, generally beyond the control or influence of the plan, policy or strategy
being assessed.
For example: development of new visitor facilities at an important nature conservation site
would be regulated through the planning system, ensuring that appropriate environmental
assessment is undertaken in consultation with the relevant authorities (e.g. Scottish Natural
Heritage).
2.16

The AATS currently makes no direct links to the local authorities’ development plans.
However, they – and the associated suite of national policy – will be crucial in steering
the delivery of development-related objectives in the AATS.
Land management and rural diversification

2.17

The Scotland Rural Development Programme (SRDP) is the Scottish Government’s rural support
system, delivering the objectives of the EU Common Agricultural Policy (CAP) in Scotland. It
provides direct payments to farmers to support agricultural production (‘CAP Pillar 1’) and for
farm businesses operating in remote and fragile areas. It also supports rural development,
environmental stewardship and diversification through ‘Pillar 2’ land management options that
provide funding for regionally targeted enhancement. It is also the principal means of funding
woodland creation and management in Scotland. SRDP closed to new applications in late 2013,
with transitional arrangements in place through 2014 until the new scheme starts – under the
revised Common Agricultural Policy – in 2015.

2.18

In the context of the Ayrshire and Arran Tourism Strategy, there are few objectives that are likely
to interact with the agriculture and forestry regimes. However, land use change, woodland
creation, environmental enhancement and other non-development-related works are regulated by
assessment and consent processes administered by the Scottish Government and Forestry
Commission Scotland respectively. Similar processes and safeguards are built in to the systems
(including relevant EIA Regulations) to identify, avoid, reduce and offset environmental impacts.

2.19

No direct policy links exist in the AATS. However, the key ‘Food and Drink’ objective of
the Strategy may have an influence on future land management and diversification
decisions.
Access and recreation

2.20

The right of responsible access to the countryside, formalised by the Land Reform (Scotland) Act
2003, ensures that the general public can enjoy non-motorised access to much of Scotland’s rural
landscape and inland water. The Scottish Outdoor Access Code provides guidance on the rights
and responsibilities conveyed on both land managers and the general public by the 2003 Act.

2.21

Access rights, in relation to the enhancement of outdoor recreation provision, underpin
several aspects of the AATS. The Core Paths Network designated by the local
authorities under Part 1 of the Land Reform (Scotland) Act 2003 will be central to
expansion of the informal outdoor recreation offer of the region.
Heritage conservation and management

2.22

Ayrshire and Arran has a significant natural and cultural heritage resource, much of which benefits
from protection under a range of legislation and government and local policy. This includes:
Natural heritage


Species, habitats and areas protected under:
-

The EU Habitats and Birds Directives, transposed through The Conservation (Natural
Habitats, &c.) Regulations 1994, as amended;
The Wildlife and Countryside Act 1981, as amended;
Nature Conservation (Scotland) Act 2004, as amended; and,
Local planning policy, with reference to the Ayrshire Local Biodiversity Action Plan;
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Landscapes protected as National Scenic Areas under Section 263A of the Town and Country
Planning (Scotland) Act 1997, as amended;



Locally important landscapes afforded protection through development plans, as Special
Landscape Areas or equivalents; and,



Locally important nature conservation sites and local nature reserves.

Cultural heritage and the historic environment


Heritage assets and areas statutorily designated as:
-



Scheduled Monuments, under the Ancient Monuments and Archaeological Areas Act 1979,
as amended;
Listed Buildings and Conservation Areas, under the Planning (Listed Buildings and
Conservation Areas) (Scotland) Act 1997, as amended;

Non-statutory designations, including:
-

Inventory-listed Gardens and Designed Landscapes; and,
Inventory-listed Historic Battlefields;



Protection afforded to known and currently unrecognised heritage assets through national and
local planning policy; and,



Scottish Historic Environment Policy (SHEP) (2009) sets the national policy approach to
heritage assets6.

2.23

Environmental quality and access to assets of interest – such as the uplands of Arran – form an
important part of the region’s appeal to tourists. The legislation and policy above will provide the
framework within which tourism development will occur to ensure appropriate protection of the
natural and cultural heritage resource.

2.24

No direct policy links are drawn in the AATS, however the framework above will be
applied in delivering heritage-related tourism development.
Transport

2.25

Each of the three Ayrshire local authorities has a Local Transport Strategy in place, linking the
delivery of transport priorities to local, regional and national economic and development
objectives. Delivery of enhanced tourism offers and revenues will, to some degree, depend on
the connectivity and accessibility of the region. Increasing tourist numbers will necessarily need
to be balanced against transport capacity and wider climate change obligations to avoid and
reduce carbon emissions.

6

SHEP is currently under review, and a draft Historic Environment Strategy for Scotland (2013) has recently been consulted on by the
Scottish Government
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3

Relevant Aspects of the Current State of the
Environment

Introduction
3.1

In line with the guidance set out in PAN 1/20107 the baseline information prepared for the SEA of
the Ayrshire and Arran Tourism Strategy presents information relevant to the development of the
strategy at an appropriate level of detail. A summary of the main issues in relation to the SEA
topics is provided below.
Air

3.2

Part IV of the Environment Act (1995) places an obligation on all local authorities to regularly
review and assess air quality in their areas, and to determine whether or not the air quality
objectives are likely to be achieved. A number of pollutants require to be assessed against
targets which are prescribed in regulations and set out in The UK Air Quality Strategy. None of
the three Ayrshire local authorities have a declared Air Quality Management Area.
Biodiversity

3.3

Ayrshire and Arran has a significant number of sites that are of international importance for their
biodiversity including six areas designated as ‘Special Areas of Conservation’ (SAC) with a further
five areas designated as ‘Special Protection Areas’ (SPA). In addition, 78 sites are nationally
designated as ‘Sites of Special Scientific Interest’ (SSSI). There are also 15 Scottish Wildlife Trust
Reserves within the study area.
Table 3.1: Natura 2000 designations in Ayrshire

3.4

7

Designation

Name

SAC

Airds Moss (1359ha) (overlaps with Muirkirk and North Lowther SPA)

SAC

Merrick Kells (8698ha)

SPA

Muirkirk and North Lowther Uplands (26330ha)

SAC

Bankhead Moss, Beith (33ha)

SAC

Cockinhead Moss (48ha)

SAC

Dykeneuk Moss (62ha)

SPA

Arran Moors (10,737 ha)

SPA

Renfrewshire Heights (8943 ha)

SAC

Lendalfoot Hills Complex (1310 ha)

SPA

Ailsa Craig (2760 ha)

SPA

Glen App and Galloway Moors (8942ha)

Figure 3.1 overleaf illustrates the location of natural heritage designations within Ayrshire and
Arran.

Planning Advice Note 1/2010: Strategic Environmental Assessment of Development Plans
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Figure 3.1: Natural heritage designations
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Climate change
3.5

Climate changes for the west of Scotland in the 2020s under the medium emissions scenario are
set out on the UK climate projections website:
http://ukclimateprojections.defra.gov.uk/content/view/2250/499/

3.6

The detail from the UK climate projections website is set out in the following paragraphs, and
summarised at the end of this section. The wider range which is referred to is from the lowest to
highest value for all emissions scenarios and three (10, 50 and 90%) probability levels for each
30 year time period.


Under medium emissions, the central estimate of increase in winter mean temperature is
1.2ºC; it is very unlikely to be less than 0.5ºC and is very unlikely to be more than 2ºC. A
wider range of uncertainty is from 0.3ºC to 2ºC.



Under medium emissions, the central estimate of increase in summer mean temperature is
1.4ºC; it is very unlikely to be less than 0.6ºC and is very unlikely to be more than 2.3ºC. A
wider range of uncertainty is from 0.6ºC to 2.3ºC.



Under medium emissions, the central estimate of increase in summer mean daily maximum
temperature is 1.7ºC; it is very unlikely to be less than 0.3ºC and is very unlikely to be more
than 3.2ºC. A wider range of uncertainty is from 0.3ºC to 3.2ºC.



Under medium emissions, the central estimate of increase in summer mean daily minimum
temperature is 1.4ºC; it is very unlikely to be less than 0.5ºC and is very unlikely to be more
than 2.5ºC. A wider range of uncertainty is from 0.5ºC to 2.5ºC.



Under medium emissions, the central estimate of change in annual mean precipitation is
0%; it is very unlikely to be less than –5% and is very unlikely to be more than 5%. A wider
range of uncertainty is from –6% to 5%.



Under medium emissions, the central estimate of change in winter mean precipitation is
7%; it is very unlikely to be less than –1% and is very unlikely to be more than 16%. A wider
range of uncertainty is from –5% to 16%.



Under medium emissions, the central estimate of change in summer mean precipitation is
–6%; it is very unlikely to be less than –17% and is very unlikely to be more than 7%. A
wider range of uncertainty is from –17% to 8%.

3.7

In summary mean winter temperatures and mean summer temperatures are both likely to
increase. The temperature of the hottest days in summer is likely to increase, and the night-time
temperature is also likely to increase. In addition, though annual precipitation is forecasted to
remain static, mean winter precipitation is likely to increase while mean summer precipitation is
likely to decrease.

3.8

These changes would result in Ayrshire and Arran experiencing milder, wetter winters and
summers with warmer, drier summers. There is likely to be an increased risk of flooding in the
winter months, while drought may become a problem in the summer. Sea levels along the coast
line are expected to continue rising, and there will be an increase in the risk of flooding from
extreme tides associated with storm events.
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Cultural heritage
3.9

Ayrshire and Arran has a rich cultural heritage with a large number of Listed Buildings,
Conservation Areas, Scheduled Monuments, Gardens and Designed Landscapes and
archaeological sites.

3.10

The area has a wealth of archaeological sites and features including 213 Scheduled Ancient
Monuments. There is a high density of Listed Buildings, particularly along the river valleys, which
number 3,281 in total. There is one inventory battlefield in the area, namely Loudoun Hill.

3.11

There are 60 Conservation Areas, 20 inventory-listed Gardens and Designed Landscapes and a
further 133 locally recorded landscapes, making an important contribution to the area’s
landscape.

3.12

Figure 3.2 overleaf illustrates the cultural heritage resources within Ayrshire and Arran.
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Figure 3.2: Historic environment designations
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Human health
3.13

Key population and health issues for the three community health partnership areas of Ayrshire
include:
East Ayrshire CHP


Male and female life expectancies are significantly worse than the Scotland average. All-cause
mortality (all ages) is also significantly worse than the Scotland average.



Active travel to work is the second lowest of any council area, and the road traffic accident
casualty rate is significantly worse than the Scottish average.



Diabetes prevalence is significantly higher than the Scotland average.



In East Ayrshire, 46% of adults rate their neighbourhood ‘a very good place to live’ (Compared
to Scotland 52%).



Rates of income deprivation are significantly higher than the Scottish average.

North Ayrshire CHP


Life expectancy, all-cause mortality (all ages) and mortality rates from coronary heart disease
(under-75s) are all significantly worse than Scotland, but early deaths from cancer and
cerebrovascular disease are not significantly different to Scotland. Hospitalisation for alcohol
and drug related conditions are significantly worse than the Scottish average.



Rates of crime, and hospitalisation due to assault, are significantly higher than the Scottish
average.



The percentage of the population living within 500 metres of a derelict site is significantly
worse than the Scotland average, whilst 18.5% of people live within the 15% ‘most access
deprived’ areas in Scotland.

South Ayrshire CHP


Life expectancy, mortality (all ages) and mortality rates from cancer (under-75s) are all
significantly better than Scotland.



The percentage of the population living within 500 metres of a derelict site (22.8%) is
significantly lower than the Scotland average and



60% of people rate their neighbourhood as ‘a very good place to live’ (compared to 52% for
all of Scotland).
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Figure 3.3: Rates of deprivation in Ayrshire (relative to the whole of Scotland)

Ayrshire and Arran Tourism Strategy

19

May 2014

Landscape and townscape
3.14

Landscape designations include the North Arran National Scenic Area, and the local plan
designations of ‘sensitive landscape areas’ in North Ayrshire and East Ayrshire and ‘scenic areas’
in South Ayrshire. The local designations cover extensive areas of land, as illustrated in Figure
3.4.

3.15

Table 3.2 provides a description of the main landscape types in Ayrshire, based on the reworking
of the regional character areas8 undertaken for the recent Ayrshire and Arran Forestry and
Woodland Strategy9 and depicted in Figure 3.3.
Table 3.2: Landscape character summary

Ayrshire Uplands
Plateau moorlands running along the eastern side of Ayrshire and forming a transition
between the Lowland Basin and the Southern Uplands and Galloway Uplands to the
south. The Ayrshire Uplands comprises gently sloping areas of plateau moorland, cut
by the valleys of the Rivers Irvine and Doon. Parts of these hills and valleys have
formed a focus for mineral extraction, with large scale open cast mines and areas of
restored land. The historic association with mineral extraction is reflected in a series
of industrial settlements with concentrations of higher unemployment and poorer
health.

Carrick Hills and Valleys
A complex area of rolling hills, major river valleys, coastal and pastoral landscapes, the
Carrick hills are sparsely settled and predominantly agricultural in character. The
Stinchar and Girvan valleys are key elements in the zone, both in landscape terms and
with regard to the concentration of the woodland resource. The woodlands of the
major designed landscapes at Culzean, Bargany, Kilkerran, Glenapp and Blairquhan,
and a large number of undesignated sites, are important structuring elements in the
landscape.

Lowland Basin
The Lowland Basin lies at the heart of Ayrshire, comprising gently rolling relatively
sparsely-wooded pastoral landscapes punctuated by a number of substantial river
valleys where the woodland resource is concentrated. The area includes the region’s
larger settlements, including Kilmarnock, Irvine, Ayr and Troon, together with many
villages.

8
9

Land Use Consultants 1998. Ayrshire landscape assessment. Scottish Natural Heritage No 111.
LUC, 2013. Ayrshire and Arran Forestry and Woodland Strategy. Ayrshire Joint Planning Unit.
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Muirkirk Uplands
An area of plateau moorland on the eastern border of the region between Darvel and
New Cumnock, centred on the former mining and industrial town of Muirkirk. The area
is still significant for mineral working, particularly opencast coal, with a number of
operational and restored sites within the zone, making remediation of environmental
degradation a priority. The long history of mining in the area is strongly evident in the
landscape, from numerous spoil heaps, bell-pits and other relict mineworkings, to the
remains of John McAdam’s tar works above Muirkirk.

North Arran
The northern part of the Isle of Arran, north of the B880 between Brodick and Machrie
Moor. This area is dominated by dramatic granitic uplands and deep u-shaped glens.
It includes coastal headlands, narrow coastal strip and historic settlements such as
Lochranza and Sannox.
Arran represents the region’s most significant tourism asset, therefore protecting
existing uses and diversifying and enhancing the island’s appeal is a regional priority.

Renfrew Heights
The Renfrew Heights is an area of elevated, rugged moorland in North Ayrshire, rising
from the coastline between Ardrossan and Skelmorlie and bordered to the southeast
by the broad lowlands of the Garnock valley. Much of the upland area forms part of
the Clyde Muirshiel Regional Park, extending into Inverclyde and Renfrewshire. The
zone also contains the coastal fringe, a number of settlements and the Cumbraes.

South Arran
This area comprises the southern part of the Isle of Arran, south of the B880 between
Brodick and Machrie Moor. The landscape contrasts with the rugged uplands of north,
and is made up of more gently rolling moorland hills and valleys, with raised beach
landscapes around the coast. Settlement, farming and crofting are concentrated
around the coastline. Large-scale softwood forests are a currently a significant
element in the landscapes of the interior. Arran represents the region’s most
significant tourism asset, therefore protecting existing uses and diversifying and
enhancing the island’s appeal is a regional priority.

Southern Uplands and Galloway Hills
This zone comprises the high, rounded and heavily forested northern edge of the
Southern Uplands, stretching from Glen App in the west, via the Merrick, to the
moorland hills above New Cumnock. Containing the northern extremity of the newlydesignated Galloway and Southern Ayrshire Biosphere Reserve – centred on the
Merrick Kells and Silver Flowe SAC – unlocking the environmental and economic
potential of this zone is a regional priority.
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Figure 3.4: Broad landscape types
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Figure 3.5: Designated landscapes
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Material assets
3.16

Ayrshire is rich in mineral resources including sand and gravel, peat, crushed rock aggregate,
brick clay, building stone, limestone, silica sand, fireclay and shallow coal. The area has large
areas of plantation woodland (c. 47,000ha) that contributes to sustaining the significant timber
processing capacity located in the region.

3.17

Vacant and derelict land is categorised in The Scottish Vacant and Derelict Land Survey 2012
(Scottish Government, 2012). This identifies that there were 1766 ha of derelict and urban
vacant land across Ayrshire in 2012.
Water

3.18

The River Basin Management Plan for the Scotland river basin district 2009–2015 (Scottish
Government, 2009), provides information on water quality. The following issues are identified:


The status of surface waters in 2008 across Ayrshire is typically moderate to bad, with small
areas of good quality predominantly in South Ayrshire.



The groundwater status in 2008 is typically poor across much of East Ayrshire and South
Ayrshire, with better quality in North Ayrshire.



The ecological status of surface water in 2008 is typically moderate with pockets of poor
quality particularly on the River Ayr, and the catchments which drain south to Irvine.



The water quality of bodies of surface water in 2008 was moderate for the majority of
Ayrshire, with good to high status on Arran.



The chemical status of bodies of groundwater in 2008 was generally poor for the majority of
Ayrshire. Coastal areas in North Ayrshire and Arran have good quality.



The condition of water flows and levels in bodies of surface water in 2008 shows a mixed
picture across Ayrshire with some catchments of bad quality and others of high quality.



The quantitative status of groundwater in 2008 shows a picture of poor quality in south and
east Ayrshire and a pocket of poor quality to the north of Irvine.



The condition of the beds, banks and shores of bodies of surface water in 2008 are generally
good with some pockets of moderate quality.

3.19

SEPA has identified over 100 catchments in Scotland that are currently failing to meet
environmental standards outlined in the Water Framework Directive. Fourteen diffuse pollution
priority catchments, containing some of Scotland’s most important waters (for drinking bathing,
conservation and fishing) have been selected using a risk based approach for action in the first
river basin planning cycle. Within the Clyde Area Management Plan, the rivers Ayr, Doon,
Garnock and Irvine and North Ayrshire coastal burns are included in the first cycle.

3.20

Based on the SEPA Flood Risk Map (2010) flood risk is an issue significantly on the River Garnock,
the River Irvine and within the town of Irvine which is the confluence of several water courses.
The River Ayr, the River Doon, the Water of Girvan and the River Stinchar all show notable flood
risk. The coastline is also at risk of flooding from the sea.
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Environmental issues
3.21

Environmental problems that affect the PPS were identified through an analysis of the baseline
data. Relevant environmental problems are summarised in Table 3.3 below.
Table 3.3: Environmental issues in Ayrshire and Arran
Problem

Supporting data

Implications for PPS

Natura 2000 sites, some
qualifying features in
unfavourable declining
condition

SNH monitoring data

Limited, but general need to
carefully manage any
significant increases in visitor
numbers to

Landscape change due to
minerals and wind energy
development, and woodland
expansion

SNH and local authority wind
energy mapping

Limited, but potential for
changing landscapes and any
attendant development to alter
the potential tourist market in
the region.

Local authority minerals
planning applications
Ayrshire and Arran Forestry
and Woodland Strategy

Under-management of natural
and cultural heritage resources

Ayrshire LBAP
SNH monitoring data
Buildings at Risk Register
56 in East Ayrshire
34 in North Ayrshire
65 in South Ayrshire

Prioritising tourism-related
uses that could provide a
sustainable future for
vulnerable historic buildings
Need to carefully manage
increases in visitor numbers at
popular assets

West of Scotland Archaeology
Service
Climate change

UKCP climate predictions

Increasing volatility of weather
patterns, and increasing
frequency and severity of
extreme weather events may
affect potential tourist offer
(particularly with regard to
outdoor activities and sailing)
Increased flood risk directly
threatening tourism assets and
increasing running costs for
operators due to increased
insurance premiums

Relatively poor health and
pockets of significant
deprivation

Scottish Index of Multiple
Deprivation

Increased car usage and CO2
emissions

Local and regional transport
strategies
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Likely evolution of the environment without the Ayrshire and Arran
Tourism Strategy
3.22

It is likely that without the Ayrshire and Arran Tourism Strategy tourism patterns in the area will
continue along present trends.

3.23

In 2009, the Visitor Economy in Ayrshire & Arran generated £342 million or about 3% of the
Scottish total. There is a strong seasonal pattern to local visitor expenditure, with June, July and
August accounting for 41% of the total. Around half of the income from the area’s Visitor
Economy was accounted for by businesses in South Ayrshire.

3.24

Since 2006, although the local income generated by visitors has grown by 8%, visitor numbers
have dropped by an equivalent percentage. Most of the reported growth in income has been in
North and East Ayrshire. However, the importance of the Visitor Economy locally is that it is a
major employer, accounting for 12%, 8% and 5% respectively of all jobs in South, North and East
Ayrshire. In total, 13,500 people in Ayrshire & Arran depend on the industry. Should visitor
numbers continue to decrease, it is likely that related job numbers will decrease as a result. As
the day visit market is the dominant

3.25

The area’s association with Robert Burns, golf, horse-racing and the sea were the top four reasons
given for people visiting the in 2008/09, while the main activities undertaken by visitors were
recorded as including visiting castles and churches, leisure shopping and visiting beaches.

3.26

However, while Ayrshire and Arran is perceived as offering a selection of things to see and do, the
general level of cleanliness, quality of customer service in shops and quality of accommodation on
offer was criticised by visitors to the area. It also appeared that the strengths of the area, which
were perceived by visitors to include good quality shopping facilities, bars and restaurants, were
not sufficiently promoted.

3.27

Without the implementation of the Ayrshire and Arran Tourism Strategy it is likely that the
strengths of the area will continue to be insufficiently promoted. This will not help to maximise
the potential of Ayrshire and Arran as a popular visitor destination.

3.28

Table 3.4 outlines, in terms of SEA objectives, how the baseline environment is likely to change
or evolve in the absence of the Ayrshire and Arran Tourism Strategy.
Table 3.4: Likely evolution of the environment in the absence of the AATS
SEA Objective

NO AATS

1. To promote, improve and enhance
biodiversity and encourage access to
wildlife and the countryside

+/-

Commentary

No AATS could result in a reduced (or at
least a stable) number of tourists, which
means the pressures on natural heritage
and biodiversity, could stabilise or reduce
particularly at key natural heritage sites.
Conversely, the ‘no AATS’ scenario is not
likely to lead to increased awareness on
issues regarding biodiversity at natural
heritage sites. Subsequently, opportunities
associated with behavioural change of
visitors at key natural heritage sites are
likely to be missed.

2. To contribute to the development
of a healthy population

-

Likely to result in less economic
development and employment opportunities
within certain sectors (e.g. outdoor related
activities), and negatively affect human
health through reduced promotion and
awareness of outdoor activities and the
associated health benefits.

3. To protect and enhance the water
environment

0

No AATS will minimise the promotion and
development of water-based recreation,
and the increased pressure on water
resources this may contribute to. No AATS
could result in lower promotion of tourism
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SEA Objective

NO AATS

Commentary

and lower numbers of tourists visiting
Ayrshire and Arran, resulting in less
pressure on water abstraction and pollution.
4. To protect and enhance air quality

+/-

Potential for reduced influence and
promotion of procuring locally sourced
goods or sustainable transport, resulting in
a minimal benefit to the local economy, but
increased localised air pollution, through
continued private vehicle use.
Alternatively, no AATS could result in lower
promotion of tourism and lower numbers of
tourists visiting Lanarkshire, and as a result
reduce tourism sector transport miles and
overall procurement of goods and services
for the tourism sector.

5. To minimise noise and light
pollution

0

6. To support climate change
mitigation

0/-

7. To support climate change
adaptation

0

Unlikely the presence or absence of the
AATS will make a significant impact on
noise and light pollution.
. The lack of the AATS would mean reduced
promotion of tourism and a lower increase
in the number of tourists in the area.
Ayrshire’s proximity to major centres of
population could result in visitors travelling
longer distances to access equivalent
tourism assets, potentially resulting in a
slight increase in emissions.
As it stands the AATS has little effect on
efforts to adapt to the effects of climate
change. Its absence would not, therefore,
result in any effects.

8. To promote the sustainable use of
material assets

+/-

Uncertain effects, although no AATS
scenario may result in reduced guidance on
and uptake of sustainable waste
management and efficient working
practices. As such, opportunities to reduce
resource use may be missed. No AATS may
result in reduced tourism numbers which
may result in a reduced (or minimal
change) in resource use.

9. To protect and enhance Ayrshire’s
historic environment, and promote the
region’s unique cultural heritage

+/-

No AATS could result in a reduced (or at
least a stable) number of tourists, which
means the pressures on cultural heritage
assets, could stabilise or reduce particularly
at key heritage sites.
Conversely, the ‘no AATS’ scenario is not
likely to lead to increased awareness on
issues regarding the protection of cultural
heritage assets. Subsequently,
opportunities associated with behavioural
change of visitors at key cultural heritage
sites are likely to be missed.

10. To conserve and enhance the
character and quality of the region’s
landscapes
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4

SEA Methodology

Introduction
4.1

The Environmental Report has been prepared to present the findings of the Strategic
Environmental Assessment for the Ayrshire and Arran Tourism Strategy. As noted above, this
process was not conducted in parallel with the development of the AATS, and therefore some
opportunities for integration and enhancement were necessarily missed.

4.2

This section of the report sets out the approach use in assessing the likely environmental effects
generated by the AATS.

Assessment methods
Framework for assessing environmental effects
SEA objectives
4.3

In order to provide a framework for assessing the environmental effects, the SEA Objectives listed
in Table 4.1 below were developed. Where appropriate, issues have been grouped to facilitate
assessment and sub-criteria have been chosen to reflect the focus of the AATS.

4.4

It is considered that the objectives selected adequately reflect the requirements of Schedule 3 of
the Environmental Assessment (Scotland) Act 2005. However, it was necessary to edit some of
the objectives and assessment criteria submitted at scoping stage. In addition, issues scoped in
but not assigned objectives/assessment criteria at scoping have been included.
Table 4.1: SEA objectives and assessment criteria
SEA Issue
Schedule 3 component

SEA Objective

Assessment criteria

*criteria / objectives that have been edited since scoping stage
†

criteria / objectives that were omitted at scoping stage, despite being

scoped in

Biodiversity

To promote, improve and
enhance biodiversity and
encourage access to wildlife
and the countryside*

Does the strategy promote the
protection of designated and
non-designated habitats and
species?*
Does the strategy promote the
connectivity of habitats?*
Does the strategy promote the
importance of biodiversity
within the local environment?

Human health

Water
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To contribute to the
development of a healthy
population

Does the strategy contribute to
the improvement of human
health?*

To protect and enhance the

Does the strategy provide
support to protect and where
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SEA Issue
Schedule 3 component

SEA Objective
water environment

Assessment criteria
necessary enhance the water
environment?
Does the strategy promote the
efficient use of water?
Does the strategy contribute to
sustainable water management
(e.g. flood prevention)?*

Air, including noise and
light

To protect and enhance air
quality*

Does the strategy promote
good air quality and reduce
potential exposure of sensitive
groups?*
Does the strategy support
measures to reduce air
pollution?*

To minimise noise and light
pollution

Does the strategy promote
quiet areas for all community
groups?
Does the strategy reduce the
potential for noise and light
pollution?

Climatic factors†

Material assets

Cultural heritage, including
the historic environment and
townscape

To support climate change
mitigation

Does the strategy seek to
avoid, reduce or offset
emissions from the sector?

To support climate change
adaptation

Does the strategy contribute to
the resilience of the sector, the
region’s tourism assets and its
communities?

To promote the sustainable
use of material assets

Does the strategy promote the
effective use of local assets to
improve community wellbeing
and support sustainable
communities?

To protect and enhance
Ayrshire’s historic
environment, and promote the
region’s unique cultural
heritage*

Does the strategy protect, and
where appropriate, enhance
the fabric, setting and
significance of the region’s
heritage assets?*
Does the strategy contribute to
the character and significance
of the region’s historic
landscapes and townscapes?*
Does the strategy recognise
and promote the region’s
unique cultural and literary
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SEA Issue

SEA Objective

Schedule 3 component

Assessment criteria
heritage?*
Does the strategy promote
responsible, sustainable access
to and interpretation of the
region’s cultural heritage and
historic environment?*

Landscape

To conserve and enhance the
character and quality of the
region’s landscapes*

Does the strategy conserve
and enhance the character and
quality of the region’s
landscapes?*
Does the strategy
promote/encourage the
restoration of degraded
landscapes?

Defining ‘significance’
4.5

The strategic, regional focus of the AATS requires an environmental assessment with a similar
scope. The SEA draws out environmental effects that are considered to be regionally
significance.

4.6

The following factors are combined and used to identify the significance of effects:


Probability of effects – greater likelihood of effects is likely to increase significance.



Frequency, duration and reversibility – Will effects be limited to a single event? Will they
be temporary or permanent?



Magnitude and spatial extent – How large an area is likely to be affected? Will the effect
comprise total loss or damage to a feature?



Sensitivity of receptors – Does the area have recognised environmental value? Could
effects contribute to existing environmental problems?

Assessing components of the AATS
4.7

The SEA objectives set out above provide a broad framework by which the effects of the AATS can
be considered.
Thematic / objective-based assessment

4.8

The text-based and broadly non-spatial content of the AATS lends itself to a ‘traditional’ matrixbased assessment of environmental effects. The framework used to undertake this assessment is
presented below. A summary of this assessment, and an explanation of potentially significant
environmental effects.
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Table 4.2: Example assessment matrix
AATS Theme 1: ‘Our Offers and Opportunities’
1. Culture & Heritage, including Burns









Develop more joined-up offerings that will sell unique experiences.
Improve product awareness and develop cross-selling practices.
Develop the events/festivals offering, including a contemporary angle that strengthens the appeal of
Burns and other areas of heritage to a younger consumer.
Build and exploit links to appealing social and cultural themes.
Undertake further assessment of the most significant culture and heritage offerings, from the
perspective of market potential.
Explore scope for improved packaging and promotion to niche customer groups.
Identify the most important related offers, such as golf, for further integration with cultural or
heritage offerings.
Align the promotion of culture and heritage with VisitScotland’s AncestralScotland marketing
activities.

BIODIVERSITY

SEA Topic / Objectives & sub-criteria

Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short /
medium / long

Temporary /
permanent

Commentary,
and mitigation/
enhancement
where required

To promote, improve and enhance
biodiversity and encourage access
to wildlife and the countryside*





Does the strategy promote the
protection of designated and nondesignated habitats and species?
Does the strategy promote the
connectivity of habitats?
Does the strategy promote the
importance of biodiversity within
the local environment?

Table 4.3: Scale of effect / range of assessment scores
Major
positive

Positive

Slight
positive

Neutral

Slight
negative

Negative

Major
negative

Mixed
effects

Uncertain

++

+

+/0

0

0/-

-

--

+/-

?

4.9

A summary of the overall score for each AATS objective is also given. Recommendations for
changes to the AATS and proposed measures for avoiding, reducing or offsetting significant
adverse effects have also been set out for each objective.

4.10

For simplicity, assessment of the main body of the AATS and the available, subsidiary, action
plans are presented in one place under the relevant theme (e.g. ‘Natural heritage’ or ‘Golf’).

Assessment of alternatives
4.11

A discussion of the alternatives considered during the strategy development process is also
presented where this information is known. This aspect of the ER is, necessarily, less effective
due to the retrospective nature of the assessment.

4.12

It should be noted that, as the AATS is principally an aspirational document, and is strongly
focussed on capacity-building, marketing and service enhancement, the potential for direct
environmental effects is extremely low. It is therefore unlikely that an SEA conducted in parallel
with the strategy development process would have rendered significant changes in the direction of
travel or proposed actions.
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5

Assessment of Environmental Effects

Introduction
5.1

This section of the ER sets out the results of the assessment of environmental effects that are
predicted to result from the implementation of the Ayrshire and Arran Tourism Strategy.

5.2

As noted above, the AATS is largely an aspirational document focussed on capacity-building,
marketing and service enhancement. It does not, in any meaningful sense, set the framework for
future development consents within the meaning of Section 5 (3)(ii) of the Act10. However, it is
likely to have an influence on the spending priorities of public and private sector partners,
potentially affecting future patterns and types of development. While it has limited potential to
generate direct environmental effects, it has the potential to generate a range of indirect and incombination effects.

5.3

Again, as previously highlighted, the programmes and actions arising from the AATS are managed
through a range of existing regulatory processes. Therefore most of the potential effects identified
will be mitigated through these systems, in line with relevant policies and guidance. This
framework of ‘assumed mitigation’ cannot readily be influenced by the AATS and must be taken to
be effective.

5.4

The following paragraphs provide a brief summary of the main assessment findings. Full
assessment tables are provided in 8.2Appendix 1.

Vision
5.5

The Vision of the Strategy set out by the Ayrshire Economic Partnership’s aspirations for tourism
and the visitor economy in the region is as follows:
“Ayrshire and Arran will be a premier destination of choice, where visitors will receive a
fantastic welcome and enjoy outstanding experiences of our coastline, countryside, culture and
hospitality.”
Assessment

5.6

The Vision is necessarily broad in scope and sets an ambitious target. It is, however, strongly
service-focussed (i.e. ‘welcome’, ‘experiences’ and ‘hospitality’) rather than setting the framework
for physical development. It is relatively well aligned with the subordinate aims and objectives
and creates a logical link to the priorities of the AATS.
Alternatives

5.7

No alternative visions were assessed. The final vision was developed at the end of the strategy
process and was chosen to reflect the priorities that emerged.

10

Section 5(3) “The description set out in this subsection is a plan or programme (to which this Act applies) which is required by a
legislative, regulatory or administrative provision and—(i) is prepared for…tourism…; and, (ii) sets the framework for future
development consent of projects listed in schedule 1;
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Aims, objectives and priorities
5.8

5.9

5.10

The Vision is supported by five aims that set the broad strategic direction for the AATS. They are
as follows:


Secure industry leadership that guides strategic direction;



Proactively market Ayrshire and Arran as a destination of choice;



Maximise quality and focus on excellent service for our visitors;



Enhance our tourism offers and capitalise on opportunities; and,



Improve the basic facilities that underpin fantastic visitor experiences.

In turn, the AATS sets out the following objectives; although strictly, these may be best
understood to be outcomes11. As such, they do not cascade from nor support the delivery of
specific aims and are the intended results of the strategy.


Increase annual numbers of visitors coming to Ayrshire and Arran by 10%, from 3.50 million
to 3.85 million.



Increase annual spend by visitors by 20% from £384 million to £418 million.



Increase employment supported by the sector by 10% from 8,915 jobs to 9,807 jobs.



Enhance and conserve the region’s natural, heritage and cultural assets.

However, the aims outlined above are expanded in thematic chapters of the AATS, providing
detail on the following priorities:


Offers and opportunities:
-



Culture and heritage, including Burns;
Activities and natural environment;
Golf;
Sailing;
Food and drink;
Islands;
Weddings and civil partnerships;
Business tourism;
Events and festivals;

The Basics:
-

Signage, public realm and cleanliness;
Product knowledge;
Collaboration and networking;
Quality and customer service excellence;
Skills;
Accommodation;
Information and communications technology;
Funding;
Regulation;



Communities and place



Marketing

Assessment summary
5.11

Clearly, not all of the priorities outlined above have the capacity to generate environmental
effects. As previously noted, many are related to capacity-building, skills development and

11

It is generally accepted that aims are general goals, while objectives are specific and form the individual stages or steps required to
achieve an overarching aim. Outcomes are
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service improvement which are unlikely to give rise to environmental impacts. The following
paragraphs provide a summary of effects by SEA topic.
SEA Objective 1: To promote, improve and enhance biodiversity and encourage access
to wildlife and the countryside
5.12

Overall, it is likely that the AATS will not have any significant effect, either positively or
negatively, on biodiversity.

5.13

There is, however, potential for a positive minor impact on biodiversity interests through
enhanced promotion and appreciation of the region’s natural heritage, with consequent
improvements in the understanding of the importance of the resource.

5.14

Some uncertainty exists with regard to the impact increased tourist activity may have on
biodiversity, specifically the potential damage that may occur to habitat integrity and viability at
key natural heritage tourism sites. As the AATS makes no spatially-specific recommendations, it
has not been possible to make an accurate assessment at this level. However, it has been
assumed that any tourism-related development would be regulated through the planning system,
and any development impacting on a Natura site or its qualifying species will require a site and
development-specific Habitat Regulations Appraisal (HRA).
SEA Objective 2: To contribute to the development of a healthy population

5.15

The successful marketing of Ayrshire and Arran as a tourist destination should increase visitor
numbers to the area which will provide economic benefit by utilising accommodation,
entertainment, food and drink, visiting attractions, etc. thus, contributing to local employment
with consequent positive effects on health and wellbeing. If fully realised, this will make an
important contribution towards the objective to increase employment supported by the sector by
10%, from 8,915 jobs to 9,800 jobs.

5.16

Other positive effects on health are anticipated through the development and enhancement of
access infrastructure (cycleways, core paths) which may encourage local people to engage with
their surroundings and benefit from outdoor exercise and recreation.

5.17

There is potential for minor negative impacts on visitors’ and residents’ health from increased
particulate emissions from unsustainable transport options.
Action required

5.18

The Ayrshire and Arran Tourism Strategy should be accompanied by a Climate Change &
Sustainability Action Plan which highlights the need for resilience planning across the tourism
sector, to ensure that existing and planned activities are able to cope with the predicted effects of
climate change. Similarly, this would also assist the sector in reducing carbon emissions and
improving the sustainability of the region’s tourism offer – most notably through the strategic
promotion of sustainable transport. The Action Plan should also endorse ‘green tourism’ in
accommodation.
SEA Objective 3: To protect and enhance the water environment

5.19

Overall, the impact of the Ayrshire and Arran Tourism Strategy on the water environment is
neutral with the vast majority of the actions having no effect on the water environment.

5.20

However, positive effects may arise as a result of increased environmental awareness within the
tourism sector on issues surrounding the water environment.

5.21

There is scope for minor negative impacts on the water environment as a result of promotion and
development of water-based recreation and the increased pressure on water resources this may
contribute to. The increase in visitors to the area may result in pressure on water abstraction and
pollution. However, it is anticipated that any such impacts would be identified and
avoided/mitigated through existing regulatory and licencing processes.
Action required

5.22

The Ayrshire and Arran Tourism Strategy should be accompanied by a Climate Change &
Sustainability Action Plan which highlights effective management of water-based tourism,
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providing visitors with information about the responsible use of water and encouraging
accommodation providers to incorporate sustainable working practices including water
conservation.
SEA Objective 4: To protect and enhance air quality
5.23

Promoting locally procured goods and services may lead to positive effects such as reduced
transport related emissions associated with ‘food miles’. In addition, less use of resources
associated with tourism (through partnership working) could contribute to an overall decrease in
tourism sector greenhouse gas emissions.

5.24

However, a rise in visitor numbers to the area is likely to result in an increase in localised air
pollution, particularly at key sites and along key routes, as a consequence of transport-related
emissions – specifically private car use. In addition, there may be increased emissions associated
with additional local food deliveries and increased local agricultural/ industrial production to meet
demand.
Action required

5.25

The Ayrshire and Arran Tourism Strategy should be accompanied by a Climate Change &
Sustainability Action Plan which highlights the potential of sustainable travel options in
accessing the region’s attractions especially from international hubs (e.g. Edinburgh, Glasgow and
Prestwick airports) and the associated benefits to air quality. Furthermore, the Action Plan should
encourage suppliers and the Ayrshire and Arran tourism sector, through partnership, to utilise
sustainable delivery options with a view to reducing potential air quality, congestion and carbon
effects.
SEA Objective 5: To minimise noise and light pollution

5.26

The cumulative impact of the Ayrshire and Arran Tourism Strategy’s objectives on noise and light
is neutral with the vast majority of the actions having an insignificant of no effect on noise or light
pollution. However, there is potential for increased noise from large one-off events and festivals.
As the AATS makes no spatially-specific recommendations, it has not been possible to make an
accurate assessment at this level.
SEA Objective 6: To support climate change mitigation

5.27

Promoting locally procured goods and services may lead to positive effects such as reduced
greenhouse gas emissions associated with ‘food miles’. In addition, less use of resources
associated with tourism (through partnership working) could contribute to an overall decrease in
tourism sector greenhouse gas emissions.

5.28

However, efforts to increase the numbers of visitors to the region will inevitably result in
increased carbon emissions as a consequence of private car use.
Action required

5.29

Highlight the potential of sustainable travel options in accessing the region’s attractions through
the development of a Climate Change & Sustainability Action Plan. The Action Plan should
also encourage suppliers and the Ayrshire and Arran tourism sector, through partnership, to
utilise sustainable delivery options with a view to reducing potential air quality, congestion and
carbon effects. In addition, the Action Plan should encourage sustainable working practices
including energy efficiency, procurement and resource use.
SEA Objective 7: To support climate change adaptation

5.30

Climate-related uncertainty in weather patterns could have an effect on visitor numbers and
behaviours.
Action required

5.31

The Ayrshire and Arran Tourism Strategy should be accompanied by a Climate Change &
Sustainability Action Plan which acknowledges the vulnerability of the region to the effects of
climate change – both in terms of potential physical impacts (and the attendant need to plan for
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improved resilience), and the potential effects of increasing uncertainty and volatility in weather
patterns and the potential effects on tourism offer.
SEA Objective 8: To promote the sustainable use of material assets
5.32

Positive minor effects may arise as a result of increased environmental awareness within the
tourism sector on issues surrounding sustainable resource use. In addition, increased tourism
sector partnership working may reduce energy consumption, resource use and waste arisings
associated with the tourism sector and may support the reuse and recycling of material resources.

5.33

There is potential for a negative impact from the increased level of waste arisings and resource
use. Also, promoting locally procured food and drink may lead to increased levels of waste
arisings, recycling and a burden on waste management infrastructure.
Action required

5.34

The Ayrshire and Arran Tourism Strategy should be accompanied by a Climate Change &
Sustainability Action Plan which encourages sustainable working practices including energy
efficiency, procurement and resource use. In addition, the Action Plan should promote the
benefits of tourism sector partnership working to reduce energy consumption, resource use and
waste arisings associated with the tourism sector.
SEA Objective 9: To protect and enhance Ayrshire’s historic environment, and promote
the region’s unique cultural heritage

5.35

Successful marketing of Ayrshire and Arran could highlight the region’s cultural heritage assets
and the importance to the tourism sector of their protection and enhancement. There is also
potential for minor positive effects on the understanding and appreciation of the region’s cultural
heritage features as a result of increased environmental awareness, for example through funded
heritage-led awareness and enhancement projects.

5.36

However, potential minor negative impacts may occur from the degradation of key cultural
heritage sites/features due to the increased number of visitors. There is also scope for negative
impacts on the setting of cultural heritage features from the erection of new signage and from
improvements/additions to the accommodation provision if unsympathetically designed and sited.

5.37

As the AATS makes no spatially-specific recommendations, it has not been possible to make an
accurate assessment at this level. It has been assumed that any tourist related development
affecting heritage assets will be subject to standard planning processes.
Action required

5.38

The AATS may be enhanced by raising awareness of the value of cultural heritage assets and
promoting a range of cultural heritage opportunities in awareness programmes to reduce the
chance of large increases in visitor numbers to key sensitive sites.
SEA Objective 10: To conserve and enhance the character and quality of the region’s
landscapes

5.39

There is potential for positive effects from the understanding and appreciation of the region’s
landscapes, as the wider value and significance of the asset to the visitor economy is recognised
and measures are implemented to conserve and enhance valued areas. For example, the ‘Year of
Natural Scotland 2013’ Action Plan raises awareness of the region’s high quality landscapes.

5.40

In addition, funded regeneration and enhancement projects could provide an important vehicle to
assist in the restoration and positive management of some of the region’s designed landscapes,
many of which are currently under-managed and under-appreciated. There is also potential for
minor positive impacts on the quality of the region’s landscapes through targeted cleaning
operations at important visitor locations.

5.41

There is scope for negative impacts on the character and quality of the region’s landscapes from
the erection of new signage and from improvements/additions to the accommodation provision if
unsympathetically designed and sited. Some uncertainty exists with regard to the impact the

Ayrshire and Arran Tourism Strategy

36

May 2014

development of sailing infrastructure may have on the character and tranquillity of coastal
locations.
5.42

However, as the AATS makes no spatially-specific recommendations, it has not been possible to
make an accurate assessment at this level. It has been assumed that any tourist related
development would be regulated through the planning system.
Action required

5.43

The AATS may be enhanced by encouraging sustainable criterion to be built in to funded
programmes to ensure environmental improvements are undertaken for each individual project.
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6

Mitigation & Enhancement

Introduction
6.1

Schedule 3 of the Environmental Assessment (Scotland) Act 2005 requires that the Environmental
Report includes the measures envisaged to prevent, reduce and as fully as possible offset any
significant adverse effects on the environment of implementing the AATS. It is also required to
outline opportunities for the enhancement of positive effects.

Recommendations
6.2

The AATS is principally an aspirational document, and is strongly focussed on capacity-building,
marketing and service enhancement. As outlined in the previous chapter, the implementation of
the AATS will not result in significant environmental effects. However, currently there is a
substantive gap in the AATS as it does not acknowledge or attempt to plan for the predicted
effects of climate change on the region’s tourism sector.

6.3

The following table provides a summary of proposed mitigation measures for the AATS, structured
by SEA objective.
Table 6.1: Summary of mitigation measures
SEA Objective

Mitigation Measure

SEA Objective 1: To
promote, improve and
enhance biodiversity and
encourage access to
wildlife and the
countryside

Assumed Mitigation:
Assumed that any tourist
related development would be
regulated through the
planning system, and any
development impacting on a
Natura site or its qualifying
species will require a Habitat
Regulations Appraisal (HRA)

SEA Objective 2: To
contribute to the
development of a
healthy population

Prepare a Climate Change &
Sustainability Action Plan

Commentary
-

Highlight the benefits of sustainable transport to
increase awareness of transport related
environmental issues e.g. the impact on health
from increased CO2 emissions from unsustainable
transport options.
Endorse ‘green tourism’ in accommodation.

SEA Objective 3: To
protect and enhance the
water environment

Prepare a Climate Change &
Sustainability Action Plan

Highlight effective management of water-based
tourism, providing visitors with information about
the responsible use of water and encouraging
accommodation providers to incorporate
sustainable working practices including water
conservation.

SEA Objective 4: To
protect and enhance air
quality

Prepare a Climate Change &
Sustainability Action Plan

Highlight the potential of sustainable travel
options in accessing the region’s attractions
especially from international hubs (e.g.
Edinburgh, Glasgow and Prestwick airports) and
the associated benefits to air quality.
Encourage suppliers and the Ayrshire and Arran
tourism sector, through partnership, to utilise
sustainable delivery options with a view to
reducing potential air quality, congestion and
carbon effects.
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SEA Objective

Mitigation Measure

Commentary

SEA Objective 5: To
minimise noise and light
pollution

-

-

Prepare a Climate Change &
Sustainability Action Plan

Highlight the potential of sustainable travel
options in accessing the region’s attractions
through the development of a Climate Change &
Sustainability Action Plan.

SEA Objective 6: To
support climate change
mitigation

Encourage suppliers and the Ayrshire and Arran
tourism sector, through partnership, to utilise
sustainable delivery options with a view to
reducing potential air quality, congestion and
carbon effects.
Encourage sustainable working practices
including energy efficiency, procurement and
resource use.
SEA Objective 7: To
support climate change
adaptation

Prepare a Climate Change &
Sustainability Action Plan

Acknowledge the vulnerability of the region to
the effects of climate change – both in terms of
potential physical impacts (and the attendant
need to plan for improved resilience), and the
potential effects of increasing uncertainty and
volatility in weather patterns and the potential
effects on tourism offer.

SEA Objective 8: To
promote the sustainable
use of material assets

Prepare a Climate Change &
Sustainability Action Plan

Encourage sustainable working practices
including energy efficiency, procurement and
resource use.
Promote the benefits of tourism sector
partnership working to reduce energy
consumption, resource use and waste arisings
associated with the tourism sector.

SEA Objective 9: To
protect and enhance
Ayrshire’s historic
environment, and
promote the region’s
unique cultural heritage

Raise awareness of the value
of cultural heritage assets and
promoting a range of cultural
heritage opportunities in
awareness programmes to
reduce the chance of large
increases in visitor numbers
to key sensitive sites.

SEA Objective 10: To
conserve and enhance
the character and quality
of the region’s
landscapes

Encourage sustainable
criterion to be built in to
funded programmes to ensure
environmental improvements
are undertaken for each
individual project.
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7

Monitoring

7.1

Section 19 of the Environmental Assessment (Scotland) Act 2005 requires the Responsible
Authority to monitor significant environmental effects of the implementation of the PPS. This
needs to be done in such a way as to also enable them to identify any unforeseen adverse effects
at an early stage and to enable them to take appropriate remedial action.

7.2

Due to the nature of the AATS and its principal focus on capacity-building, no significant adverse
environmental effects are predicted from the implementation of the Strategy. However,
monitoring is required to allow identification of unforeseen adverse environmental effects.

7.3

No monitoring framework is identified within the AATS. It is anticipate that this could be delivered
through the proposed Climate Change and Sustainability Action Plan that should support the
delivery of the strategy.

7.4

The following table outlines the key issues for which monitoring should be undertaken.
Table 7.1: Potential indicators for monitoring issues raised by the assessment
Issue

Indicator

Monitor the impact of visitors on sensitive sites
such as heritage sites

Footfall at key heritage assets

Green Tourism schemes

Monitor the number of businesses who sign up
to Green Tourism schemes

Monument condition surveys (Landowners and
Historic Scotland)

VisitScotland database
Use of alternative methods of transport

Monitor modes of transport used to travel to
major attractions
Attractions and services visitor records

Monitor the quality of watercourses and
standing water near to existing and new tourist
destinations
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8

Next Steps

8.1

This section sets out the future milestones of the Ayrshire and Arran Tourism Strategy.
Table 8.1: Anticipated SEA milestones
Expected Date

Stage

May - June 2014

Publication of finalised Environmental Report
and consultation period

July 2014

Publication of SEA Post Adoption Statement
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Appendix 1
Assessment tables
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AATS Theme 1: ‘Our Offers and Opportunities’
1. CULTURE & HERITAGE, INCLUDING BURNS









Develop more joined-up offerings that will sell unique experiences.
Improve product awareness and develop cross-selling practices.
Develop the events/festivals offering, including a contemporary angle that strengthens the appeal of Burns and other areas of heritage to a younger consumer.
Build and exploit links to appealing social and cultural themes.
Undertake further assessment of the most significant culture and heritage offerings, from the perspective of market potential.
Explore scope for improved packaging and promotion to niche customer groups.
Identify the most important related offers, such as golf, for further integration with cultural or heritage offerings.
Align the promotion of culture and heritage with VisitScotland’s ‘AncestralScotland’ marketing activities.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

To promote, improve and enhance biodiversity and

It is unlikely that improved marketing,
promotion and cross-selling of the region’s
cultural heritage will have a significant effect on
biodiversity interests.

HUMAN HEALTH

BIODIVERSITY

encourage access to wildlife and the countryside*


Does the strategy promote the protection of designated
and non-designated habitats and species?



Does the strategy promote the connectivity of habitats?



Does the strategy promote the importance of

Commentary, and
mitigation/enhancement where required

It is possible that there would be some
commonality between the potential markets for
cultural and natural heritage tourism,
potentially resulting in a slight increase in
visitor numbers to promoted natural heritage
site. However, it is unlikely that this would
generate significant effects.

0

biodiversity within the local environment?

To contribute to the development of a healthy
population


Does the strategy contribute to the improvement of
human health?
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Permanent

There is the potential for heritage-led tourism
and regeneration to contribute to local
employment and environmental enhancement,
with consequent minor positive effects on
health and wellbeing.
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AATS Theme 1: ‘Our Offers and Opportunities’
1. CULTURE & HERITAGE, INCLUDING BURNS









Develop more joined-up offerings that will sell unique experiences.
Improve product awareness and develop cross-selling practices.
Develop the events/festivals offering, including a contemporary angle that strengthens the appeal of Burns and other areas of heritage to a younger consumer.
Build and exploit links to appealing social and cultural themes.
Undertake further assessment of the most significant culture and heritage offerings, from the perspective of market potential.
Explore scope for improved packaging and promotion to niche customer groups.
Identify the most important related offers, such as golf, for further integration with cultural or heritage offerings.
Align the promotion of culture and heritage with VisitScotland’s ‘AncestralScotland’ marketing activities.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To protect and enhance the water environment

WATER



Does the strategy provide support to protect and where
necessary enhance the water environment?



Does the strategy promote the efficient use of water?



Does the strategy contribute to sustainable water

It is very unlikely that the actions proposed in
the AATS would result in any impact on the
water environment

0

AIR, NOISE & LIGHT

management (e.g. flood prevention)?

There is potential for increased tourist numbers
to result in a modest increase in air pollution
arising from road traffic in particular.

To protect and enhance air quality


Does the strategy promote good air quality and reduce
potential exposure of sensitive groups?



Does the strategy support measures to reduce air
pollution?
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Medium-long
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Temporary /
transient (likely to
be strongly
seasonal)

Mitigation / Enhancement: The Ayrshire and
Arran Tourism Strategy should be accompanied
by a Climate Change & Sustainability
Action Plan which highlights the potential of
sustainable travel options in accessing the
region’s attractions and the associated benefits
to air quality.
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AATS Theme 1: ‘Our Offers and Opportunities’
1. CULTURE & HERITAGE, INCLUDING BURNS









Develop more joined-up offerings that will sell unique experiences.
Improve product awareness and develop cross-selling practices.
Develop the events/festivals offering, including a contemporary angle that strengthens the appeal of Burns and other areas of heritage to a younger consumer.
Build and exploit links to appealing social and cultural themes.
Undertake further assessment of the most significant culture and heritage offerings, from the perspective of market potential.
Explore scope for improved packaging and promotion to niche customer groups.
Identify the most important related offers, such as golf, for further integration with cultural or heritage offerings.
Align the promotion of culture and heritage with VisitScotland’s ‘AncestralScotland’ marketing activities.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To minimise noise and light pollution


Does the strategy promote quiet areas for all
community groups?



Does the strategy reduce the potential for noise and

It is unlikely that this priority would result in
significant noise or light pollution effects

0

light pollution?

Ayrshire and Arran Tourism Strategy

45

February May 2014

AATS Theme 1: ‘Our Offers and Opportunities’
1. CULTURE & HERITAGE, INCLUDING BURNS









Develop more joined-up offerings that will sell unique experiences.
Improve product awareness and develop cross-selling practices.
Develop the events/festivals offering, including a contemporary angle that strengthens the appeal of Burns and other areas of heritage to a younger consumer.
Build and exploit links to appealing social and cultural themes.
Undertake further assessment of the most significant culture and heritage offerings, from the perspective of market potential.
Explore scope for improved packaging and promotion to niche customer groups.
Identify the most important related offers, such as golf, for further integration with cultural or heritage offerings.
Align the promotion of culture and heritage with VisitScotland’s ‘AncestralScotland’ marketing activities.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

To support climate change mitigation


Commentary, and
mitigation/enhancement where required

There is potential for increased tourist numbers
to result in a modest increase in air pollution
arising from road traffic in particular.

Does the strategy seek to avoid, reduce or offset
emissions from the sector?

Climate-related uncertainty in weather patterns
could have an effect on visitor numbers and
behaviours.

To support climate change adaptation

CLIMATE



Does the strategy contribute to the resilience of the
sector, the region’s tourism assets and its communities?

0/-

Medium-long

Permanent

Mitigation / Enhancement: Highlight the
potential of sustainable travel options in
accessing the region’s attractions through the
development of a Climate Change &
Sustainability Action Plan.
The Action Plan should acknowledge the
vulnerability of the region’s heritage to the
effects of climate change – both in terms of
potential physical impacts (and the attendant
need to plan for improved resilience), and the
potential effects of increasing uncertainty and
volatility in weather patterns and the potential
effects on tourism offer.
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AATS Theme 1: ‘Our Offers and Opportunities’
1. CULTURE & HERITAGE, INCLUDING BURNS









Develop more joined-up offerings that will sell unique experiences.
Improve product awareness and develop cross-selling practices.
Develop the events/festivals offering, including a contemporary angle that strengthens the appeal of Burns and other areas of heritage to a younger consumer.
Build and exploit links to appealing social and cultural themes.
Undertake further assessment of the most significant culture and heritage offerings, from the perspective of market potential.
Explore scope for improved packaging and promotion to niche customer groups.
Identify the most important related offers, such as golf, for further integration with cultural or heritage offerings.
Align the promotion of culture and heritage with VisitScotland’s ‘AncestralScotland’ marketing activities.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

MATERIAL ASSETS

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To promote the sustainable use of material assets


Consumption of material resources is unlikely to
be significant.

Does the strategy promote the effective use of local
assets to improve community wellbeing and support
sustainable communities?

Ayrshire and Arran Tourism Strategy

Assumed mitigation: Any development
associated with this priority would be regulated
through the planning system, and this is
considered to be the most appropriate locus for
such considerations.
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AATS Theme 1: ‘Our Offers and Opportunities’
1. CULTURE & HERITAGE, INCLUDING BURNS









Develop more joined-up offerings that will sell unique experiences.
Improve product awareness and develop cross-selling practices.
Develop the events/festivals offering, including a contemporary angle that strengthens the appeal of Burns and other areas of heritage to a younger consumer.
Build and exploit links to appealing social and cultural themes.
Undertake further assessment of the most significant culture and heritage offerings, from the perspective of market potential.
Explore scope for improved packaging and promotion to niche customer groups.
Identify the most important related offers, such as golf, for further integration with cultural or heritage offerings.
Align the promotion of culture and heritage with VisitScotland’s ‘AncestralScotland’ marketing activities.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

To protect and enhance Ayrshire’s historic

There is the potential for minor adverse effects
on heritage assets – specifically archaeological
sites – as a consequence of increased visitor
numbers. However, it should be recognised that
the proposed increases are relatively slight
(10%), and that parallel work to identify the
key opportunities and plan for their
enhancement should enable effects to be
avoided.

environment, and promote the region’s unique

CULTURAL HERITAGE

cultural heritage


Does the strategy protect, and where appropriate,
enhance the fabric, setting and significance of the
region’s heritage assets?



Does the strategy contribute to the character and
significance of the region’s historic landscapes and
townscapes?



+/-

Medium-long

Does the strategy recognise and promote the region’s
unique cultural and literary heritage?



Does the strategy promote responsible, sustainable
access to and interpretation of the region’s cultural

Permanent

Priorities set out in the associated Action Plan
(Developing cultural and heritage tourism
in Ayrshire and Arran) support the
development of visitor orientation provision and
mapping to enable responsible access.
Assumed Mitigation: Any necessary
development affecting heritage assets will be
subject to standard planning processes and, if
required, Scheduled Monument Consent.

heritage and historic environment?
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mitigation/enhancement where required
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AATS Theme 1: ‘Our Offers and Opportunities’
1. CULTURE & HERITAGE, INCLUDING BURNS









Develop more joined-up offerings that will sell unique experiences.
Improve product awareness and develop cross-selling practices.
Develop the events/festivals offering, including a contemporary angle that strengthens the appeal of Burns and other areas of heritage to a younger consumer.
Build and exploit links to appealing social and cultural themes.
Undertake further assessment of the most significant culture and heritage offerings, from the perspective of market potential.
Explore scope for improved packaging and promotion to niche customer groups.
Identify the most important related offers, such as golf, for further integration with cultural or heritage offerings.
Align the promotion of culture and heritage with VisitScotland’s ‘AncestralScotland’ marketing activities.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

LANDSCAPE

To conserve and enhance the character and quality of
the region’s landscapes


Does the strategy conserve and enhance the character
and quality of the region’s landscapes?



Does the strategy promote/encourage the restoration of

0/+

Medium-long

degraded landscapes?
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Permanent

Commentary, and
mitigation/enhancement where required

There is the potential for minor positive effects
as a result of wider recognition and promotion
of the cultural and heritage values attached to
the region’s landscapes. Heritage-led
regeneration and enhancement could provide
an important vehicle to assist in the restoration
and positive management of some of the
region’s designed landscapes, many of which
are currently under-managed and underappreciated.
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AATS Theme 1: ‘Our Offers and Opportunities’
2. ACTIVITIES & NATURAL ENVIRONMENT





Product development for walking and cycling, to package products more effectively for particular customer profiles.
Infrastructure enhancements, such as joining up paths and cycleways, working with communities and businesses to provide improved facilities.
Promote the development of related hospitality facilities through VisitScotland’s various ‘Welcome’ schemes.
Encourage and facilitate collaboration among providers to overcome fragmentation and offer stronger, packaged experiences, tailored to distinctive market
segments.
Explore ways to attract more adventure and activity operators into the area.



Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

To promote, improve and enhance biodiversity and

Even if the aspiration of a 10% increase in visitor
numbers is achieved, the proportion visiting
sensitive natural heritage assets is likely to remain
relatively low and is unlikely to generate significant
adverse effects. Starting from a relatively low
baseline, increases in activity are likely to be
concentrated in areas with high quality access
provision that are easily located and accessed from
public transport / principal tourist routes.

encourage access to wildlife and the countryside


Does the strategy promote the protection of designated
and non-designated habitats and species?



Does the strategy promote the connectivity of habitats?



Does the strategy promote the importance of
biodiversity within the local environment?

BIODIVERSITY

Commentary, and mitigation/enhancement
where required

+/-

Medium-long

Permanent

It is likely that the AATS will result in enhanced
promotion and appreciation of the region’s natural
heritage, with consequent improvements in the
understanding of the importance of the resource.
Mitigation / enhancement: ensuring that the
audit of the access network etc. proposed in the
‘Enhancing and promoting nature based
tourism’ Action Plan highlights the need for
detailed consideration of the likely natural heritage
sensitivities would be advisable.
Assumed mitigation: any development related to
access improvement / interpretation would be
regulated through the planning system, and any
works or management activities not comprising
development in SSSI / Natura 2000 sites are likely
to require consent from SNH.
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AATS Theme 1: ‘Our Offers and Opportunities’
2. ACTIVITIES & NATURAL ENVIRONMENT





Product development for walking and cycling, to package products more effectively for particular customer profiles.
Infrastructure enhancements, such as joining up paths and cycleways, working with communities and businesses to provide improved facilities.
Promote the development of related hospitality facilities through VisitScotland’s various ‘Welcome’ schemes.
Encourage and facilitate collaboration among providers to overcome fragmentation and offer stronger, packaged experiences, tailored to distinctive market
segments.
Explore ways to attract more adventure and activity operators into the area.



Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

HUMAN HEALTH

To contribute to the development of a healthy
population


Does the strategy contribute to the improvement of
human health?

0/+

Medium-long

Permanent

Commentary, and mitigation/enhancement
where required

It is likely that development and enhancement of
access infrastructure connected with this priority
will have a small positive effect on health,
encouraging local people to engage with their
surroundings and benefit from outdoor exercise
and recreation.
The mental health benefits of outdoor recreation
are also well established.
Indirectly, any additional jobs created through an
increase in nature tourism and recreation activities
could increase local GVA.

To protect and enhance the water environment

WATER



It is unlikely that this priority will have any
significant effect on the water environment. While
some adventure and activity sports (e.g. sailing,
canoeing, kayaking) make use of the water
environment, they are dependent on good water
quality and are very unlikely to have negative
effects in their own right.

Does the strategy provide support to protect and where
necessary enhance the water environment?



Does the strategy promote the efficient use of water?



Does the strategy contribute to sustainable water

0

management (e.g. flood prevention)?
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AATS Theme 1: ‘Our Offers and Opportunities’
2. ACTIVITIES & NATURAL ENVIRONMENT





Product development for walking and cycling, to package products more effectively for particular customer profiles.
Infrastructure enhancements, such as joining up paths and cycleways, working with communities and businesses to provide improved facilities.
Promote the development of related hospitality facilities through VisitScotland’s various ‘Welcome’ schemes.
Encourage and facilitate collaboration among providers to overcome fragmentation and offer stronger, packaged experiences, tailored to distinctive market
segments.
Explore ways to attract more adventure and activity operators into the area.



Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

To protect and enhance air quality


Does the strategy promote good air quality and reduce
potential exposure of sensitive groups?



Does the strategy support measures to reduce air
pollution?

AIR, NOISE & LIGHT

+/-

Short-long

Permanent /
transient

Commentary, and mitigation/enhancement
where required

While improvements to infrastructure and
increased promotion could boost use of active
travel and outdoor recreation, this is not currently
matched by prioritisation of sustainable transport
solutions to bring outside visitors into the region.
If marketing activities were successful in attracting
more visitors, it is currently likely that the majority
would arrive by car.
Mitigation / Enhancement: The Ayrshire and
Arran Tourism Strategy should be accompanied by
a Climate Change & Sustainability Action Plan
which highlights the potential of sustainable travel
options in accessing the region’s attractions and
the associated benefits to air quality.

To minimise noise and light pollution


Does the strategy promote quiet areas for all
community groups?



Does the strategy reduce the potential for noise and
light pollution?
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Permanent

The strategy and the attendant action plans
support the delivery and maintenance of the
Galloway and Southern Ayrshire Biosphere Reserve
and the Galloway Dark Sky Park (largely congruent
with the core are of the Biosphere reserve and
managed by FCS Galloway Forest District)
therefore managing night-time light pollution
should be a priority.
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AATS Theme 1: ‘Our Offers and Opportunities’
2. ACTIVITIES & NATURAL ENVIRONMENT





Product development for walking and cycling, to package products more effectively for particular customer profiles.
Infrastructure enhancements, such as joining up paths and cycleways, working with communities and businesses to provide improved facilities.
Promote the development of related hospitality facilities through VisitScotland’s various ‘Welcome’ schemes.
Encourage and facilitate collaboration among providers to overcome fragmentation and offer stronger, packaged experiences, tailored to distinctive market
segments.
Explore ways to attract more adventure and activity operators into the area.



Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

While improvements to infrastructure and
increased promotion could boost use of active
travel and outdoor recreation, this is not currently
matched by prioritisation of sustainable transport
solutions to bring outside visitors into the region.
If marketing activities were successful in attracting
more visitors, it is currently likely that the majority
would arrive by car.

To support climate change mitigation


Does the strategy seek to avoid, reduce or offset
emissions from the sector?

To support climate change adaptation


Does the strategy contribute to the resilience of the

The AATS does not currently acknowledge the
potential threats (or explore whether there are
opportunities) presented by climate change to the
region’s natural heritage-related visitor economy.

CLIMATE

sector, the region’s tourism assets and its communities?
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Commentary, and mitigation/enhancement
where required

+/Substantive gap
in policy
coverage

Short-long
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Permanent

Promoting climate resilience in the region’s visitor
economy should be a priority for the AEP –
particularly with regard to outdoor access and
recreation. Effective planning for the near-future
climate will ensure that measures put in place to
increase visitor numbers or develop additional
infrastructure will be ‘climate-proof’ or at least take
cognisance of the risks to operation.
Mitigation / Enhancement: Highlight the
potential of sustainable travel options in accessing
the region’s attractions through the development of
a Climate Change & Sustainability Action Plan.
The Action Plan should acknowledge the
vulnerability of the region to the effects of climate
change – both in terms of potential physical
impacts (and the attendant need to plan for
improved resilience), and the potential effects of
increasing uncertainty and volatility in weather
patterns and the potential effects on tourism offer.
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AATS Theme 1: ‘Our Offers and Opportunities’
2. ACTIVITIES & NATURAL ENVIRONMENT





Product development for walking and cycling, to package products more effectively for particular customer profiles.
Infrastructure enhancements, such as joining up paths and cycleways, working with communities and businesses to provide improved facilities.
Promote the development of related hospitality facilities through VisitScotland’s various ‘Welcome’ schemes.
Encourage and facilitate collaboration among providers to overcome fragmentation and offer stronger, packaged experiences, tailored to distinctive market
segments.
Explore ways to attract more adventure and activity operators into the area.



Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

MATERIAL ASSETS

SEA Topic / Objectives & sub-criteria

Commentary, and mitigation/enhancement
where required

To promote the sustainable use of material assets


Does the strategy promote the effective use of local
assets to improve community wellbeing and support
sustainable communities?

Ayrshire and Arran Tourism Strategy

It is unlikely that this priority will require significant
resource consumption, or generate significant
waste.
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AATS Theme 1: ‘Our Offers and Opportunities’
2. ACTIVITIES & NATURAL ENVIRONMENT





Product development for walking and cycling, to package products more effectively for particular customer profiles.
Infrastructure enhancements, such as joining up paths and cycleways, working with communities and businesses to provide improved facilities.
Promote the development of related hospitality facilities through VisitScotland’s various ‘Welcome’ schemes.
Encourage and facilitate collaboration among providers to overcome fragmentation and offer stronger, packaged experiences, tailored to distinctive market
segments.
Explore ways to attract more adventure and activity operators into the area.



Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

To protect and enhance Ayrshire’s historic

It is unlikely that this priority will have significant
adverse effects on the historic environment, but
there is some potential for minor effects as a result
of increased visitor numbers in potentially sensitive
areas (e.g. Machrie Moor, Arran).

CULTURAL HERITAGE

environment, and promote the region’s unique
cultural heritage


Does the strategy protect, and where appropriate,
enhance the fabric, setting and significance of the
region’s heritage assets?



Does the strategy contribute to the character and

+/-

Medium-long

significance of the region’s historic landscapes and
townscapes?


Does the strategy recognise and promote the region’s
Does the strategy promote responsible, sustainable
access to and interpretation of the region’s cultural
heritage and historic environment?

Ayrshire and Arran Tourism Strategy

Permanent

It is likely that improved access and interpretation
of the region’s landscapes and natural heritage
would create opportunities to promote responsible
access to heritage assets (as is prioritised
elsewhere in the AATS and associated action plans)
Assumed Mitigation: Any path or infrastructure
enhancement will be regulated through the
planning process and should be subject to a level
of assessment commensurate with the significance
of affected assets.

unique cultural and literary heritage?


Commentary, and mitigation/enhancement
where required
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AATS Theme 1: ‘Our Offers and Opportunities’
2. ACTIVITIES & NATURAL ENVIRONMENT





Product development for walking and cycling, to package products more effectively for particular customer profiles.
Infrastructure enhancements, such as joining up paths and cycleways, working with communities and businesses to provide improved facilities.
Promote the development of related hospitality facilities through VisitScotland’s various ‘Welcome’ schemes.
Encourage and facilitate collaboration among providers to overcome fragmentation and offer stronger, packaged experiences, tailored to distinctive market
segments.
Explore ways to attract more adventure and activity operators into the area.



Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

Commentary, and mitigation/enhancement
where required

LANDSCAPE

To conserve and enhance the character and quality of
the region’s landscapes


Does the strategy conserve and enhance the character
and quality of the region’s landscapes?



Does the strategy promote/encourage the restoration of

+

Medium-long

degraded landscapes?

Ayrshire and Arran Tourism Strategy
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Permanent

The AATS is likely to have a positive effect on the
understanding and appreciation of the region’s
landscapes, as the wider value and significance of
the asset to the visitor economy is recognised and
measures are implemented to conserve and
enhance valued areas.

February May 2014

AATS Theme 1: ‘Our Offers and Opportunities’
3. GOLF





Focus international visitor development on key markets in the EU as well as the USA.
Sustain a broad-based approach that appeals across all the golfer profiles.
Develop more and better packages and incentives that are tailored around the golfer profiles.
Find new ways to make more of the profile and broad international media coverage that we get from the major golf tournaments taking place in Ayrshire and
Scotland.
Explore scope to develop the linkages to other offers such as Food & Drink and Culture & Heritage.
Assess potential to make more of events and festivals.
Raise visitor awareness of the accessibility of Ayrshire and Arran’s golf experiences from Glasgow and Edinburgh airports, with travel times of around 35 and 75
minutes respectively.
Explore ways to work with Infratil to attract new routes to Prestwick from key golf markets, such as Scandinavia and Germany.






Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

HUMAN HEALTH

BIODIVERSITY

To promote, improve and enhance biodiversity and

It is unlikely that this priority will have a
significant effect on the biodiversity of the
region. The region already has significant golf
course provision, and increased user numbers
are unlikely to require any changes in the
intensity of management. Good practice already
highlights the potential for biodiversity
enhancement of golf courses.

encourage access to wildlife and the countryside


Does the strategy promote the protection of designated
and non-designated habitats and species?



Does the strategy promote the connectivity of habitats?



Does the strategy promote the importance of

Commentary, and
mitigation/enhancement where required

0

biodiversity within the local environment?

Any new provision will be subject to normal
planning processes and EIA.
To contribute to the development of a healthy
population


Does the strategy contribute to the improvement of
human health?

Ayrshire and Arran Tourism Strategy

0/+

Medium-long

57

Permanent

Wider uptake of golf could contribute to a small
improvement in players’ health – although the
efforts of the AATS and action plan is focussed
principally on bringing players into the region
(including from overseas) rather than
developing the game locally.

February May 2014

AATS Theme 1: ‘Our Offers and Opportunities’
3. GOLF





Focus international visitor development on key markets in the EU as well as the USA.
Sustain a broad-based approach that appeals across all the golfer profiles.
Develop more and better packages and incentives that are tailored around the golfer profiles.
Find new ways to make more of the profile and broad international media coverage that we get from the major golf tournaments taking place in Ayrshire and
Scotland.
Explore scope to develop the linkages to other offers such as Food & Drink and Culture & Heritage.
Assess potential to make more of events and festivals.
Raise visitor awareness of the accessibility of Ayrshire and Arran’s golf experiences from Glasgow and Edinburgh airports, with travel times of around 35 and 75
minutes respectively.
Explore ways to work with Infratil to attract new routes to Prestwick from key golf markets, such as Scandinavia and Germany.






Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To protect and enhance the water environment

WATER



Golf courses can be a source of diffuse pollution
(from fertilisers and pesticides). However, it is
unlikely that this priority would result in
significant effects as more intensive
management is unlikely to be required in
response to higher visitor numbers.

Does the strategy provide support to protect and where
necessary enhance the water environment?



Does the strategy promote the efficient use of water?



Does the strategy contribute to sustainable water

0

management (e.g. flood prevention)?

Ayrshire and Arran Tourism Strategy
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AATS Theme 1: ‘Our Offers and Opportunities’
3. GOLF





Focus international visitor development on key markets in the EU as well as the USA.
Sustain a broad-based approach that appeals across all the golfer profiles.
Develop more and better packages and incentives that are tailored around the golfer profiles.
Find new ways to make more of the profile and broad international media coverage that we get from the major golf tournaments taking place in Ayrshire and
Scotland.
Explore scope to develop the linkages to other offers such as Food & Drink and Culture & Heritage.
Assess potential to make more of events and festivals.
Raise visitor awareness of the accessibility of Ayrshire and Arran’s golf experiences from Glasgow and Edinburgh airports, with travel times of around 35 and 75
minutes respectively.
Explore ways to work with Infratil to attract new routes to Prestwick from key golf markets, such as Scandinavia and Germany.






Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

Increases in golf-related visitor numbers is
likely to result in an increase in air pollution as
a consequence of transport-related emissions –
specifically private car use.

AIR, NOISE & LIGHT

To protect and enhance air quality


Commentary, and
mitigation/enhancement where required

Does the strategy promote good air quality and reduce
potential exposure of sensitive groups?



Does the strategy support measures to reduce air
pollution?

Ayrshire and Arran Tourism Strategy

0/-

Medium-long

59

Permanent /
transient effects

Mitigation / Enhancement: The Ayrshire and
Arran Tourism Strategy should be accompanied
by a Climate Change & Sustainability
Action Plan which highlights the potential of
sustainable travel options in accessing the
region’s attractions especially from international
hubs (e.g. Edinburgh, Glasgow and Prestwick
airports) and the associated benefits to air
quality – but the opportunities for directly
accessing key golf locations by train are very
limited.

February May 2014

AATS Theme 1: ‘Our Offers and Opportunities’
3. GOLF





Focus international visitor development on key markets in the EU as well as the USA.
Sustain a broad-based approach that appeals across all the golfer profiles.
Develop more and better packages and incentives that are tailored around the golfer profiles.
Find new ways to make more of the profile and broad international media coverage that we get from the major golf tournaments taking place in Ayrshire and
Scotland.
Explore scope to develop the linkages to other offers such as Food & Drink and Culture & Heritage.
Assess potential to make more of events and festivals.
Raise visitor awareness of the accessibility of Ayrshire and Arran’s golf experiences from Glasgow and Edinburgh airports, with travel times of around 35 and 75
minutes respectively.
Explore ways to work with Infratil to attract new routes to Prestwick from key golf markets, such as Scandinavia and Germany.






Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To minimise noise and light pollution


Does the strategy promote quiet areas for all
community groups?



Does the strategy reduce the potential for noise and
light pollution?

Ayrshire and Arran Tourism Strategy

It is very unlikely that this priority would result
in any significant noise or light pollution.

0
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AATS Theme 1: ‘Our Offers and Opportunities’
3. GOLF





Focus international visitor development on key markets in the EU as well as the USA.
Sustain a broad-based approach that appeals across all the golfer profiles.
Develop more and better packages and incentives that are tailored around the golfer profiles.
Find new ways to make more of the profile and broad international media coverage that we get from the major golf tournaments taking place in Ayrshire and
Scotland.
Explore scope to develop the linkages to other offers such as Food & Drink and Culture & Heritage.
Assess potential to make more of events and festivals.
Raise visitor awareness of the accessibility of Ayrshire and Arran’s golf experiences from Glasgow and Edinburgh airports, with travel times of around 35 and 75
minutes respectively.
Explore ways to work with Infratil to attract new routes to Prestwick from key golf markets, such as Scandinavia and Germany.






Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

To support climate change mitigation


Efforts to increase the numbers of international
visitors golfing in the region will inevitably
result in increased carbon emissions as a
consequence of air travel and private car use.

Does the strategy seek to avoid, reduce or offset
emissions from the sector?

To support climate change adaptation


The AATS does not currently acknowledge or
attempt to plan for the predicted effects of
climate change on the region’s golf-related
economy.

Does the strategy contribute to the resilience of the

CLIMATE

sector, the region’s tourism assets and its communities?

Ayrshire and Arran Tourism Strategy

Commentary, and
mitigation/enhancement where required

-

Short-long

Permanent

Mitigation / Enhancement: The priority is
inherently incompatible with climate change
objectives – but is unlikely to generate
significant additional air traffic.
The AATS should highlight the potential of
sustainable travel options in accessing the
region’s attractions through the development of
a Climate Change & Sustainability Action
Plan. The Action Plan should acknowledge the
vulnerability of the region to the effects of
climate change – both in terms of potential
physical impacts (and the attendant need to
plan for improved resilience), and the potential
effects of increasing uncertainty and volatility in
weather patterns and the potential effects on
tourism offer.
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AATS Theme 1: ‘Our Offers and Opportunities’
3. GOLF





Focus international visitor development on key markets in the EU as well as the USA.
Sustain a broad-based approach that appeals across all the golfer profiles.
Develop more and better packages and incentives that are tailored around the golfer profiles.
Find new ways to make more of the profile and broad international media coverage that we get from the major golf tournaments taking place in Ayrshire and
Scotland.
Explore scope to develop the linkages to other offers such as Food & Drink and Culture & Heritage.
Assess potential to make more of events and festivals.
Raise visitor awareness of the accessibility of Ayrshire and Arran’s golf experiences from Glasgow and Edinburgh airports, with travel times of around 35 and 75
minutes respectively.
Explore ways to work with Infratil to attract new routes to Prestwick from key golf markets, such as Scandinavia and Germany.






Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

MATERIAL ASSETS

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To promote the sustainable use of material assets


Does the strategy promote the effective use of local
assets to improve community wellbeing and support
sustainable communities?

Ayrshire and Arran Tourism Strategy

It is unlikely that this priority would increase
the consumption of material resources.

0
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February May 2014

AATS Theme 1: ‘Our Offers and Opportunities’
3. GOLF





Focus international visitor development on key markets in the EU as well as the USA.
Sustain a broad-based approach that appeals across all the golfer profiles.
Develop more and better packages and incentives that are tailored around the golfer profiles.
Find new ways to make more of the profile and broad international media coverage that we get from the major golf tournaments taking place in Ayrshire and
Scotland.
Explore scope to develop the linkages to other offers such as Food & Drink and Culture & Heritage.
Assess potential to make more of events and festivals.
Raise visitor awareness of the accessibility of Ayrshire and Arran’s golf experiences from Glasgow and Edinburgh airports, with travel times of around 35 and 75
minutes respectively.
Explore ways to work with Infratil to attract new routes to Prestwick from key golf markets, such as Scandinavia and Germany.






Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

To protect and enhance Ayrshire’s historic

Significant effects are unlikely.

CULTURAL HERITAGE

environment, and promote the region’s unique
cultural heritage


Increased income from golf may assist property
owners and managers in conserving and
enhancing the character and quality of courses
set in historic parkland. Similarly, making
stronger links between tourism sectors may
help to increase visitors’ understanding and
appreciation of the historic environment.

Does the strategy protect, and where appropriate,
enhance the fabric, setting and significance of the
region’s heritage assets?



Does the strategy contribute to the character and

0

significance of the region’s historic landscapes and
townscapes?


Existing provision of courses within the region
is good, and demand is unlikely to increase to
the level at which new courses would be
required. Direct impacts on the historic
environment are therefore unlikely – and would
be managed through the planning process.

Does the strategy recognise and promote the region’s
unique cultural and literary heritage?



Commentary, and
mitigation/enhancement where required

Does the strategy promote responsible, sustainable
access to and interpretation of the region’s cultural
heritage and historic environment?

Ayrshire and Arran Tourism Strategy
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AATS Theme 1: ‘Our Offers and Opportunities’
3. GOLF





Focus international visitor development on key markets in the EU as well as the USA.
Sustain a broad-based approach that appeals across all the golfer profiles.
Develop more and better packages and incentives that are tailored around the golfer profiles.
Find new ways to make more of the profile and broad international media coverage that we get from the major golf tournaments taking place in Ayrshire and
Scotland.
Explore scope to develop the linkages to other offers such as Food & Drink and Culture & Heritage.
Assess potential to make more of events and festivals.
Raise visitor awareness of the accessibility of Ayrshire and Arran’s golf experiences from Glasgow and Edinburgh airports, with travel times of around 35 and 75
minutes respectively.
Explore ways to work with Infratil to attract new routes to Prestwick from key golf markets, such as Scandinavia and Germany.






Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

To conserve and enhance the character and quality of

Golf courses have been part of the region’s
landscape for a considerable period –
particularly the historic links courses at Troon,
Prestwick and Turnberry. Arguably, the age of
some of the region’s courses and association
with key figures in the history of golf makes
them important designed landscapes in their
own right, with a range of heritage values and
significance attached.

the region’s landscapes


Does the strategy conserve and enhance the character
and quality of the region’s landscapes?



Does the strategy promote/encourage the restoration of
degraded landscapes?

LANDSCAPE

Commentary, and
mitigation/enhancement where required

0
(+/- localised
effects)

Short-long

Uncertain

It is unlikely that significant landscape change
will arise from the implementation of the AATS.
Should a need or desire for additional golf
provision arise, this will be managed through
the planning process and the likely effects on
landscape assessed.
There is the potential for minor effects as a
result of increased attendance – and the need
for additional visitor infrastructure – of major
events hosted at Ayrshire golf courses (e.g. The
Open). However, these effects are likely to be
temporary and highly localised.

Ayrshire and Arran Tourism Strategy
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February May 2014

AATS Theme 1: ‘Our Offers and Opportunities’
4. SAILING










Encourage further investment in the development of dockside and on-shore facilities at main locations.
Work with stakeholders at sail-to locations to enhance facilities and increase overall activity levels.
Develop the related food and drink offerings.
Explore scope to expand related product areas, such as sail training.
Develop day-trip packages to offer alternative experiences to non-sailing companions.
Assess existing events programme for opportunities to do more, develop on-shore elements, extend to other locations, and appeal to additional visitor groups.
Review existing sailing developments to ensure pace of implementation is ahead of potential growth in demand.
Develop associated marine leisure activities, such as wind-surfing.
Develop tailored customer service improvement activities, including a focus on schemes such as ‘Welcome Ashore’ around key sailing locations.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

To promote, improve and enhance biodiversity and

Disturbance to wildlife caused by sailing crafts
or the development of sailing infrastructure
(e.g. on-shore facilities) will vary depending
upon the type of activity, the time it takes place
and the vulnerability of the wildlife.

BIODIVERSITY

encourage access to wildlife and the countryside


Does the strategy promote the protection of designated
and non-designated habitats and species?



Does the strategy promote the connectivity of habitats?



Does the strategy promote the importance of

0/-

Medium-long

biodiversity within the local environment?

Ayrshire and Arran Tourism Strategy

Commentary, and
mitigation/enhancement where required

66

Permanent

Assumed mitigation: the development of
dockside and on-shore facilities and the
necessary assessment of environmental
impacts will be dealt with through the planning
system. The AATS makes no spatially-specific
recommendations to enable accurate
assessment at this level.

February May 2014

AATS Theme 1: ‘Our Offers and Opportunities’
4. SAILING










Encourage further investment in the development of dockside and on-shore facilities at main locations.
Work with stakeholders at sail-to locations to enhance facilities and increase overall activity levels.
Develop the related food and drink offerings.
Explore scope to expand related product areas, such as sail training.
Develop day-trip packages to offer alternative experiences to non-sailing companions.
Assess existing events programme for opportunities to do more, develop on-shore elements, extend to other locations, and appeal to additional visitor groups.
Review existing sailing developments to ensure pace of implementation is ahead of potential growth in demand.
Develop associated marine leisure activities, such as wind-surfing.
Develop tailored customer service improvement activities, including a focus on schemes such as ‘Welcome Ashore’ around key sailing locations.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

To contribute to the development of a healthy
population

HUMAN HEALTH



Does the strategy contribute to the improvement of
human health?

Ayrshire and Arran Tourism Strategy

0/+

Medium-long

Permanent

Commentary, and
mitigation/enhancement where required

It is likely that the development and
enhancement of dockside and on-shore facilities
will have a small positive effect on health,
encouraging local people to engage with their
surroundings and benefit from watersportderived exercise – although the AATS and
action plan (‘Coastal Watersports Action
Plan’) is focused principally on targeting
existing watersports and outdoor activity
enthusiasts.
Indirectly, visitors participating in sailing
activities will provide economic benefit and
additional jobs to the area through using
accommodation, food and drink, entertainment,
visiting attractions and participating in other
outdoor activities.
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AATS Theme 1: ‘Our Offers and Opportunities’
4. SAILING










Encourage further investment in the development of dockside and on-shore facilities at main locations.
Work with stakeholders at sail-to locations to enhance facilities and increase overall activity levels.
Develop the related food and drink offerings.
Explore scope to expand related product areas, such as sail training.
Develop day-trip packages to offer alternative experiences to non-sailing companions.
Assess existing events programme for opportunities to do more, develop on-shore elements, extend to other locations, and appeal to additional visitor groups.
Review existing sailing developments to ensure pace of implementation is ahead of potential growth in demand.
Develop associated marine leisure activities, such as wind-surfing.
Develop tailored customer service improvement activities, including a focus on schemes such as ‘Welcome Ashore’ around key sailing locations.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

To protect and enhance the water environment


Potential negative impacts on the water
environment as a result of promotion and
development of water-based recreation, and
the increased pressure on water resources this
may contribute to.

Does the strategy provide support to protect and where

WATER

necessary enhance the water environment?


Does the strategy promote the efficient use of water?



Does the strategy contribute to sustainable water
management (e.g. flood prevention)?

Ayrshire and Arran Tourism Strategy

Commentary, and
mitigation/enhancement where required

-

Medium-long

68

Permanent

Mitigation / Enhancement: The Ayrshire and
Arran Tourism Strategy should be accompanied
by a Climate Change & Sustainability
Action Plan which encourages effective
management of water-based tourism, providing
visitors with information about the responsible
use of water.

February May 2014

AATS Theme 1: ‘Our Offers and Opportunities’
4. SAILING










Encourage further investment in the development of dockside and on-shore facilities at main locations.
Work with stakeholders at sail-to locations to enhance facilities and increase overall activity levels.
Develop the related food and drink offerings.
Explore scope to expand related product areas, such as sail training.
Develop day-trip packages to offer alternative experiences to non-sailing companions.
Assess existing events programme for opportunities to do more, develop on-shore elements, extend to other locations, and appeal to additional visitor groups.
Review existing sailing developments to ensure pace of implementation is ahead of potential growth in demand.
Develop associated marine leisure activities, such as wind-surfing.
Develop tailored customer service improvement activities, including a focus on schemes such as ‘Welcome Ashore’ around key sailing locations.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

AIR, NOISE & LIGHT

To protect and enhance air quality


Increases in sailing-related visitor numbers is
likely to result in a minor increase in air
pollution as a consequence of transport-related
emissions – specifically private car use.

Does the strategy promote good air quality and reduce
potential exposure of sensitive groups?



Does the strategy support measures to reduce air
pollution?

Ayrshire and Arran Tourism Strategy

Commentary, and
mitigation/enhancement where required

0/-

Medium-long

69

Permanent /
transient effects

Mitigation / Enhancement: The Ayrshire and
Arran Tourism Strategy should be accompanied
by a Climate Change & Sustainability
Action Plan which highlights the potential of
sustainable travel options in accessing the
region’s attractions and the associated benefits
to air quality - but the opportunities for directly
accessing key sailing locations by public
transport are very limited.

February May 2014

AATS Theme 1: ‘Our Offers and Opportunities’
4. SAILING










Encourage further investment in the development of dockside and on-shore facilities at main locations.
Work with stakeholders at sail-to locations to enhance facilities and increase overall activity levels.
Develop the related food and drink offerings.
Explore scope to expand related product areas, such as sail training.
Develop day-trip packages to offer alternative experiences to non-sailing companions.
Assess existing events programme for opportunities to do more, develop on-shore elements, extend to other locations, and appeal to additional visitor groups.
Review existing sailing developments to ensure pace of implementation is ahead of potential growth in demand.
Develop associated marine leisure activities, such as wind-surfing.
Develop tailored customer service improvement activities, including a focus on schemes such as ‘Welcome Ashore’ around key sailing locations.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To minimise noise and light pollution


Does the strategy promote quiet areas for all
community groups?



Does the strategy reduce the potential for noise and
light pollution?

Ayrshire and Arran Tourism Strategy

It is very unlikely that this priority would result
in any significant noise or light pollution.

0
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AATS Theme 1: ‘Our Offers and Opportunities’
4. SAILING










Encourage further investment in the development of dockside and on-shore facilities at main locations.
Work with stakeholders at sail-to locations to enhance facilities and increase overall activity levels.
Develop the related food and drink offerings.
Explore scope to expand related product areas, such as sail training.
Develop day-trip packages to offer alternative experiences to non-sailing companions.
Assess existing events programme for opportunities to do more, develop on-shore elements, extend to other locations, and appeal to additional visitor groups.
Review existing sailing developments to ensure pace of implementation is ahead of potential growth in demand.
Develop associated marine leisure activities, such as wind-surfing.
Develop tailored customer service improvement activities, including a focus on schemes such as ‘Welcome Ashore’ around key sailing locations.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

To support climate change mitigation


Efforts to increase the numbers of sailing
participants and visitors to the region will
inevitably result in increased carbon emissions
as a consequence of private car use.

Does the strategy seek to avoid, reduce or offset
emissions from the sector?

To support climate change adaptation

CLIMATE



The AATS does not currently acknowledge or
attempt to plan for the predicted effects of
climate change on the region’s sailing-related
economy.

Does the strategy contribute to the resilience of the
sector, the region’s tourism assets and its communities?

Ayrshire and Arran Tourism Strategy

Commentary, and
mitigation/enhancement where required

0/-

Short-long

71

Permanent

Mitigation / Enhancement: Highlight the
potential of sustainable travel options in
accessing the region’s attractions through the
development of a Climate Change &
Sustainability Action Plan. The Action Plan
should acknowledge the vulnerability of the
region to the effects of climate change – both in
terms of potential physical impacts (and the
attendant need to plan for improved resilience),
and the potential effects of increasing
uncertainty and volatility in weather patterns
and the potential effects on tourism offer.

February May 2014

AATS Theme 1: ‘Our Offers and Opportunities’
4. SAILING










Encourage further investment in the development of dockside and on-shore facilities at main locations.
Work with stakeholders at sail-to locations to enhance facilities and increase overall activity levels.
Develop the related food and drink offerings.
Explore scope to expand related product areas, such as sail training.
Develop day-trip packages to offer alternative experiences to non-sailing companions.
Assess existing events programme for opportunities to do more, develop on-shore elements, extend to other locations, and appeal to additional visitor groups.
Review existing sailing developments to ensure pace of implementation is ahead of potential growth in demand.
Develop associated marine leisure activities, such as wind-surfing.
Develop tailored customer service improvement activities, including a focus on schemes such as ‘Welcome Ashore’ around key sailing locations.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

MATERIAL ASSETS

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To promote the sustainable use of material assets


Does the strategy promote the effective use of local
assets to improve community wellbeing and support
sustainable communities?

Ayrshire and Arran Tourism Strategy

It is unlikely that this priority would increase
the consumption of material resources.

0
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AATS Theme 1: ‘Our Offers and Opportunities’
4. SAILING










Encourage further investment in the development of dockside and on-shore facilities at main locations.
Work with stakeholders at sail-to locations to enhance facilities and increase overall activity levels.
Develop the related food and drink offerings.
Explore scope to expand related product areas, such as sail training.
Develop day-trip packages to offer alternative experiences to non-sailing companions.
Assess existing events programme for opportunities to do more, develop on-shore elements, extend to other locations, and appeal to additional visitor groups.
Review existing sailing developments to ensure pace of implementation is ahead of potential growth in demand.
Develop associated marine leisure activities, such as wind-surfing.
Develop tailored customer service improvement activities, including a focus on schemes such as ‘Welcome Ashore’ around key sailing locations.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To protect and enhance Ayrshire’s historic

CULTURAL HERITAGE

environment, and promote the region’s unique
cultural heritage


Does the strategy protect, and where appropriate,
enhance the fabric, setting and significance of the
region’s heritage assets?



Does the strategy contribute to the character and

The development and implementation of this
priority is unlikely to have adverse effects on
this historic environment.

0

significance of the region’s historic landscapes and
townscapes?


Does the strategy recognise and promote the region’s
unique cultural and literary heritage?



Does the strategy promote responsible, sustainable
access to and interpretation of the region’s cultural
heritage and historic environment?

Ayrshire and Arran Tourism Strategy
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AATS Theme 1: ‘Our Offers and Opportunities’
4. SAILING










Encourage further investment in the development of dockside and on-shore facilities at main locations.
Work with stakeholders at sail-to locations to enhance facilities and increase overall activity levels.
Develop the related food and drink offerings.
Explore scope to expand related product areas, such as sail training.
Develop day-trip packages to offer alternative experiences to non-sailing companions.
Assess existing events programme for opportunities to do more, develop on-shore elements, extend to other locations, and appeal to additional visitor groups.
Review existing sailing developments to ensure pace of implementation is ahead of potential growth in demand.
Develop associated marine leisure activities, such as wind-surfing.
Develop tailored customer service improvement activities, including a focus on schemes such as ‘Welcome Ashore’ around key sailing locations.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

The development of sailing infrastructure along
coastal locations may have a negative impact
on the character and tranquillity of a landscape.

LANDSCAPE

To conserve and enhance the character and quality of
the region’s landscapes


Does the strategy conserve and enhance the character
and quality of the region’s landscapes?



Does the strategy promote/encourage the restoration of

0/-

Medium-long

degraded landscapes?

Ayrshire and Arran Tourism Strategy

Commentary, and
mitigation/enhancement where required
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Permanent

Assumed Mitigation: The development of
dockside and on-shore facilities and the
necessary assessment of environmental
impacts will be dealt with through the planning
system. The AATS makes no spatially-specific
recommendations to enable accurate
assessment at this level.

February May 2014

AATS Theme 1: ‘Our Offers and Opportunities’
5. FOOD AND DRINK







Harness the potential of the area’s food and drink offer as a key component of destination marketing and developing a sense of place.
Improve the promotion of locally-produced quality products that extends through to both local retailers and restaurants.
Further research and development of festivals and events activities relating to food and drink.
Improved product knowledge, awareness and recommendations to visitors from hospitality staff.
Development of hand-on experiences in food production and cuisine as an integral part of the visitor experiences on offer.
Wider development of associated products, such as farmers’ markets, for the visitor.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

HUMAN HEALTH

BIODIVERSITY

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To promote, improve and enhance biodiversity and
encourage access to wildlife and the countryside


Permanent

Farmers who market locally are often relatively
small in scale and can more feasibly adopt
environmentally beneficial practices such as
growing a variety of crops, planting hedgerows,
etc. which protect biodiversity and preserve a
wider agricultural gene pool.

Permanent

This priority is likely to have a positive impact
on the local economy through promotion of
local food and drink. Subsequent increased
employment opportunities are likely to lead to
increased health and welfare associated with
the independence of having an income. This is
of particular relevance as Ayrshire and Arran
has high levels of unemployment.

Does the strategy promote the protection of designated
and non-designated habitats and species?



Does the strategy promote the connectivity of habitats?



Does the strategy promote the importance of

0/+

Medium-long

biodiversity within the local environment?

To contribute to the development of a healthy
population


Does the strategy contribute to the improvement of
human health?

Ayrshire and Arran Tourism Strategy
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Medium-long
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AATS Theme 1: ‘Our Offers and Opportunities’
5. FOOD AND DRINK







Harness the potential of the area’s food and drink offer as a key component of destination marketing and developing a sense of place.
Improve the promotion of locally-produced quality products that extends through to both local retailers and restaurants.
Further research and development of festivals and events activities relating to food and drink.
Improved product knowledge, awareness and recommendations to visitors from hospitality staff.
Development of hand-on experiences in food production and cuisine as an integral part of the visitor experiences on offer.
Wider development of associated products, such as farmers’ markets, for the visitor.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To protect and enhance the water environment

WATER



Does the strategy provide support to protect and where

The development and implementation of this
priority within the strategy will have an
insignificant impact with regard to the water
environment.

necessary enhance the water environment?


Does the strategy promote the efficient use of water?



Does the strategy contribute to sustainable water

0

management (e.g. flood prevention)?

AIR, NOISE & LIGHT

To protect and enhance air quality


Negative impact on air, particularly along key
routes, from increased emissions associated
with additional local deliveries and increased
local agricultural/ industrial production to meet
demand.

Does the strategy promote good air quality and reduce
potential exposure of sensitive groups?



Does the strategy support measures to reduce air
pollution?

Ayrshire and Arran Tourism Strategy
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Medium-long
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Permanent

Mitigation / Enhancement: The Ayrshire and
Arran Tourism Strategy should be accompanied
by a Climate Change & Sustainability
Action Plan which encourages suppliers and
the Ayrshire and Arran tourism sector, through
partnership, to utilise sustainable delivery
options with a view to reducing potential air
quality, congestion and carbon effects.

February May 2014

AATS Theme 1: ‘Our Offers and Opportunities’
5. FOOD AND DRINK







Harness the potential of the area’s food and drink offer as a key component of destination marketing and developing a sense of place.
Improve the promotion of locally-produced quality products that extends through to both local retailers and restaurants.
Further research and development of festivals and events activities relating to food and drink.
Improved product knowledge, awareness and recommendations to visitors from hospitality staff.
Development of hand-on experiences in food production and cuisine as an integral part of the visitor experiences on offer.
Wider development of associated products, such as farmers’ markets, for the visitor.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To minimise noise and light pollution


Does the strategy promote quiet areas for all
community groups?



Does the strategy reduce the potential for noise and
light pollution?

Ayrshire and Arran Tourism Strategy

It is very unlikely that this priority would result
in any significant noise or light pollution.

0

77

February May 2014

AATS Theme 1: ‘Our Offers and Opportunities’
5. FOOD AND DRINK







Harness the potential of the area’s food and drink offer as a key component of destination marketing and developing a sense of place.
Improve the promotion of locally-produced quality products that extends through to both local retailers and restaurants.
Further research and development of festivals and events activities relating to food and drink.
Improved product knowledge, awareness and recommendations to visitors from hospitality staff.
Development of hand-on experiences in food production and cuisine as an integral part of the visitor experiences on offer.
Wider development of associated products, such as farmers’ markets, for the visitor.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

To support climate change mitigation


Promoting local food and drink may lead to
positive effects such as reduced greenhouse
gas emissions associated with ‘food miles’.
However, as the overall aim of the AATS is to
increase tourist visits, the net result is likely to
be an increase in tourism sector GHG
emissions.

Does the strategy seek to avoid, reduce or offset
emissions from the sector?

To support climate change adaptation

CLIMATE



Commentary, and
mitigation/enhancement where required

Does the strategy contribute to the resilience of the
sector, the region’s tourism assets and its communities?

+/-

Short-long

Permanent

Mitigation / Enhancement: Highlight the
potential of sustainable travel options in
accessing the region’s attractions through the
development of a Climate Change &
Sustainability Action Plan. In addition, the
Action Plan should encourage sustainable
working practices including energy efficiency,
procurement and resource use.
The Action Plan should also encourage suppliers
and the Ayrshire and Arran tourism sector,
through partnership, to utilise sustainable
delivery options with a view to reducing
potential air quality, congestion and carbon
effects.

Ayrshire and Arran Tourism Strategy
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AATS Theme 1: ‘Our Offers and Opportunities’
5. FOOD AND DRINK







Harness the potential of the area’s food and drink offer as a key component of destination marketing and developing a sense of place.
Improve the promotion of locally-produced quality products that extends through to both local retailers and restaurants.
Further research and development of festivals and events activities relating to food and drink.
Improved product knowledge, awareness and recommendations to visitors from hospitality staff.
Development of hand-on experiences in food production and cuisine as an integral part of the visitor experiences on offer.
Wider development of associated products, such as farmers’ markets, for the visitor.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

Promoting locally procured food and drink may
lead to increased levels of waste arisings,
recycling and a burden on waste management
infrastructure.

MATERIAL ASSETS

To promote the sustainable use of material assets


Commentary, and
mitigation/enhancement where required

Does the strategy promote the effective use of local
assets to improve community wellbeing and support
sustainable communities?

Ayrshire and Arran Tourism Strategy

-

Short-long
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Permanent

Mitigation / Enhancement: The Ayrshire and
Arran Tourism Strategy should be accompanied
by a Climate Change & Sustainability
Action Plan which encourages sustainable
working practices including energy efficiency,
procurement and resource use. In addition, the
Action Plan should promote the benefits of
tourism sector partnership working to reduce
energy consumption, resource use and waste
arisings associated with the tourism sector.

February May 2014

AATS Theme 1: ‘Our Offers and Opportunities’
5. FOOD AND DRINK







Harness the potential of the area’s food and drink offer as a key component of destination marketing and developing a sense of place.
Improve the promotion of locally-produced quality products that extends through to both local retailers and restaurants.
Further research and development of festivals and events activities relating to food and drink.
Improved product knowledge, awareness and recommendations to visitors from hospitality staff.
Development of hand-on experiences in food production and cuisine as an integral part of the visitor experiences on offer.
Wider development of associated products, such as farmers’ markets, for the visitor.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To protect and enhance Ayrshire’s historic

CULTURAL HERITAGE

environment, and promote the region’s unique
cultural heritage


Does the strategy protect, and where appropriate,
enhance the fabric, setting and significance of the

The development and implementation of this
priority within the strategy will have an
insignificant impact with regard to cultural
heritage.

region’s heritage assets?


Does the strategy contribute to the character and

0

significance of the region’s historic landscapes and
townscapes?


Does the strategy recognise and promote the region’s
unique cultural and literary heritage?



Does the strategy promote responsible, sustainable
access to and interpretation of the region’s cultural
heritage and historic environment?

Ayrshire and Arran Tourism Strategy
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AATS Theme 1: ‘Our Offers and Opportunities’
5. FOOD AND DRINK







Harness the potential of the area’s food and drink offer as a key component of destination marketing and developing a sense of place.
Improve the promotion of locally-produced quality products that extends through to both local retailers and restaurants.
Further research and development of festivals and events activities relating to food and drink.
Improved product knowledge, awareness and recommendations to visitors from hospitality staff.
Development of hand-on experiences in food production and cuisine as an integral part of the visitor experiences on offer.
Wider development of associated products, such as farmers’ markets, for the visitor.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To conserve and enhance the character and quality of

LANDSCAPE

the region’s landscapes


Does the strategy conserve and enhance the character
and quality of the region’s landscapes?



Does the strategy promote/encourage the restoration of

The development and implementation of this
priority within the strategy will have an
insignificant impact with regard to the character
and quality of the region’s landscapes.

0

degraded landscapes?

AATS Theme 1: ‘Our Offers and Opportunities’
6. ISLANDS






Create linkages between our islands offering and visitor activities on mainland Ayrshire to extend length of stay.
Explore scope to market as the accessible alternative to the inner and outer Hebrides.
Ensure the islands’ dimensions are fully reflected into the plans being developed around other offers.
Maximise the value of Arran’s clear identity and develop the links between it and mainland Ayrshire.
Further consider how the sea can be exploited as part of the islands offering for visitors, for example, using the Lamlash no-take zone to encourage divers, marine
wildlife watching, etc.

Ayrshire and Arran Tourism Strategy
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Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

To promote, improve and enhance biodiversity and

There is potential for environmental impacts on
sensitive habitats and species as a result of
marketing the islands as an attractive
destination for tourism. This may lead to
increased enhancement of the natural
environment or may lead to activities that could
potentially damage habitat integrity, viability,
etc. at key natural heritage tourism sites.

encourage access to wildlife and the countryside


Does the strategy promote the protection of designated

BIODIVERSITY

and non-designated habitats and species?


Does the strategy promote the connectivity of habitats?



Does the strategy promote the importance of

Commentary, and
mitigation/enhancement where required

biodiversity within the local environment?

+/-

Medium-long

Permanent

It is assumed that there is potential for
significant positive and/or negative impacts to
occur, however, these impacts are
undeterminable at this stage.

HUMAN HEALTH

Assumed mitigation: any development
associated with this priority would be regulated
through the planning system. The AATS makes
no spatially-specific recommendations to enable
accurate assessment at this level.
To contribute to the development of a healthy
population


Does the strategy contribute to the improvement of
human health?

Ayrshire and Arran Tourism Strategy

+

Medium-long

82

Permanent

Successful marketing of the islands will increase
visitor numbers to the area which will provide
economic benefit to the area by utilising
accommodation, entertainment, food and drink,
visiting attractions, etc. which will contribute to
local employment with consequent positive
effects on health and wellbeing.

February May 2014

AATS Theme 1: ‘Our Offers and Opportunities’
6. ISLANDS






Create linkages between our islands offering and visitor activities on mainland Ayrshire to extend length of stay.
Explore scope to market as the accessible alternative to the inner and outer Hebrides.
Ensure the islands’ dimensions are fully reflected into the plans being developed around other offers.
Maximise the value of Arran’s clear identity and develop the links between it and mainland Ayrshire.
Further consider how the sea can be exploited as part of the islands offering for visitors, for example, using the Lamlash no-take zone to encourage divers, marine
wildlife watching, etc.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

To protect and enhance the water environment


Positive effects may arise as a result of
increased environmental awareness within the
tourism sector on issues surrounding the water
environment.

Does the strategy provide support to protect and where
necessary enhance the water environment?



Does the strategy promote the efficient use of water?



Does the strategy contribute to sustainable water
management (e.g. flood prevention)?

WATER

Commentary, and
mitigation/enhancement where required

+/-

Medium-long

Permanent

Potential negative impacts on the water
environment as a result of promotion and
development of water-based recreation, and
the increased pressure on water resources this
may contribute to. The increase in visitors to
the area may result in pressure on water
abstraction and pollution.
Mitigation / Enhancement: The Ayrshire and
Arran Tourism Strategy should be accompanied
by a Climate Change & Sustainability
Action Plan which encourages effective
management of water-based tourism, providing
visitors with information about the responsible
use of water.
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AATS Theme 1: ‘Our Offers and Opportunities’
6. ISLANDS






Create linkages between our islands offering and visitor activities on mainland Ayrshire to extend length of stay.
Explore scope to market as the accessible alternative to the inner and outer Hebrides.
Ensure the islands’ dimensions are fully reflected into the plans being developed around other offers.
Maximise the value of Arran’s clear identity and develop the links between it and mainland Ayrshire.
Further consider how the sea can be exploited as part of the islands offering for visitors, for example, using the Lamlash no-take zone to encourage divers, marine
wildlife watching, etc.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

A rise in visitor numbers to the area is likely to
result in an increase in air pollution as a
consequence of transport-related emissions –
specifically private car use.

To protect and enhance air quality


Commentary, and
mitigation/enhancement where required

Does the strategy promote good air quality and reduce
potential exposure of sensitive groups?

AIR, NOISE & LIGHT



Does the strategy support measures to reduce air
pollution?

0/-

Medium-long

Permanent

Mitigation / Enhancement: The Ayrshire and
Arran Tourism Strategy should be accompanied
by a Climate Change & Sustainability
Action Plan which highlights the potential of
sustainable travel options in accessing the
region’s attractions and the associated benefits
to air quality.

To minimise noise and light pollution


Does the strategy promote quiet areas for all
community groups?



Does the strategy reduce the potential for noise and
light pollution?

Ayrshire and Arran Tourism Strategy

It is unlikely that this priority would result in
significant noise or light pollution effects.

0
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AATS Theme 1: ‘Our Offers and Opportunities’
6. ISLANDS






Create linkages between our islands offering and visitor activities on mainland Ayrshire to extend length of stay.
Explore scope to market as the accessible alternative to the inner and outer Hebrides.
Ensure the islands’ dimensions are fully reflected into the plans being developed around other offers.
Maximise the value of Arran’s clear identity and develop the links between it and mainland Ayrshire.
Further consider how the sea can be exploited as part of the islands offering for visitors, for example, using the Lamlash no-take zone to encourage divers, marine
wildlife watching, etc.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

To support climate change mitigation

CLIMATE



Does the strategy seek to avoid, reduce or offset
emissions from the sector?

To support climate change adaptation


-

Short-long

Permanent

MATERIAL ASSETS

Potential negative effect from the increase level
of waste arisings and resource use from
increased tourism to the Islands.

To promote the sustainable use of material assets
Does the strategy promote the effective use of local
assets to improve community wellbeing and support
sustainable communities?

Ayrshire and Arran Tourism Strategy

If marketing of the islands is successful there
will be an increase in the number of tourists
utilising the area and it is likely that the
majority of these would arrive by car thereby
increasing the amount of GHG emissions.
Mitigation / Enhancement: Highlight the
potential of sustainable travel options in
accessing the region’s attractions through the
development of a Climate Change &
Sustainability Action Plan.

Does the strategy contribute to the resilience of the
sector, the region’s tourism assets and its communities?



Commentary, and
mitigation/enhancement where required

0/-

Seasonal

85

Permanent

Mitigation / Enhancement: The Ayrshire and
Arran Tourism Strategy should be accompanied
by a Climate Change & Sustainability
Action Plan which encourages sustainable
working practices including energy efficiency,
procurement and resource use.
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AATS Theme 1: ‘Our Offers and Opportunities’
6. ISLANDS






Create linkages between our islands offering and visitor activities on mainland Ayrshire to extend length of stay.
Explore scope to market as the accessible alternative to the inner and outer Hebrides.
Ensure the islands’ dimensions are fully reflected into the plans being developed around other offers.
Maximise the value of Arran’s clear identity and develop the links between it and mainland Ayrshire.
Further consider how the sea can be exploited as part of the islands offering for visitors, for example, using the Lamlash no-take zone to encourage divers, marine
wildlife watching, etc.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To protect and enhance Ayrshire’s historic

Successful marketing of the islands could
highlight the region’s cultural heritage assets
and the importance to the tourism sector of
their protection and enhancement.

CULTURAL HERITAGE

environment, and promote the region’s unique
cultural heritage


Does the strategy protect, and where appropriate,
enhance the fabric, setting and significance of the
region’s heritage assets?



Does the strategy contribute to the character and

+/-

Medium-long

significance of the region’s historic landscapes and

Assumed Mitigation: Any development
associated with this priority would be regulated
through the planning system. The AATS makes
no spatially-specific recommendations to enable
accurate assessment at this level.

townscapes?


Does the strategy recognise and promote the region’s
unique cultural and literary heritage?



Permanent

Potential negative impact from the degradation
of key cultural heritage sites/features due to
the increased number of visitors.

Does the strategy promote responsible, sustainable
access to and interpretation of the region’s cultural
heritage and historic environment?

Ayrshire and Arran Tourism Strategy
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AATS Theme 1: ‘Our Offers and Opportunities’
6. ISLANDS






Create linkages between our islands offering and visitor activities on mainland Ayrshire to extend length of stay.
Explore scope to market as the accessible alternative to the inner and outer Hebrides.
Ensure the islands’ dimensions are fully reflected into the plans being developed around other offers.
Maximise the value of Arran’s clear identity and develop the links between it and mainland Ayrshire.
Further consider how the sea can be exploited as part of the islands offering for visitors, for example, using the Lamlash no-take zone to encourage divers, marine
wildlife watching, etc.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To conserve and enhance the character and quality of

LANDSCAPE

the region’s landscapes


Does the strategy conserve and enhance the character
and quality of the region’s landscapes?



Does the strategy promote/encourage the restoration of

+

Medium-long

degraded landscapes?

Permanent

This priority is likely to have a positive effect on
the understanding and appreciation of the
islands’ landscapes, as the wider value and
significance of the asset to the visitor economy
is recognised and measures are implemented to
conserve and enhance valued areas.

AATS Theme 1: ‘Our Offers and Opportunities’
7. WEDDINGS AND CIVIL PARTNERSHIPS







Explore scope for further product innovations that will help ensure our offerings appeal strongly to all the key market segments and compete with alternative
locations.
Review current promotional and packaging activities to identify opportunities to up-sell elements of the wedding packages, such as florists, photographers, and taxis,
to improve the overall financial benefit to the locality.
Exploit strengths in specialist and independent retailers, linked to wedding planning activities.
Exploit the natural environment and heritage assets to promote Ayrshire and Arran as a wedding destination.
Develop promotional activity to attract more wedding and civil partnership tourists, as well as extending guest stays and overall spend.

Ayrshire and Arran Tourism Strategy
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Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

HUMAN HEALTH

BIODIVERSITY

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To promote, improve and enhance biodiversity and
encourage access to wildlife and the countryside


It is unlikely that improving marketing and
promotion of the region as a wedding location
will have a significant effect on biodiversity
interests.

Does the strategy promote the protection of designated
and non-designated habitats and species?



Does the strategy promote the connectivity of habitats?



Does the strategy promote the importance of

0

biodiversity within the local environment?

To contribute to the development of a healthy
population


Does the strategy contribute to the improvement of
human health?

0/+

Short-long

Permanent

An increase of weddings and civil partnerships
in the region will encourage an uptake of sales
in food & drink, accommodation, entertainment,
services such as florists & photographers etc.
which will contribute to local employment with
consequent minor positive effects on health
and wellbeing.

To protect and enhance the water environment

WATER



Does the strategy provide support to protect and where
necessary enhance the water environment?



Does the strategy promote the efficient use of water?



Does the strategy contribute to sustainable water

It is very unlikely that the actions proposed in
the AATS would result in any impact on the
water environment.

0

management (e.g. flood prevention)?

Ayrshire and Arran Tourism Strategy
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AATS Theme 1: ‘Our Offers and Opportunities’
7. WEDDINGS AND CIVIL PARTNERSHIPS


Explore scope for further product innovations that will help ensure our offerings appeal strongly to all the key market segments and compete with alternative
locations.
Review current promotional and packaging activities to identify opportunities to up-sell elements of the wedding packages, such as florists, photographers, and taxis,
to improve the overall financial benefit to the locality.
Exploit strengths in specialist and independent retailers, linked to wedding planning activities.
Exploit the natural environment and heritage assets to promote Ayrshire and Arran as a wedding destination.
Develop promotional activity to attract more wedding and civil partnership tourists, as well as extending guest stays and overall spend.







Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

The increase in wedding guests to the region
may result in a modest increase in air pollution
arising from road traffic in particular.

To protect and enhance air quality


Does the strategy promote good air quality and reduce

AIR, NOISE & LIGHT

potential exposure of sensitive groups?


Does the strategy support measures to reduce air
pollution?

Commentary, and
mitigation/enhancement where required

0/-

Medium-long

Permanent

Mitigation / Enhancement: The Ayrshire and
Arran Tourism Strategy should be accompanied
by a Climate Change & Sustainability
Action Plan which highlights the potential of
sustainable travel options in accessing the
region’s attractions especially from international
hubs (e.g. Edinburgh, Glasgow and Prestwick
airports) and the associated benefits to air
quality.

To minimise noise and light pollution


Does the strategy promote quiet areas for all
community groups?



It is unlikely that this priority would result in
significant noise or light pollution effects.

0

Does the strategy reduce the potential for noise and
light pollution?

Ayrshire and Arran Tourism Strategy
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AATS Theme 1: ‘Our Offers and Opportunities’
7. WEDDINGS AND CIVIL PARTNERSHIPS


Explore scope for further product innovations that will help ensure our offerings appeal strongly to all the key market segments and compete with alternative
locations.
Review current promotional and packaging activities to identify opportunities to up-sell elements of the wedding packages, such as florists, photographers, and taxis,
to improve the overall financial benefit to the locality.
Exploit strengths in specialist and independent retailers, linked to wedding planning activities.
Exploit the natural environment and heritage assets to promote Ayrshire and Arran as a wedding destination.
Develop promotional activity to attract more wedding and civil partnership tourists, as well as extending guest stays and overall spend.







Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

To support climate change mitigation


Climate related uncertainly in weather patterns
could have an effect on the number of people
willing to have weddings and civil partnerships
in the region.

Does the strategy seek to avoid, reduce or offset
emissions from the sector?

To support climate change adaptation


Efforts to increase the numbers of weddings in
the region will inevitably result in increased
carbon emissions as a consequence of private
car use and to a lesser extent, air travel.

Does the strategy contribute to the resilience of the

CLIMATE

sector, the region’s tourism assets and its communities?

Ayrshire and Arran Tourism Strategy

Commentary, and
mitigation/enhancement where required

-

Short-long

90

Permanent

Mitigation / Enhancement: Highlight the
potential of sustainable travel options in
accessing the region’s attractions through the
development of a Climate Change &
Sustainability Action Plan. Furthermore, the
Action Plan should acknowledge the
vulnerability of the region to the effects of
climate change – both in terms of potential
physical impacts (and the attendant need to
plan for improved resilience), and the potential
effects of increasing uncertainty and volatility in
weather patterns and the potential effects on
tourism offer.

February May 2014

AATS Theme 1: ‘Our Offers and Opportunities’
7. WEDDINGS AND CIVIL PARTNERSHIPS


Explore scope for further product innovations that will help ensure our offerings appeal strongly to all the key market segments and compete with alternative
locations.
Review current promotional and packaging activities to identify opportunities to up-sell elements of the wedding packages, such as florists, photographers, and taxis,
to improve the overall financial benefit to the locality.
Exploit strengths in specialist and independent retailers, linked to wedding planning activities.
Exploit the natural environment and heritage assets to promote Ayrshire and Arran as a wedding destination.
Develop promotional activity to attract more wedding and civil partnership tourists, as well as extending guest stays and overall spend.







Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

MATERIAL ASSETS

SEA Topic / Objectives & sub-criteria

Potential for a minor negative impact from the
increased level of waste arisings and resource
use.

To promote the sustainable use of material assets


Commentary, and
mitigation/enhancement where required

Does the strategy promote the effective use of local
assets to improve community wellbeing and support
sustainable communities?

Ayrshire and Arran Tourism Strategy

0/-

Seasonal
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Permanent

Mitigation / Enhancement: The Ayrshire and
Arran Tourism Strategy should be accompanied
by a Climate Change & Sustainability
Action Plan which encourages sustainable
working practices including energy efficiency,
procurement and resource use.
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AATS Theme 1: ‘Our Offers and Opportunities’
7. WEDDINGS AND CIVIL PARTNERSHIPS


Explore scope for further product innovations that will help ensure our offerings appeal strongly to all the key market segments and compete with alternative
locations.
Review current promotional and packaging activities to identify opportunities to up-sell elements of the wedding packages, such as florists, photographers, and taxis,
to improve the overall financial benefit to the locality.
Exploit strengths in specialist and independent retailers, linked to wedding planning activities.
Exploit the natural environment and heritage assets to promote Ayrshire and Arran as a wedding destination.
Develop promotional activity to attract more wedding and civil partnership tourists, as well as extending guest stays and overall spend.







Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To protect and enhance Ayrshire’s historic

CULTURAL HERITAGE

environment, and promote the region’s unique
cultural heritage


Does the strategy protect, and where appropriate,
enhance the fabric, setting and significance of the
region’s heritage assets?



Does the strategy contribute to the character and

+

Medium-long

significance of the region’s historic landscapes and
townscapes?


Does the strategy recognise and promote the region’s

Permanent

By utilising heritage assets to promote Ayrshire
and Arran as a wedding destination, the AATS
is likely to have a positive effect on the
understanding and appreciation of the region’s
cultural heritage features, as the wider value
and significance of the asset to the visitor
economy is recognised and measures are
implemented to conserve and enhance valued
assets.

unique cultural and literary heritage?


Does the strategy promote responsible, sustainable
access to and interpretation of the region’s cultural
heritage and historic environment?

Ayrshire and Arran Tourism Strategy
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AATS Theme 1: ‘Our Offers and Opportunities’
7. WEDDINGS AND CIVIL PARTNERSHIPS


Explore scope for further product innovations that will help ensure our offerings appeal strongly to all the key market segments and compete with alternative
locations.
Review current promotional and packaging activities to identify opportunities to up-sell elements of the wedding packages, such as florists, photographers, and taxis,
to improve the overall financial benefit to the locality.
Exploit strengths in specialist and independent retailers, linked to wedding planning activities.
Exploit the natural environment and heritage assets to promote Ayrshire and Arran as a wedding destination.
Develop promotional activity to attract more wedding and civil partnership tourists, as well as extending guest stays and overall spend.







Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

LANDSCAPE

To conserve and enhance the character and quality of
the region’s landscapes


Does the strategy conserve and enhance the character
and quality of the region’s landscapes?



Does the strategy promote/encourage the restoration of

+

Medium-long

degraded landscapes?

Ayrshire and Arran Tourism Strategy
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Permanent

By utilising the natural environment to promote
Ayrshire and Arran as a wedding destination,
the AATS is likely to have a positive effect on
the understanding and appreciation of the
region’s landscapes, as the wider value and
significance of the asset to the visitor economy
is recognised and measures are implemented to
conserve and enhance valued areas.

February May 2014

AATS Theme 1: ‘Our Offers and Opportunities’
8. BUSINESS TOURISM




Develop a co-ordinated approach to targeting opportunities within the small conference market.
Work with existing conference and meeting venues to identify and develop cross-selling and packaging opportunities.
Capitalise on our excellent colleges and university facilities to exploit academic conferences and related opportunities.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

HUMAN HEALTH

BIODIVERSITY

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To promote, improve and enhance biodiversity and
encourage access to wildlife and the countryside


It is unlikely that improving marketing,
promotion and cross-selling of the region’s
conference and meeting venues will have a
significant effect on biodiversity interests.

Does the strategy promote the protection of designated
and non-designated habitats and species?



Does the strategy promote the connectivity of habitats?



Does the strategy promote the importance of

0

biodiversity within the local environment?

To contribute to the development of a healthy
population


Does the strategy contribute to the improvement of
human health?

0/+

Medium-long

Permanent

Packaging of business and leisure activities will
encourage an uptake of sales in food & drink,
accommodation, entertainment, etc., which will
contribute to local employment with consequent
minor positive effects on health and
wellbeing.

To protect and enhance the water environment

WATER



Does the strategy provide support to protect and where
necessary enhance the water environment?



Does the strategy promote the efficient use of water?



Does the strategy contribute to sustainable water

It is very unlikely that the actions proposed in
the AATS would result in any impact on the
water environment.

0

management (e.g. flood prevention)?
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AATS Theme 1: ‘Our Offers and Opportunities’
8. BUSINESS TOURISM




Develop a co-ordinated approach to targeting opportunities within the small conference market.
Work with existing conference and meeting venues to identify and develop cross-selling and packaging opportunities.
Capitalise on our excellent colleges and university facilities to exploit academic conferences and related opportunities.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

There is potential for increased business tourist
numbers to result in a modest increase in air
pollution arising from road traffic in particular.

To protect and enhance air quality


Does the strategy promote good air quality and reduce
potential exposure of sensitive groups?



Does the strategy support measures to reduce air

AIR, NOISE & LIGHT

pollution?

Commentary, and
mitigation/enhancement where required

0/-

Medium-long

Permanent

Mitigation / Enhancement: The Ayrshire and
Arran Tourism Strategy should be accompanied
by a Climate Change & Sustainability
Action Plan which highlights the potential of
sustainable travel options in accessing the
region’s attractions especially from international
hubs (e.g. Edinburgh, Glasgow and Prestwick
airports) and the associated benefits to air
quality.

To minimise noise and light pollution


Does the strategy promote quiet areas for all
community groups?



Does the strategy reduce the potential for noise and
light pollution?

Ayrshire and Arran Tourism Strategy

It is unlikely that this priority would result in
significant noise or light pollution effects.

0
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AATS Theme 1: ‘Our Offers and Opportunities’
8. BUSINESS TOURISM




Develop a co-ordinated approach to targeting opportunities within the small conference market.
Work with existing conference and meeting venues to identify and develop cross-selling and packaging opportunities.
Capitalise on our excellent colleges and university facilities to exploit academic conferences and related opportunities.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

To support climate change mitigation


Efforts to increase the numbers of business
visitors to the region will inevitably result in
increased carbon emissions as a consequence
of private car use and to a lesser extent, air
travel.

Does the strategy seek to avoid, reduce or offset

CLIMATE

emissions from the sector?
To support climate change adaptation


Does the strategy contribute to the resilience of the
sector, the region’s tourism assets and its communities?

Commentary, and
mitigation/enhancement where required

-

Short-long

Permanent

The AATS does not currently acknowledge or
attempt to plan for the predicted effects of
climate change on the region’s business
tourism-related economy.

MATERIAL ASSETS

Mitigation / Enhancement: Highlight the
potential of sustainable travel options in
accessing the region’s attractions through the
development of a Climate Change &
Sustainability Action Plan.
Potential for a minor negative impact from the
increased level of waste arisings and resource
use.

To promote the sustainable use of material assets


Does the strategy promote the effective use of local
assets to improve community wellbeing and support
sustainable communities?

Ayrshire and Arran Tourism Strategy

0/-

Seasonal
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Permanent

Mitigation / Enhancement: The Ayrshire and
Arran Tourism Strategy should be accompanied
by a Climate Change & Sustainability
Action Plan which encourages sustainable
working practices including energy efficiency,
procurement and resource use.

February May 2014

AATS Theme 1: ‘Our Offers and Opportunities’
8. BUSINESS TOURISM




Develop a co-ordinated approach to targeting opportunities within the small conference market.
Work with existing conference and meeting venues to identify and develop cross-selling and packaging opportunities.
Capitalise on our excellent colleges and university facilities to exploit academic conferences and related opportunities.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To protect and enhance Ayrshire’s historic

CULTURAL HERITAGE

environment, and promote the region’s unique
cultural heritage


Does the strategy protect, and where appropriate,
enhance the fabric, setting and significance of the

0

The development and implementation of this
priority within the strategy will have an
insignificant impact with regard to cultural
heritage.

0

The development and implementation of this
priority within the strategy will have an
insignificant impact with regard to the character
and quality of the region’s landscapes.

region’s heritage assets?


Does the strategy contribute to the character and
significance of the region’s historic landscapes and
townscapes?



Does the strategy recognise and promote the region’s
unique cultural and literary heritage?



Does the strategy promote responsible, sustainable
access to and interpretation of the region’s cultural
heritage and historic environment?

LANDSCAPE

To conserve and enhance the character and quality of
the region’s landscapes


Does the strategy conserve and enhance the character
and quality of the region’s landscapes?



Does the strategy promote/encourage the restoration of
degraded landscapes?

Ayrshire and Arran Tourism Strategy
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AATS Theme 1: ‘Our Offers and Opportunities’
9. EVENTS AND FESTIVALS



Develop a strategic approach to events and festivals development with significance at the Ayrshire and Arran level.
Improve co-ordination, including the development of a central events calendar that assists a wide range of providers to exploit these as a means to attract more
business, extend the season and improve yield for the sector as a whole.
Develop a programme of significant events or festivals, either by expanding existing localised events or developing and attracting new events to the area.
Work closely with key agencies, such as EventScotland, VisitScotland and Creative Scotland and make the most of the forthcoming themed years, culminating in the
Year of Homecoming in 2014.
Combine different elements into events from across the various offers.
Use key events to maximise consumer PR and opportunities for building sense of place and destination branding.






Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

HUMAN HEALTH

BIODIVERSITY

SEA Topic / Objectives & sub-criteria

To promote, improve and enhance biodiversity and
encourage access to wildlife and the countryside


Does the strategy promote the protection of designated
and non-designated habitats and species?



Does the strategy promote the connectivity of habitats?



Does the strategy promote the importance of

0/-

Short-long

Permanent

Commentary, and
mitigation/enhancement where required

Potential minor negative impact if events are
focussed on/near sensitive or designated sites.
However, the AATS will have no influence on
where the events will take place.
Mitigation / enhancement: use the events to
raise awareness of environmental issues such
as enhancement and protection of biodiversity.

biodiversity within the local environment?

To contribute to the development of a healthy
population


Does the strategy contribute to the improvement of
human health?

Ayrshire and Arran Tourism Strategy

+

Short-long
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Permanent

Potential positive impact through increased
local procurement of goods and services at/for
tourism events resulting in increased levels of
employment.
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AATS Theme 1: ‘Our Offers and Opportunities’
9. EVENTS AND FESTIVALS



Develop a strategic approach to events and festivals development with significance at the Ayrshire and Arran level.
Improve co-ordination, including the development of a central events calendar that assists a wide range of providers to exploit these as a means to attract more
business, extend the season and improve yield for the sector as a whole.
Develop a programme of significant events or festivals, either by expanding existing localised events or developing and attracting new events to the area.
Work closely with key agencies, such as EventScotland, VisitScotland and Creative Scotland and make the most of the forthcoming themed years, culminating in the
Year of Homecoming in 2014.
Combine different elements into events from across the various offers.
Use key events to maximise consumer PR and opportunities for building sense of place and destination branding.






Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

The increase in visitors to the area for events
and festivals may result in pressure on water
abstraction and pollution.

To protect and enhance the water environment

AIR, NOISE & LIGHT

WATER



Does the strategy provide support to protect and where
necessary enhance the water environment?



Does the strategy promote the efficient use of water?



Does the strategy contribute to sustainable water

-

Short-long

Permanent

management (e.g. flood prevention)?

Does the strategy promote good air quality and reduce
potential exposure of sensitive groups?



Does the strategy support measures to reduce air
pollution?

Ayrshire and Arran Tourism Strategy

Mitigation / Enhancement: The Ayrshire and
Arran Tourism Strategy should be accompanied
by a Climate Change & Sustainability
Action Plan which encourages effective
management of water-based tourism, providing
visitors with information about the responsible
use of water.
An increase in tourist numbers attending
events/festivals may impact negatively on local
air quality due to vehicle emissions.

To protect and enhance air quality


Commentary, and
mitigation/enhancement where required

0/-

Medium-long

100

Permanent

Mitigation / Enhancement: The Ayrshire and
Arran Tourism Strategy should be accompanied
by a Climate Change & Sustainability
Action Plan which highlights the potential of
sustainable travel options in accessing the
region’s attractions especially from international
hubs (e.g. Edinburgh, Glasgow and Prestwick
airports) and the associated benefits to air
quality.

February May 2014

AATS Theme 1: ‘Our Offers and Opportunities’
9. EVENTS AND FESTIVALS



Develop a strategic approach to events and festivals development with significance at the Ayrshire and Arran level.
Improve co-ordination, including the development of a central events calendar that assists a wide range of providers to exploit these as a means to attract more
business, extend the season and improve yield for the sector as a whole.
Develop a programme of significant events or festivals, either by expanding existing localised events or developing and attracting new events to the area.
Work closely with key agencies, such as EventScotland, VisitScotland and Creative Scotland and make the most of the forthcoming themed years, culminating in the
Year of Homecoming in 2014.
Combine different elements into events from across the various offers.
Use key events to maximise consumer PR and opportunities for building sense of place and destination branding.






Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To minimise noise and light pollution


Does the strategy promote quiet areas for all
community groups?



Does the strategy reduce the potential for noise and
light pollution?

Ayrshire and Arran Tourism Strategy

0/-

Short

101

Temporary

Potential for increased noise from large scale
one-off events and festivals. As the AATS
makes no spatially-specific recommendations, it
has not been possible to make an accurate
assessment at this level.

February May 2014

AATS Theme 1: ‘Our Offers and Opportunities’
9. EVENTS AND FESTIVALS



Develop a strategic approach to events and festivals development with significance at the Ayrshire and Arran level.
Improve co-ordination, including the development of a central events calendar that assists a wide range of providers to exploit these as a means to attract more
business, extend the season and improve yield for the sector as a whole.
Develop a programme of significant events or festivals, either by expanding existing localised events or developing and attracting new events to the area.
Work closely with key agencies, such as EventScotland, VisitScotland and Creative Scotland and make the most of the forthcoming themed years, culminating in the
Year of Homecoming in 2014.
Combine different elements into events from across the various offers.
Use key events to maximise consumer PR and opportunities for building sense of place and destination branding.






Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

Higher GHG emissions from the increase in the
number of vehicles visiting the region for
events and festivals.

To support climate change mitigation


Does the strategy seek to avoid, reduce or offset
emissions from the sector?

CLIMATE

To support climate change adaptation


Does the strategy contribute to the resilience of the
sector, the region’s tourism assets and its communities?

Ayrshire and Arran Tourism Strategy

Commentary, and
mitigation/enhancement where required

-

Short-long

Permanent

Mitigation / Enhancement: Highlight the
potential of sustainable travel options in
accessing the region’s attractions through the
development of a Climate Change &
Sustainability Action Plan. In addition, the
Action Plan should encourage sustainable
working practices including energy efficiency,
procurement and resource use.
The Action Plan should acknowledge the
vulnerability of the region to the effects of
climate change – both in terms of potential
physical impacts (and the attendant need to
plan for improved resilience), and the potential
effects of increasing uncertainty and volatility in
weather patterns and the potential effects on
tourism offer.
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AATS Theme 1: ‘Our Offers and Opportunities’
9. EVENTS AND FESTIVALS



Develop a strategic approach to events and festivals development with significance at the Ayrshire and Arran level.
Improve co-ordination, including the development of a central events calendar that assists a wide range of providers to exploit these as a means to attract more
business, extend the season and improve yield for the sector as a whole.
Develop a programme of significant events or festivals, either by expanding existing localised events or developing and attracting new events to the area.
Work closely with key agencies, such as EventScotland, VisitScotland and Creative Scotland and make the most of the forthcoming themed years, culminating in the
Year of Homecoming in 2014.
Combine different elements into events from across the various offers.
Use key events to maximise consumer PR and opportunities for building sense of place and destination branding.






Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

MATERIAL ASSETS

SEA Topic / Objectives & sub-criteria

Potential for a minor negative impact from the
increased level of waste arisings and resource
use.

To promote the sustainable use of material assets


Commentary, and
mitigation/enhancement where required

Does the strategy promote the effective use of local
assets to improve community wellbeing and support
sustainable communities?

Ayrshire and Arran Tourism Strategy

0/-

Seasonal
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Permanent

Mitigation / Enhancement: The Ayrshire and
Arran Tourism Strategy should be accompanied
by a Climate Change & Sustainability
Action Plan which encourages sustainable
working practices including energy efficiency,
procurement and resource use.
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AATS Theme 1: ‘Our Offers and Opportunities’
9. EVENTS AND FESTIVALS



Develop a strategic approach to events and festivals development with significance at the Ayrshire and Arran level.
Improve co-ordination, including the development of a central events calendar that assists a wide range of providers to exploit these as a means to attract more
business, extend the season and improve yield for the sector as a whole.
Develop a programme of significant events or festivals, either by expanding existing localised events or developing and attracting new events to the area.
Work closely with key agencies, such as EventScotland, VisitScotland and Creative Scotland and make the most of the forthcoming themed years, culminating in the
Year of Homecoming in 2014.
Combine different elements into events from across the various offers.
Use key events to maximise consumer PR and opportunities for building sense of place and destination branding.






Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To protect and enhance Ayrshire’s historic

CULTURAL HERITAGE

environment, and promote the region’s unique
cultural heritage


Does the strategy protect, and where appropriate,
enhance the fabric, setting and significance of the
region’s heritage assets?



Does the strategy contribute to the character and

0/-

Short-long

significance of the region’s historic landscapes and
townscapes?


Permanent

Potential for degradation of site and setting of
cultural heritage features if events are focussed
on/near key cultural heritage assets. However,
the AATS will have no influence on where the
events will take place.

Does the strategy recognise and promote the region’s
unique cultural and literary heritage?



Does the strategy promote responsible, sustainable
access to and interpretation of the region’s cultural
heritage and historic environment?

Ayrshire and Arran Tourism Strategy
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AATS Theme 1: ‘Our Offers and Opportunities’
9. EVENTS AND FESTIVALS



Develop a strategic approach to events and festivals development with significance at the Ayrshire and Arran level.
Improve co-ordination, including the development of a central events calendar that assists a wide range of providers to exploit these as a means to attract more
business, extend the season and improve yield for the sector as a whole.
Develop a programme of significant events or festivals, either by expanding existing localised events or developing and attracting new events to the area.
Work closely with key agencies, such as EventScotland, VisitScotland and Creative Scotland and make the most of the forthcoming themed years, culminating in the
Year of Homecoming in 2014.
Combine different elements into events from across the various offers.
Use key events to maximise consumer PR and opportunities for building sense of place and destination branding.






Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

LANDSCAPE

To conserve and enhance the character and quality of
the region’s landscapes


Does the strategy conserve and enhance the character
and quality of the region’s landscapes?



Does the strategy promote/encourage the restoration of

+

Short-long

degraded landscapes?

Ayrshire and Arran Tourism Strategy
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Permanent

Potential positive impact by raising awareness
of the region’s high quality landscapes, for
example, as outlined in the ‘Year of Natural
Scotland 2013’ action plan.

February May 2014

AATS Theme 2: ‘The Basics’
1. SIGNAGE, PUBLIC REALM AND CLEANLINESS







Assess the signage, public realm and cleanliness improvement requirements and priorities in each Council area.
Target street cleaning operations at important visitor locations.
Streetscape improvements, including signage, on key routes to, and in the vicinity of important tourist locations within Ayrshire and Arran.
Improve access to toilet provision and/or development of comfort schemes.
Assess business and/or community collaborations to identify opportunities to develop initiatives that enhance particular visitor locations.
Improve provision of orientation information, such as maps and signage.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

BIODIVERSITY

SEA Topic / Objectives & sub-criteria

To promote, improve and enhance biodiversity and

Potential for minor positive impacts on
biodiversity through targeted cleaning
operations.

encourage access to wildlife and the countryside


Does the strategy promote the protection of designated
and non-designated habitats and species?



Does the strategy promote the connectivity of habitats?



Does the strategy promote the importance of

0/+

Short-long

Permanent

biodiversity within the local environment?

HUMAN HEALTH

To contribute to the development of a healthy
population


Does the strategy contribute to the improvement of
human health?

Ayrshire and Arran Tourism Strategy

Commentary, and
mitigation/enhancement where required

0/+

Medium-long
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Permanent

Enhancement: ensure that tourism
information provision clearly communicates
environmental issues, constraints, desirable
behaviour on sensitive sites etc. where
relevant.

The priority of the AATS aims to deliver clean,
accessible high quality, high-amenity public
spaces with good signage and orientation
information for visitors. This priority is likely to
have a positive impact on the local economy
through increased visitor numbers. Subsequent
increased employment opportunities are likely
to lead to increased health and welfare
associated with the independence of having an
income. This is of particular relevance as
Ayrshire and Arran has high levels of
unemployment.

February May 2014

AATS Theme 2: ‘The Basics’
1. SIGNAGE, PUBLIC REALM AND CLEANLINESS







Assess the signage, public realm and cleanliness improvement requirements and priorities in each Council area.
Target street cleaning operations at important visitor locations.
Streetscape improvements, including signage, on key routes to, and in the vicinity of important tourist locations within Ayrshire and Arran.
Improve access to toilet provision and/or development of comfort schemes.
Assess business and/or community collaborations to identify opportunities to develop initiatives that enhance particular visitor locations.
Improve provision of orientation information, such as maps and signage.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To protect and enhance the water environment

WATER



Does the strategy provide support to protect and where

0

The development and implementation of this
priority within the strategy will have an
insignificant impact with regard to the water
environment.

0

Although the AATS will directly influence the
erection of new road and interpretative signage
and street cleaning operations, it will not have
an influence, positively or negatively, on air
quality.

necessary enhance the water environment?


Does the strategy promote the efficient use of water?



Does the strategy contribute to sustainable water

AIR, NOISE & LIGHT

management (e.g. flood prevention)?

To protect and enhance air quality


Does the strategy promote good air quality and reduce
potential exposure of sensitive groups?



Does the strategy support measures to reduce air
pollution?

Ayrshire and Arran Tourism Strategy
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AATS Theme 2: ‘The Basics’
1. SIGNAGE, PUBLIC REALM AND CLEANLINESS







Assess the signage, public realm and cleanliness improvement requirements and priorities in each Council area.
Target street cleaning operations at important visitor locations.
Streetscape improvements, including signage, on key routes to, and in the vicinity of important tourist locations within Ayrshire and Arran.
Improve access to toilet provision and/or development of comfort schemes.
Assess business and/or community collaborations to identify opportunities to develop initiatives that enhance particular visitor locations.
Improve provision of orientation information, such as maps and signage.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To minimise noise and light pollution


Does the strategy promote quiet areas for all
community groups?



Does the strategy reduce the potential for noise and
light pollution?

It is very unlikely that this priority would result
in any significant noise or light pollution.

0

To support climate change mitigation

CLIMATE



Does the strategy seek to avoid, reduce or offset
emissions from the sector?

To support climate change adaptation


+/-

Short-long

Does the strategy contribute to the resilience of the
sector, the region’s tourism assets and its communities?

Ayrshire and Arran Tourism Strategy
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Permanent

Enhancement: The AATS should consider how
signage for tourism can be integrated with
other sectors in Ayrshire and Arran, e.g.
transport and waste to encourage minimal
resource use associated with tourism.

February May 2014

AATS Theme 2: ‘The Basics’
1. SIGNAGE, PUBLIC REALM AND CLEANLINESS







Assess the signage, public realm and cleanliness improvement requirements and priorities in each Council area.
Target street cleaning operations at important visitor locations.
Streetscape improvements, including signage, on key routes to, and in the vicinity of important tourist locations within Ayrshire and Arran.
Improve access to toilet provision and/or development of comfort schemes.
Assess business and/or community collaborations to identify opportunities to develop initiatives that enhance particular visitor locations.
Improve provision of orientation information, such as maps and signage.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

MATERIAL ASSETS

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To promote the sustainable use of material assets


Does the strategy promote the effective use of local
assets to improve community wellbeing and support
sustainable communities?

Ayrshire and Arran Tourism Strategy

It is unlikely that this priority would increase
the consumption of material resources.

0
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AATS Theme 2: ‘The Basics’
1. SIGNAGE, PUBLIC REALM AND CLEANLINESS







Assess the signage, public realm and cleanliness improvement requirements and priorities in each Council area.
Target street cleaning operations at important visitor locations.
Streetscape improvements, including signage, on key routes to, and in the vicinity of important tourist locations within Ayrshire and Arran.
Improve access to toilet provision and/or development of comfort schemes.
Assess business and/or community collaborations to identify opportunities to develop initiatives that enhance particular visitor locations.
Improve provision of orientation information, such as maps and signage.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To protect and enhance Ayrshire’s historic

CULTURAL HERITAGE

environment, and promote the region’s unique
cultural heritage


There is the potential for new signage to
negatively impact on the setting of cultural
heritage features if unsympathetically designed
and sited. However, the Tourism Strategy will
have no influence on the placing of the signs.

Does the strategy protect, and where appropriate,
enhance the fabric, setting and significance of the
region’s heritage assets?



Does the strategy contribute to the character and

0/-

Short-long

significance of the region’s historic landscapes and
townscapes?


Does the strategy recognise and promote the region’s
unique cultural and literary heritage?



Permanent

Assumed Mitigation: Any development
associated with this priority would be regulated
through the planning system. The AATS makes
no spatially-specific recommendations to enable
accurate assessment at this level.

Does the strategy promote responsible, sustainable
access to and interpretation of the region’s cultural
heritage and historic environment?

Ayrshire and Arran Tourism Strategy
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AATS Theme 2: ‘The Basics’
1. SIGNAGE, PUBLIC REALM AND CLEANLINESS







Assess the signage, public realm and cleanliness improvement requirements and priorities in each Council area.
Target street cleaning operations at important visitor locations.
Streetscape improvements, including signage, on key routes to, and in the vicinity of important tourist locations within Ayrshire and Arran.
Improve access to toilet provision and/or development of comfort schemes.
Assess business and/or community collaborations to identify opportunities to develop initiatives that enhance particular visitor locations.
Improve provision of orientation information, such as maps and signage.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

To conserve and enhance the character and quality of

Like cultural heritage, there is the potential for
new signage to negatively impact on the
character of the landscape if unsympathetically
designed and sited. However, the Tourism
Strategy will have no influence on the placing of
the signs.

the region’s landscapes


Does the strategy conserve and enhance the character

LANDSCAPE

and quality of the region’s landscapes?


Commentary, and
mitigation/enhancement where required

Does the strategy promote/encourage the restoration of
degraded landscapes?

+/-

Short-long

Permanent

There is a potential for minor positive impacts
on the quality of the region’s landscapes
through targeted cleaning operations at
important visitor locations.
Assumed Mitigation: Any development
associated with this priority would be regulated
through the planning system. The AATS makes
no spatially-specific recommendations to enable
accurate assessment at this level.

Ayrshire and Arran Tourism Strategy

111

February May 2014

AATS Theme 2: ‘The Basics’
2. PRODUCT KNOWLEDGE



Develop a single, widely recognised tourism business-to-business portal for uploading and sharing information, as well as successful practices.
Develop and expand familiarisation (FAM) activities among local businesses, tour operators, travel trade press, and transport operators.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

HUMAN HEALTH

BIODIVERSITY

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To promote, improve and enhance biodiversity and
encourage access to wildlife and the countryside


Does the strategy promote the protection of designated
and non-designated habitats and species?



Does the strategy promote the connectivity of habitats?



Does the strategy promote the importance of

0/+

Short-long

Permanent

Positive effects may arise as a result of
increased environmental awareness amongst
businesses on issues surrounding biodiversity.

biodiversity within the local environment?

To contribute to the development of a healthy
population


The development and implementation of this
priority within the strategy will have an
insignificant impact with regard to human
health.

Does the strategy contribute to the improvement of
human health?

0

To protect and enhance the water environment

WATER



Does the strategy provide support to protect and where
necessary enhance the water environment?



Does the strategy promote the efficient use of water?



Does the strategy contribute to sustainable water

0/+

Short-long

Permanent

Positive effects may arise as a result of
increased environmental awareness amongst
businesses on issues surrounding the water
environment.

management (e.g. flood prevention)?

Ayrshire and Arran Tourism Strategy
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AATS Theme 2: ‘The Basics’
2. PRODUCT KNOWLEDGE



Develop a single, widely recognised tourism business-to-business portal for uploading and sharing information, as well as successful practices.
Develop and expand familiarisation (FAM) activities among local businesses, tour operators, travel trade press, and transport operators.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To protect and enhance air quality


Does the strategy promote good air quality and reduce
potential exposure of sensitive groups?

AIR, NOISE & LIGHT



Does the strategy support measures to reduce air
pollution?

0/+

Short-long

Permanent

Positive effects may arise as a result of
increased environmental awareness amongst
businesses on issues surrounding air quality.

To minimise noise and light pollution


Does the strategy promote quiet areas for all
community groups?



Does the strategy reduce the potential for noise and
light pollution?

Ayrshire and Arran Tourism Strategy

It is very unlikely that this priority would result
in any significant noise or light pollution.

0
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AATS Theme 2: ‘The Basics’
2. PRODUCT KNOWLEDGE



Develop a single, widely recognised tourism business-to-business portal for uploading and sharing information, as well as successful practices.
Develop and expand familiarisation (FAM) activities among local businesses, tour operators, travel trade press, and transport operators.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To support climate change mitigation

CLIMATE



Does the strategy seek to avoid, reduce or offset
emissions from the sector?

To support climate change adaptation


0/+

Short-long

Permanent

Does the strategy contribute to the resilience of the

MATERIAL ASSETS

sector, the region’s tourism assets and its communities?

Positive effects may arise as a result of
increased environmental awareness amongst
businesses on issues surrounding climate
change mitigation and adaptation.
Consequently, businesses can encourage
visitors to consider alternative sustainable
transport and to support enterprises that seek
to minimise energy use.

To promote the sustainable use of material assets


Does the strategy promote the effective use of local
assets to improve community wellbeing and support
sustainable communities?

Ayrshire and Arran Tourism Strategy

0/+

Short-long
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Permanent

Positive effects may arise as a result of
increased environmental awareness amongst
businesses on issues surrounding sustainable
resource use. Consequently, businesses can
encourage visitors to consider alternative
sustainable transport and to participate in
activities such as recycling.
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AATS Theme 2: ‘The Basics’
2. PRODUCT KNOWLEDGE



Develop a single, widely recognised tourism business-to-business portal for uploading and sharing information, as well as successful practices.
Develop and expand familiarisation (FAM) activities among local businesses, tour operators, travel trade press, and transport operators.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To protect and enhance Ayrshire’s historic

CULTURAL HERITAGE

environment, and promote the region’s unique
cultural heritage


Does the strategy protect, and where appropriate,
enhance the fabric, setting and significance of the

Permanent

Positive effects may arise as a result of
increased environmental awareness amongst
businesses on issues surrounding the region’s
cultural heritage assets.

Permanent

Positive effects may arise as a result of
increased environmental awareness amongst
businesses on issues surrounding the region’s
high quality landscapes.

region’s heritage assets?


Does the strategy contribute to the character and

0/+

Short-long

significance of the region’s historic landscapes and
townscapes?


Does the strategy recognise and promote the region’s
unique cultural and literary heritage?



Does the strategy promote responsible, sustainable
access to and interpretation of the region’s cultural
heritage and historic environment?

LANDSCAPE

To conserve and enhance the character and quality of
the region’s landscapes


Does the strategy conserve and enhance the character
and quality of the region’s landscapes?



Does the strategy promote/encourage the restoration of

0/+

Short-long

degraded landscapes?

Ayrshire and Arran Tourism Strategy
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AATS Theme 2: ‘The Basics’
3. COLLABORATION AND NETWORKING




Develop an ongoing programme of networking events and mechanisms, both face-to-face and online, around areas of interest to industry stakeholders.
Encourage individual businesses to initiate or join collaborations that will help drive improvement and growth.
Develop a tailored mentoring/facilitator programme to build capacity and support the development of collaborations.
Encourage and support collaborations utilising existing programmes and initiatives, such as Scottish Enterprise’s Tourism Innovation Workshops.



Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

HUMAN HEALTH

BIODIVERSITY

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To promote, improve and enhance biodiversity and
encourage access to wildlife and the countryside


Permanent

Potential positive impact on the conservation
and enhancement of biodiversity through
partnership working and utilising programmes
and initiatives such as Scottish Enterprise
Tourism Innovation Workshops.

Permanent

Potential for increased local procurement of
tourism related goods and services through
partnership working. Subsequent increased
employment opportunities are likely to lead to
increased health and welfare associated with
the independence of having an income. This is
of particular relevance as Ayrshire and Arran
has high levels of unemployment.

Does the strategy promote the protection of designated
and non-designated habitats and species?



Does the strategy promote the connectivity of habitats?



Does the strategy promote the importance of

+

Medium/long

biodiversity within the local environment?

To contribute to the development of a healthy
population


Does the strategy contribute to the improvement of
human health?

Ayrshire and Arran Tourism Strategy

+

Medium-long
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AATS Theme 2: ‘The Basics’
3. COLLABORATION AND NETWORKING




Develop an ongoing programme of networking events and mechanisms, both face-to-face and online, around areas of interest to industry stakeholders.
Encourage individual businesses to initiate or join collaborations that will help drive improvement and growth.
Develop a tailored mentoring/facilitator programme to build capacity and support the development of collaborations.
Encourage and support collaborations utilising existing programmes and initiatives, such as Scottish Enterprise’s Tourism Innovation Workshops.



Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To protect and enhance the water environment

WATER



Does the strategy provide support to protect and where
necessary enhance the water environment?



Does the strategy promote the efficient use of water?



Does the strategy contribute to sustainable water

+

Medium/long

management (e.g. flood prevention)?
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Permanent

Potential positive impact on the protection and
enhancement of the water environment through
partnership working and utilising programmes
and initiatives such as Scottish Enterprise
Tourism Innovation Workshops.

February May 2014

AATS Theme 2: ‘The Basics’
3. COLLABORATION AND NETWORKING




Develop an ongoing programme of networking events and mechanisms, both face-to-face and online, around areas of interest to industry stakeholders.
Encourage individual businesses to initiate or join collaborations that will help drive improvement and growth.
Develop a tailored mentoring/facilitator programme to build capacity and support the development of collaborations.
Encourage and support collaborations utilising existing programmes and initiatives, such as Scottish Enterprise’s Tourism Innovation Workshops.



Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

To protect and enhance air quality


Increased uptake of partnership working may
result in reduced energy usage and subsequent
reductions in emissions of pollutants to air, e.g.
partnership working between the Ayrshire and
Arran tourism sector and local goods suppliers
may encourage the development of sustainable
delivery options with a view to reducing
potential air quality, congestion and carbon
effects.

Does the strategy promote good air quality and reduce
potential exposure of sensitive groups?

AIR, NOISE & LIGHT



Does the strategy support measures to reduce air
pollution?

Ayrshire and Arran Tourism Strategy

Commentary, and
mitigation/enhancement where required

+/-

Short-long

Permanent

Point source emissions of air pollutants may
increase to meet demand from locally procured
goods.
Mitigation / Enhancement: The Ayrshire and
Arran Tourism Strategy should be accompanied
by a Climate Change & Sustainability
Action Plan which encourages suppliers and
the Ayrshire and Arran tourism sector, through
partnership, to utilise sustainable delivery
options with a view to reducing potential air
quality, congestion and carbon effects.
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AATS Theme 2: ‘The Basics’
3. COLLABORATION AND NETWORKING




Develop an ongoing programme of networking events and mechanisms, both face-to-face and online, around areas of interest to industry stakeholders.
Encourage individual businesses to initiate or join collaborations that will help drive improvement and growth.
Develop a tailored mentoring/facilitator programme to build capacity and support the development of collaborations.
Encourage and support collaborations utilising existing programmes and initiatives, such as Scottish Enterprise’s Tourism Innovation Workshops.



Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To minimise noise and light pollution


Does the strategy promote quiet areas for all
community groups?



Does the strategy reduce the potential for noise and
light pollution?

Ayrshire and Arran Tourism Strategy

It is very unlikely that this priority would result
in any significant noise or light pollution.

0
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AATS Theme 2: ‘The Basics’
3. COLLABORATION AND NETWORKING




Develop an ongoing programme of networking events and mechanisms, both face-to-face and online, around areas of interest to industry stakeholders.
Encourage individual businesses to initiate or join collaborations that will help drive improvement and growth.
Develop a tailored mentoring/facilitator programme to build capacity and support the development of collaborations.
Encourage and support collaborations utilising existing programmes and initiatives, such as Scottish Enterprise’s Tourism Innovation Workshops.



Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

Less use of resources associated with tourism
(through partnership working) could contribute
to an overall decrease in tourism sector
greenhouse gas emissions (e.g. GHG emissions
associated with tourism sector food miles).

To support climate change mitigation


Does the strategy seek to avoid, reduce or offset
emissions from the sector?

CLIMATE

To support climate change adaptation


The AATS does not currently acknowledge the
benefits of partnership working to support
climate change mitigation.

Does the strategy contribute to the resilience of the
sector, the region’s tourism assets and its communities?

Ayrshire and Arran Tourism Strategy

Commentary, and
mitigation/enhancement where required

+

Short-long
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Permanent

Mitigation / Enhancement: Highlight the
potential of sustainable travel options in
accessing the region’s attractions through the
development of a Climate Change &
Sustainability Action Plan. The Action Plan
should also encourage suppliers and the
Ayrshire and Arran tourism sector, through
partnership, to utilise sustainable delivery
options with a view to reducing potential air
quality, congestion and carbon effects.

February May 2014

AATS Theme 2: ‘The Basics’
3. COLLABORATION AND NETWORKING




Develop an ongoing programme of networking events and mechanisms, both face-to-face and online, around areas of interest to industry stakeholders.
Encourage individual businesses to initiate or join collaborations that will help drive improvement and growth.
Develop a tailored mentoring/facilitator programme to build capacity and support the development of collaborations.
Encourage and support collaborations utilising existing programmes and initiatives, such as Scottish Enterprise’s Tourism Innovation Workshops.



Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

Increased tourism sector partnership working
may reduce energy consumption, resource use
and waste arisings associated with the tourism
sector and may support the reuse and recycling
of material resources.

To promote the sustainable use of material assets


Does the strategy promote the effective use of local

MATERIAL ASSETS

assets to improve community wellbeing and support
sustainable communities?

Ayrshire and Arran Tourism Strategy

Commentary, and
mitigation/enhancement where required

The AATS does not currently acknowledge the
benefits of partnership working to support the
sustainable use of material assets.
+

Short-long

121

Permanent

Mitigation / Enhancement: The Ayrshire and
Arran Tourism Strategy should be accompanied
by a Climate Change & Sustainability
Action Plan which encourages sustainable
working practices including energy efficiency,
procurement and resource use. In addition, the
Action Plan should promote the benefits of
tourism sector partnership working to reduce
energy consumption, resource use and waste
arisings associated with the tourism sector.

February May 2014

AATS Theme 2: ‘The Basics’
3. COLLABORATION AND NETWORKING




Develop an ongoing programme of networking events and mechanisms, both face-to-face and online, around areas of interest to industry stakeholders.
Encourage individual businesses to initiate or join collaborations that will help drive improvement and growth.
Develop a tailored mentoring/facilitator programme to build capacity and support the development of collaborations.
Encourage and support collaborations utilising existing programmes and initiatives, such as Scottish Enterprise’s Tourism Innovation Workshops.



Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To protect and enhance Ayrshire’s historic

CULTURAL HERITAGE

environment, and promote the region’s unique
cultural heritage


Does the strategy protect, and where appropriate,
enhance the fabric, setting and significance of the

Permanent

Potential positive impact by raising awareness
and appreciation of cultural heritage features
through partnership working and utilising
programmes such as Scottish Enterprise
Tourism Innovation Workshops.

Permanent

Potential positive impact by raising awareness
and appreciation of the region’s landscapes
through partnership working and utilising
programmes such as Scottish Enterprise
Tourism Innovation Workshops.

region’s heritage assets?


Does the strategy contribute to the character and

+

Medium-long

significance of the region’s historic landscapes and
townscapes?


Does the strategy recognise and promote the region’s
unique cultural and literary heritage?



Does the strategy promote responsible, sustainable
access to and interpretation of the region’s cultural
heritage and historic environment?

LANDSCAPE

To conserve and enhance the character and quality of
the region’s landscapes


Does the strategy conserve and enhance the character
and quality of the region’s landscapes?



Does the strategy promote/encourage the restoration of

+

Medium-long

degraded landscapes?

Ayrshire and Arran Tourism Strategy
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AATS Theme 2: ‘The Basics’
4. QUALITY & CUSTOMER SERVICE EXCELLENCE






Work with VisitScotland to encourage increased participation of Ayrshire and Arran businesses in the VisitScotland Quality Assurance schemes and Welcome Schemes.
Promote the benefits of quality, by embedding quality assurance, in all activities.
Ensure quality is at the heart of product development and new business start- ups
Investigate tools to collect feedback that can be used to inform future improvement activities.
Create a programme that unifies the effort to improve customer service across the sector.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

HUMAN HEALTH

BIODIVERSITY

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To promote, improve and enhance biodiversity and
encourage access to wildlife and the countryside


Does the strategy promote the protection of designated
and non-designated habitats and species?



Does the strategy promote the connectivity of habitats?



Does the strategy promote the importance of

0

The development and implementation of this
priority within the strategy will have an
insignificant impact with regard to biodiversity.

0

The development and implementation of this
priority within the strategy will have an
insignificant impact with regard to human
health.

biodiversity within the local environment?

To contribute to the development of a healthy
population


Does the strategy contribute to the improvement of
human health?

Ayrshire and Arran Tourism Strategy
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AATS Theme 2: ‘The Basics’
4. QUALITY & CUSTOMER SERVICE EXCELLENCE






Work with VisitScotland to encourage increased participation of Ayrshire and Arran businesses in the VisitScotland Quality Assurance schemes and Welcome Schemes.
Promote the benefits of quality, by embedding quality assurance, in all activities.
Ensure quality is at the heart of product development and new business start- ups
Investigate tools to collect feedback that can be used to inform future improvement activities.
Create a programme that unifies the effort to improve customer service across the sector.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To protect and enhance the water environment

WATER



Does the strategy provide support to protect and where

0

The development and implementation of this
priority within the strategy will have an
insignificant impact with regard to the water
environment.

0

The development and implementation of this
priority within the strategy will have an
insignificant impact with regard to air quality.

necessary enhance the water environment?


Does the strategy promote the efficient use of water?



Does the strategy contribute to sustainable water

AIR, NOISE & LIGHT

management (e.g. flood prevention)?

To protect and enhance air quality


Does the strategy promote good air quality and reduce
potential exposure of sensitive groups?



Does the strategy support measures to reduce air
pollution?

Ayrshire and Arran Tourism Strategy
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AATS Theme 2: ‘The Basics’
4. QUALITY & CUSTOMER SERVICE EXCELLENCE






Work with VisitScotland to encourage increased participation of Ayrshire and Arran businesses in the VisitScotland Quality Assurance schemes and Welcome Schemes.
Promote the benefits of quality, by embedding quality assurance, in all activities.
Ensure quality is at the heart of product development and new business start- ups
Investigate tools to collect feedback that can be used to inform future improvement activities.
Create a programme that unifies the effort to improve customer service across the sector.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To minimise noise and light pollution


Does the strategy promote quiet areas for all
community groups?



Does the strategy reduce the potential for noise and
light pollution?

0

It is very unlikely that this priority would result
in any significant noise or light pollution.

0

It is very unlikely that this priority would result
in any significant impacts on climate change.

To support climate change mitigation

CLIMATE



Does the strategy seek to avoid, reduce or offset
emissions from the sector?

To support climate change adaptation


Does the strategy contribute to the resilience of the
sector, the region’s tourism assets and its communities?

Ayrshire and Arran Tourism Strategy
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AATS Theme 2: ‘The Basics’
4. QUALITY & CUSTOMER SERVICE EXCELLENCE






Work with VisitScotland to encourage increased participation of Ayrshire and Arran businesses in the VisitScotland Quality Assurance schemes and Welcome Schemes.
Promote the benefits of quality, by embedding quality assurance, in all activities.
Ensure quality is at the heart of product development and new business start- ups
Investigate tools to collect feedback that can be used to inform future improvement activities.
Create a programme that unifies the effort to improve customer service across the sector.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

MATERIAL ASSETS

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To promote the sustainable use of material assets


Does the strategy promote the effective use of local
assets to improve community wellbeing and support
sustainable communities?

0

The development and implementation of this
priority within the strategy will have an
insignificant impact with regard to material
assets.

0

It is very unlikely that this priority would result
in any significant impacts on cultural heritage
assets.

To protect and enhance Ayrshire’s historic

CULTURAL HERITAGE

environment, and promote the region’s unique
cultural heritage


Does the strategy protect, and where appropriate,
enhance the fabric, setting and significance of the
region’s heritage assets?



Does the strategy contribute to the character and
significance of the region’s historic landscapes and
townscapes?



Does the strategy recognise and promote the region’s
unique cultural and literary heritage?



Does the strategy promote responsible, sustainable
access to and interpretation of the region’s cultural
heritage and historic environment?

Ayrshire and Arran Tourism Strategy
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AATS Theme 2: ‘The Basics’
4. QUALITY & CUSTOMER SERVICE EXCELLENCE






Work with VisitScotland to encourage increased participation of Ayrshire and Arran businesses in the VisitScotland Quality Assurance schemes and Welcome Schemes.
Promote the benefits of quality, by embedding quality assurance, in all activities.
Ensure quality is at the heart of product development and new business start- ups
Investigate tools to collect feedback that can be used to inform future improvement activities.
Create a programme that unifies the effort to improve customer service across the sector.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To conserve and enhance the character and quality of

LANDSCAPE

the region’s landscapes


Does the strategy conserve and enhance the character
and quality of the region’s landscapes?



Does the strategy promote/encourage the restoration of

The development and implementation of this
priority within the strategy will have an
insignificant impact with regard to landscapes.

0

degraded landscapes?

AATS Theme 2: ‘The Basics’
5. TRANSPORT GATEWAYS, ROUTES & CONNECTIVITY






Identify key arrival points to assess requirement for cosmetic/public realm works and provision of information.
Improve directional signage from main arterial routes leading into Ayrshire and Arran.
Develop collaborative approaches with neighbouring areas, such as Dumfries and Galloway and Northern Ireland, to allow visitors to easily move around south-west
Scotland.
Raise awareness of the relatively short travel times to get into Ayrshire in light of recent trunk road improvements, especially from Edinburgh and Glasgow airports.
Encourage the development of transport links between key attractions and main visitor arrival points.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

Ayrshire and Arran Tourism Strategy
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Commentary, and
mitigation/enhancement where required
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AATS Theme 2: ‘The Basics’
5. TRANSPORT GATEWAYS, ROUTES & CONNECTIVITY




Identify key arrival points to assess requirement for cosmetic/public realm works and provision of information.
Improve directional signage from main arterial routes leading into Ayrshire and Arran.
Develop collaborative approaches with neighbouring areas, such as Dumfries and Galloway and Northern Ireland, to allow visitors to easily move around south-west
Scotland.
Raise awareness of the relatively short travel times to get into Ayrshire in light of recent trunk road improvements, especially from Edinburgh and Glasgow airports.
Encourage the development of transport links between key attractions and main visitor arrival points.




Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

BIODIVERSITY

SEA Topic / Objectives & sub-criteria

To promote, improve and enhance biodiversity and
encourage access to wildlife and the countryside


Does the strategy promote the protection of designated
and non-designated habitats and species?



Does the strategy promote the connectivity of habitats?



Does the strategy promote the importance of

The development and implementation of this
priority within the strategy will have an
insignificant impact with regard to biodiversity.

0

biodiversity within the local environment?

Potential negative impact on visitors and
residents health from increased Co2 emissions
from unsustainable transport options.

To contribute to the development of a healthy

HUMAN HEALTH

Commentary, and
mitigation/enhancement where required

population


Does the strategy contribute to the improvement of
human health?

Ayrshire and Arran Tourism Strategy

-

Short-long

129

Permanent

Mitigation / Enhancement: The Ayrshire and
Arran Tourism Strategy should be accompanied
by a Climate Change & Sustainability
Action Plan which highlights the benefits of
sustainable transport to increase awareness of
transport related environmental issues e.g. the
impact on health from increased CO2 emissions
from unsustainable transport options.

February May 2014

AATS Theme 2: ‘The Basics’
5. TRANSPORT GATEWAYS, ROUTES & CONNECTIVITY




Identify key arrival points to assess requirement for cosmetic/public realm works and provision of information.
Improve directional signage from main arterial routes leading into Ayrshire and Arran.
Develop collaborative approaches with neighbouring areas, such as Dumfries and Galloway and Northern Ireland, to allow visitors to easily move around south-west
Scotland.
Raise awareness of the relatively short travel times to get into Ayrshire in light of recent trunk road improvements, especially from Edinburgh and Glasgow airports.
Encourage the development of transport links between key attractions and main visitor arrival points.




Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To protect and enhance the water environment

WATER



Does the strategy provide support to protect and where

The development and implementation of this
priority within the strategy will have an
insignificant impact with regard to the water
environment.

necessary enhance the water environment?


Does the strategy promote the efficient use of water?



Does the strategy contribute to sustainable water

0

management (e.g. flood prevention)?

AIR, NOISE & LIGHT

To protect and enhance air quality


Does the strategy promote good air quality and reduce
potential exposure of sensitive groups?



Does the strategy support measures to reduce air
pollution?

Ayrshire and Arran Tourism Strategy

-

Short-long

Permanent

The priority fails to promote sustainable
transport options and routes. Therefore, visitor
transportation to the area is likely to remain
mainly car based. Potential negative impact
from increased localised air pollution,
particularly at key sites and along key routes,
through continued private vehicle use.
Mitigation / Enhancement: The Ayrshire and
Arran Tourism Strategy should be accompanied
by a Climate Change & Sustainability
Action Plan which highlights the potential of
sustainable travel options in accessing the
region’s attractions and the associated benefits
to air quality.
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February May 2014

AATS Theme 2: ‘The Basics’
5. TRANSPORT GATEWAYS, ROUTES & CONNECTIVITY




Identify key arrival points to assess requirement for cosmetic/public realm works and provision of information.
Improve directional signage from main arterial routes leading into Ayrshire and Arran.
Develop collaborative approaches with neighbouring areas, such as Dumfries and Galloway and Northern Ireland, to allow visitors to easily move around south-west
Scotland.
Raise awareness of the relatively short travel times to get into Ayrshire in light of recent trunk road improvements, especially from Edinburgh and Glasgow airports.
Encourage the development of transport links between key attractions and main visitor arrival points.




Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To minimise noise and light pollution


Does the strategy promote quiet areas for all
community groups?



Does the strategy reduce the potential for noise and
light pollution?

The development and implementation of this
priority within the strategy will have an
insignificant impact with regard to noise and
light pollution.

0

To support climate change mitigation

CLIMATE



Potential negative impact from GHG emissions
through increased use of unsustainable
transport options.

Does the strategy seek to avoid, reduce or offset
emissions from the sector?

To support climate change adaptation


-

Short-long

Does the strategy contribute to the resilience of the
sector, the region’s tourism assets and its communities?

Ayrshire and Arran Tourism Strategy
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Permanent

Mitigation / Enhancement: The development
of a Climate Change & Sustainability Action
Plan could usefully highlight sustainable
transport alternatives such as walking, cycling,
& public transport and their associated benefits
to climate change mitigation.

February May 2014

AATS Theme 2: ‘The Basics’
5. TRANSPORT GATEWAYS, ROUTES & CONNECTIVITY




Identify key arrival points to assess requirement for cosmetic/public realm works and provision of information.
Improve directional signage from main arterial routes leading into Ayrshire and Arran.
Develop collaborative approaches with neighbouring areas, such as Dumfries and Galloway and Northern Ireland, to allow visitors to easily move around south-west
Scotland.
Raise awareness of the relatively short travel times to get into Ayrshire in light of recent trunk road improvements, especially from Edinburgh and Glasgow airports.
Encourage the development of transport links between key attractions and main visitor arrival points.




Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

MATERIAL ASSETS

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To promote the sustainable use of material assets


Does the strategy promote the effective use of local
assets to improve community wellbeing and support
sustainable communities?

Ayrshire and Arran Tourism Strategy

The development and implementation of this
priority within the strategy will have an
insignificant impact with regard to material
assets.

0

132

February May 2014

AATS Theme 2: ‘The Basics’
5. TRANSPORT GATEWAYS, ROUTES & CONNECTIVITY




Identify key arrival points to assess requirement for cosmetic/public realm works and provision of information.
Improve directional signage from main arterial routes leading into Ayrshire and Arran.
Develop collaborative approaches with neighbouring areas, such as Dumfries and Galloway and Northern Ireland, to allow visitors to easily move around south-west
Scotland.
Raise awareness of the relatively short travel times to get into Ayrshire in light of recent trunk road improvements, especially from Edinburgh and Glasgow airports.
Encourage the development of transport links between key attractions and main visitor arrival points.




Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To protect and enhance Ayrshire’s historic

CULTURAL HERITAGE

environment, and promote the region’s unique
cultural heritage


Does the strategy protect, and where appropriate,
enhance the fabric, setting and significance of the

The development and implementation of this
priority within the strategy will have an
insignificant impact with regard to cultural
heritage assets.

region’s heritage assets?


Does the strategy contribute to the character and

0

significance of the region’s historic landscapes and
townscapes?


Does the strategy recognise and promote the region’s
unique cultural and literary heritage?



Does the strategy promote responsible, sustainable
access to and interpretation of the region’s cultural
heritage and historic environment?

Ayrshire and Arran Tourism Strategy
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AATS Theme 2: ‘The Basics’
5. TRANSPORT GATEWAYS, ROUTES & CONNECTIVITY




Identify key arrival points to assess requirement for cosmetic/public realm works and provision of information.
Improve directional signage from main arterial routes leading into Ayrshire and Arran.
Develop collaborative approaches with neighbouring areas, such as Dumfries and Galloway and Northern Ireland, to allow visitors to easily move around south-west
Scotland.
Raise awareness of the relatively short travel times to get into Ayrshire in light of recent trunk road improvements, especially from Edinburgh and Glasgow airports.
Encourage the development of transport links between key attractions and main visitor arrival points.




Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

LANDSCAPE

To conserve and enhance the character and quality of
the region’s landscapes


Does the strategy conserve and enhance the character
and quality of the region’s landscapes?



Does the strategy promote/encourage the restoration of

The development and implementation of this
priority within the strategy will have an
insignificant impact with regard to landscapes.

0

degraded landscapes?

Ayrshire and Arran Tourism Strategy
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AATS Theme 2: ‘The Basics’
6. SKILLS






Improve the links between industry and local schools and colleges.
Increase awareness of funding support mechanisms.
Identify where skills gaps or targeted skills development opportunities exist and deploy tailored development programmes to address these.
Raise awareness of the main local tourism training providers among industry.
Promote apprenticeships in the sector as a means of attracting talent and developing career paths.
Make more use of volunteers who bring extensive sector experience and expertise to mentor trainees.



Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

HUMAN HEALTH

BIODIVERSITY

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To promote, improve and enhance biodiversity and
encourage access to wildlife and the countryside


Does the strategy promote the protection of designated
and non-designated habitats and species?



Does the strategy promote the connectivity of habitats?



Does the strategy promote the importance of

0

The development and implementation of this
priority within the strategy will have an
insignificant impact with regard to biodiversity.

0/+

Training will improve the employability of local
people with subsequent increased employment
likely to lead to increased health and welfare
associated with the independence of having an
income.

biodiversity within the local environment?

To contribute to the development of a healthy
population


Does the strategy contribute to the improvement of
human health?

Ayrshire and Arran Tourism Strategy

Short-long
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Permanent

February May 2014

AATS Theme 2: ‘The Basics’
6. SKILLS






Improve the links between industry and local schools and colleges.
Increase awareness of funding support mechanisms.
Identify where skills gaps or targeted skills development opportunities exist and deploy tailored development programmes to address these.
Raise awareness of the main local tourism training providers among industry.
Promote apprenticeships in the sector as a means of attracting talent and developing career paths.
Make more use of volunteers who bring extensive sector experience and expertise to mentor trainees.



Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To protect and enhance the water environment

WATER



Does the strategy provide support to protect and where

0

The development and implementation of this
priority within the strategy will have an
insignificant impact with regard to the water
environment.

0

The development and implementation of this
priority within the strategy will have an
insignificant impact with regard to air quality.

necessary enhance the water environment?


Does the strategy promote the efficient use of water?



Does the strategy contribute to sustainable water

AIR, NOISE & LIGHT

management (e.g. flood prevention)?

To protect and enhance air quality


Does the strategy promote good air quality and reduce
potential exposure of sensitive groups?



Does the strategy support measures to reduce air
pollution?

Ayrshire and Arran Tourism Strategy
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February May 2014

AATS Theme 2: ‘The Basics’
6. SKILLS






Improve the links between industry and local schools and colleges.
Increase awareness of funding support mechanisms.
Identify where skills gaps or targeted skills development opportunities exist and deploy tailored development programmes to address these.
Raise awareness of the main local tourism training providers among industry.
Promote apprenticeships in the sector as a means of attracting talent and developing career paths.
Make more use of volunteers who bring extensive sector experience and expertise to mentor trainees.



Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To minimise noise and light pollution


Does the strategy promote quiet areas for all
community groups?



Does the strategy reduce the potential for noise and
light pollution?

0

The development and implementation of this
priority within the strategy will have an
insignificant impact with regard to noise and
light pollution.

0

The development and implementation of this
priority within the strategy will have an
insignificant impact with regard to climate
change.

To support climate change mitigation

CLIMATE



Does the strategy seek to avoid, reduce or offset
emissions from the sector?

To support climate change adaptation


Does the strategy contribute to the resilience of the
sector, the region’s tourism assets and its communities?

Ayrshire and Arran Tourism Strategy
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February May 2014

AATS Theme 2: ‘The Basics’
6. SKILLS






Improve the links between industry and local schools and colleges.
Increase awareness of funding support mechanisms.
Identify where skills gaps or targeted skills development opportunities exist and deploy tailored development programmes to address these.
Raise awareness of the main local tourism training providers among industry.
Promote apprenticeships in the sector as a means of attracting talent and developing career paths.
Make more use of volunteers who bring extensive sector experience and expertise to mentor trainees.



Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

MATERIAL ASSETS

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To promote the sustainable use of material assets


Does the strategy promote the effective use of local
assets to improve community wellbeing and support
sustainable communities?

Ayrshire and Arran Tourism Strategy

The development and implementation of this
priority within the strategy will have an
insignificant impact with regard to material
assets.

0
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February May 2014

AATS Theme 2: ‘The Basics’
6. SKILLS






Improve the links between industry and local schools and colleges.
Increase awareness of funding support mechanisms.
Identify where skills gaps or targeted skills development opportunities exist and deploy tailored development programmes to address these.
Raise awareness of the main local tourism training providers among industry.
Promote apprenticeships in the sector as a means of attracting talent and developing career paths.
Make more use of volunteers who bring extensive sector experience and expertise to mentor trainees.



Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To protect and enhance Ayrshire’s historic

CULTURAL HERITAGE

environment, and promote the region’s unique
cultural heritage


Does the strategy protect, and where appropriate,
enhance the fabric, setting and significance of the

The development and implementation of this
priority within the strategy will have an
insignificant impact with regard to cultural
heritage assets.

region’s heritage assets?


Does the strategy contribute to the character and

0

significance of the region’s historic landscapes and
townscapes?


Does the strategy recognise and promote the region’s
unique cultural and literary heritage?



Does the strategy promote responsible, sustainable
access to and interpretation of the region’s cultural
heritage and historic environment?

Ayrshire and Arran Tourism Strategy
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February May 2014

AATS Theme 2: ‘The Basics’
6. SKILLS






Improve the links between industry and local schools and colleges.
Increase awareness of funding support mechanisms.
Identify where skills gaps or targeted skills development opportunities exist and deploy tailored development programmes to address these.
Raise awareness of the main local tourism training providers among industry.
Promote apprenticeships in the sector as a means of attracting talent and developing career paths.
Make more use of volunteers who bring extensive sector experience and expertise to mentor trainees.



Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

LANDSCAPE

To conserve and enhance the character and quality of
the region’s landscapes


Does the strategy conserve and enhance the character
and quality of the region’s landscapes?



Does the strategy promote/encourage the restoration of

The development and implementation of this
priority within the strategy will have an
insignificant impact with regard to landscapes.

0

degraded landscapes?

Ayrshire and Arran Tourism Strategy
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February May 2014

AATS Theme 2: ‘The Basics’
7. ACCOMMODATION






Undertake an accommodation audit to identify specific gaps in accommodation provision and inform plans for future development.
Raise awareness of the potential for rural diversification into tourist accommodation and associated activity provision.
Encourage improvements in accommodation provision where there are identified opportunities.
Look at developing specific investment propositions for promotion to potential investors (where strategic gaps in accommodation provision can be identified).
Encourage uptake of relevant quality accreditation and ‘Welcome’ schemes.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

BIODIVERSITY

SEA Topic / Objectives & sub-criteria

To promote, improve and enhance biodiversity and
encourage access to wildlife and the countryside


Does the strategy promote the protection of designated
and non-designated habitats and species?



Does the strategy promote the connectivity of habitats?



Does the strategy promote the importance of

The development and implementation of this
priority within the strategy will have an
insignificant impact with regard to biodiversity.

0

biodiversity within the local environment?

To contribute to the development of a healthy

The priority aims to encourage the development
of tourist accommodation in rural areas of the
region which would provide employment
opportunities in isolated and remote
communities.

population

HUMAN HEALTH

Commentary, and
mitigation/enhancement where required



Does the strategy contribute to the improvement of
human health?

Ayrshire and Arran Tourism Strategy

+

Short-long
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Seasonal

Mitigation / Enhancement: As previously
outlined, a Climate Change & Sustainability
Action Plan should be prepared which should
endorse ‘green tourism’ in accommodation
which incorporates the procurement of local
food and drink. Subsequent increased
employment opportunities are likely to lead to
increased health and welfare associated with
the independence of having an income.

February May 2014

AATS Theme 2: ‘The Basics’
7. ACCOMMODATION






Undertake an accommodation audit to identify specific gaps in accommodation provision and inform plans for future development.
Raise awareness of the potential for rural diversification into tourist accommodation and associated activity provision.
Encourage improvements in accommodation provision where there are identified opportunities.
Look at developing specific investment propositions for promotion to potential investors (where strategic gaps in accommodation provision can be identified).
Encourage uptake of relevant quality accreditation and ‘Welcome’ schemes.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

The increase in visitors to the area may result
in pressure on water abstraction and pollution.

To protect and enhance the water environment

AIR, NOISE & LIGHT

WATER



Commentary, and
mitigation/enhancement where required

Does the strategy provide support to protect and where
necessary enhance the water environment?



Does the strategy promote the efficient use of water?



Does the strategy contribute to sustainable water

-

Short-long

management (e.g. flood prevention)?

Permanent

Mitigation / Enhancement: The Ayrshire and
Arran Tourism Strategy should be accompanied
by a Climate Change & Sustainability
Action Plan which encourages accommodation
providers to incorporate sustainable working
practices including water conservation.

To protect and enhance air quality


Does the strategy promote good air quality and reduce
potential exposure of sensitive groups?



Does the strategy support measures to reduce air
pollution?

Ayrshire and Arran Tourism Strategy

The development and implementation of this
priority within the strategy will have an
insignificant impact with regard to air quality.

0
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February May 2014

AATS Theme 2: ‘The Basics’
7. ACCOMMODATION






Undertake an accommodation audit to identify specific gaps in accommodation provision and inform plans for future development.
Raise awareness of the potential for rural diversification into tourist accommodation and associated activity provision.
Encourage improvements in accommodation provision where there are identified opportunities.
Look at developing specific investment propositions for promotion to potential investors (where strategic gaps in accommodation provision can be identified).
Encourage uptake of relevant quality accreditation and ‘Welcome’ schemes.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To minimise noise and light pollution


Does the strategy promote quiet areas for all
community groups?



Does the strategy reduce the potential for noise and
light pollution?

It is very unlikely that this priority would result
in any significant noise or light pollution.

0

The AATS fails to recognise the benefits of
green tourism in accommodation i.e.
sustainable accommodation that minimises
energy waste, water resources used, provides
sustainable local produce, etc.

To support climate change mitigation


Does the strategy seek to avoid, reduce or offset

CLIMATE

emissions from the sector?
To support climate change adaptation


Does the strategy contribute to the resilience of the

-

Short-long

sector, the region’s tourism assets and its communities?

Ayrshire and Arran Tourism Strategy
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Permanent

Mitigation / Enhancement: A Climate
Change & Sustainability Action Plan should
be prepared to encourage sustainable working
practices including energy efficiency,
procurement and resource use. In addition, the
Action Plan should encourage sustainable
working practices including energy efficiency,
procurement and resource use.

February May 2014

AATS Theme 2: ‘The Basics’
7. ACCOMMODATION






Undertake an accommodation audit to identify specific gaps in accommodation provision and inform plans for future development.
Raise awareness of the potential for rural diversification into tourist accommodation and associated activity provision.
Encourage improvements in accommodation provision where there are identified opportunities.
Look at developing specific investment propositions for promotion to potential investors (where strategic gaps in accommodation provision can be identified).
Encourage uptake of relevant quality accreditation and ‘Welcome’ schemes.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

MATERIAL ASSETS

SEA Topic / Objectives & sub-criteria

It is likely that this priority will result in an
increase generation of waste in the tourism
sector, including construction related waste.

To promote the sustainable use of material assets


Does the strategy promote the effective use of local
assets to improve community wellbeing and support
sustainable communities?

Commentary, and
mitigation/enhancement where required

-

Short-long

Permanent

Mitigation / Enhancement: The Ayrshire and
Arran Tourism Strategy should be accompanied
by a Climate Change & Sustainability
Action Plan which encourages sustainable
working practices including energy efficiency,
procurement and resource use.

To protect and enhance Ayrshire’s historic

CULTURAL HERITAGE

environment, and promote the region’s unique
cultural heritage


Does the strategy protect, and where appropriate,
enhance the fabric, setting and significance of the
region’s heritage assets?



Does the strategy contribute to the character and

0/-

Medium-long

significance of the region’s historic landscapes and

Assumed Mitigation: Any necessary
development affecting heritage assets will be
subject to standard planning processes.

townscapes?


Permanent

There is a potential for minor adverse effects on
heritage assets if improvements/additions to
the accommodation provision are not
sympathetic to cultural heritage features.

Does the strategy recognise and promote the region’s
unique cultural and literary heritage?



Does the strategy promote responsible, sustainable
access to and interpretation of the region’s cultural
heritage and historic environment?

Ayrshire and Arran Tourism Strategy
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February May 2014

AATS Theme 2: ‘The Basics’
7. ACCOMMODATION






Undertake an accommodation audit to identify specific gaps in accommodation provision and inform plans for future development.
Raise awareness of the potential for rural diversification into tourist accommodation and associated activity provision.
Encourage improvements in accommodation provision where there are identified opportunities.
Look at developing specific investment propositions for promotion to potential investors (where strategic gaps in accommodation provision can be identified).
Encourage uptake of relevant quality accreditation and ‘Welcome’ schemes.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

LANDSCAPE

To conserve and enhance the character and quality of
the region’s landscapes


Does the strategy conserve and enhance the character
and quality of the region’s landscapes?



Does the strategy promote/encourage the restoration of

0/-

Medium-long

There is a potential for minor adverse effects on
the character and quality of the region’s
landscapes if improvements/additions to the
accommodation provision are not sympathetic
to their surroundings.
Assumed Mitigation: Any necessary
development affecting the character and quality
of the landscape will be subject to standard
planning processes.

degraded landscapes?

Ayrshire and Arran Tourism Strategy

Permanent

Commentary, and
mitigation/enhancement where required
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February May 2014

AATS Theme 2: ‘The Basics’
8. INFORMATION & COMMUNICATIONS TECHNOLOGY








Raise the overall level of provision of online information and booking or buying facilities.
Improve the provision of ICT advice within the existing business support services.
Up-skill people within the industry to make more effective use of ICT in enhancing customer service.
Make more effective use of core web technology and focus efforts on existing consumer sites, including VisitScotland.com.
Maximise use of social networking media and opportunities.
Explore development of Ayrshire and Arran ‘apps’ that enable anytime/anywhere access to relevant information and facilitate transactions as required.
Develop linkages between web-based information in a way that allows easily navigated, intuitive exploring of tourism options by the visitor.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

HUMAN HEALTH

BIODIVERSITY

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To promote, improve and enhance biodiversity and
encourage access to wildlife and the countryside


Does the strategy promote the protection of designated
and non-designated habitats and species?



Does the strategy promote the connectivity of habitats?



Does the strategy promote the importance of

0

The development and implementation of this
priority within the strategy will have an
insignificant impact with regard to biodiversity.

0

The development and implementation of this
priority within the strategy will have an
insignificant impact with regard to human
health.

biodiversity within the local environment?

To contribute to the development of a healthy
population


Does the strategy contribute to the improvement of
human health?

Ayrshire and Arran Tourism Strategy
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AATS Theme 2: ‘The Basics’
8. INFORMATION & COMMUNICATIONS TECHNOLOGY








Raise the overall level of provision of online information and booking or buying facilities.
Improve the provision of ICT advice within the existing business support services.
Up-skill people within the industry to make more effective use of ICT in enhancing customer service.
Make more effective use of core web technology and focus efforts on existing consumer sites, including VisitScotland.com.
Maximise use of social networking media and opportunities.
Explore development of Ayrshire and Arran ‘apps’ that enable anytime/anywhere access to relevant information and facilitate transactions as required.
Develop linkages between web-based information in a way that allows easily navigated, intuitive exploring of tourism options by the visitor.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To protect and enhance the water environment

WATER



Does the strategy provide support to protect and where

0

The development and implementation of this
priority within the strategy will have an
insignificant impact with regard to the water
environment.

0

The development and implementation of this
priority within the strategy will have an
insignificant impact with regard to air quality.

necessary enhance the water environment?


Does the strategy promote the efficient use of water?



Does the strategy contribute to sustainable water

AIR, NOISE & LIGHT

management (e.g. flood prevention)?

To protect and enhance air quality


Does the strategy promote good air quality and reduce
potential exposure of sensitive groups?



Does the strategy support measures to reduce air
pollution?

Ayrshire and Arran Tourism Strategy
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February May 2014

AATS Theme 2: ‘The Basics’
8. INFORMATION & COMMUNICATIONS TECHNOLOGY








Raise the overall level of provision of online information and booking or buying facilities.
Improve the provision of ICT advice within the existing business support services.
Up-skill people within the industry to make more effective use of ICT in enhancing customer service.
Make more effective use of core web technology and focus efforts on existing consumer sites, including VisitScotland.com.
Maximise use of social networking media and opportunities.
Explore development of Ayrshire and Arran ‘apps’ that enable anytime/anywhere access to relevant information and facilitate transactions as required.
Develop linkages between web-based information in a way that allows easily navigated, intuitive exploring of tourism options by the visitor.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To minimise noise and light pollution


Does the strategy promote quiet areas for all
community groups?



Does the strategy reduce the potential for noise and
light pollution?

0

It is very unlikely that this priority would result
in any significant noise or light pollution.

0

It is very unlikely that this priority would result
in any significant impacts on climate change.

To support climate change mitigation

CLIMATE



Does the strategy seek to avoid, reduce or offset
emissions from the sector?

To support climate change adaptation


Does the strategy contribute to the resilience of the
sector, the region’s tourism assets and its communities?

Ayrshire and Arran Tourism Strategy
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AATS Theme 2: ‘The Basics’
8. INFORMATION & COMMUNICATIONS TECHNOLOGY








Raise the overall level of provision of online information and booking or buying facilities.
Improve the provision of ICT advice within the existing business support services.
Up-skill people within the industry to make more effective use of ICT in enhancing customer service.
Make more effective use of core web technology and focus efforts on existing consumer sites, including VisitScotland.com.
Maximise use of social networking media and opportunities.
Explore development of Ayrshire and Arran ‘apps’ that enable anytime/anywhere access to relevant information and facilitate transactions as required.
Develop linkages between web-based information in a way that allows easily navigated, intuitive exploring of tourism options by the visitor.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

MATERIAL ASSETS

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To promote the sustainable use of material assets


Does the strategy promote the effective use of local
assets to improve community wellbeing and support
sustainable communities?

Ayrshire and Arran Tourism Strategy

The development and implementation of this
priority within the strategy will have an
insignificant impact with regard to material
assets.

0
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February May 2014

AATS Theme 2: ‘The Basics’
8. INFORMATION & COMMUNICATIONS TECHNOLOGY








Raise the overall level of provision of online information and booking or buying facilities.
Improve the provision of ICT advice within the existing business support services.
Up-skill people within the industry to make more effective use of ICT in enhancing customer service.
Make more effective use of core web technology and focus efforts on existing consumer sites, including VisitScotland.com.
Maximise use of social networking media and opportunities.
Explore development of Ayrshire and Arran ‘apps’ that enable anytime/anywhere access to relevant information and facilitate transactions as required.
Develop linkages between web-based information in a way that allows easily navigated, intuitive exploring of tourism options by the visitor.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To protect and enhance Ayrshire’s historic

CULTURAL HERITAGE

environment, and promote the region’s unique
cultural heritage


Does the strategy protect, and where appropriate,
enhance the fabric, setting and significance of the
region’s heritage assets?



Does the strategy contribute to the character and

It is very unlikely that this priority would result
in any significant impacts on cultural heritage
assets.

0

significance of the region’s historic landscapes and
townscapes?


Does the strategy recognise and promote the region’s
unique cultural and literary heritage?



Does the strategy promote responsible, sustainable
access to and interpretation of the region’s cultural
heritage and historic environment?
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150

February May 2014

AATS Theme 2: ‘The Basics’
8. INFORMATION & COMMUNICATIONS TECHNOLOGY








Raise the overall level of provision of online information and booking or buying facilities.
Improve the provision of ICT advice within the existing business support services.
Up-skill people within the industry to make more effective use of ICT in enhancing customer service.
Make more effective use of core web technology and focus efforts on existing consumer sites, including VisitScotland.com.
Maximise use of social networking media and opportunities.
Explore development of Ayrshire and Arran ‘apps’ that enable anytime/anywhere access to relevant information and facilitate transactions as required.
Develop linkages between web-based information in a way that allows easily navigated, intuitive exploring of tourism options by the visitor.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

LANDSCAPE

To conserve and enhance the character and quality of
the region’s landscapes


Does the strategy conserve and enhance the character
and quality of the region’s landscapes?



Does the strategy promote/encourage the restoration of

The development and implementation of this
priority within the strategy will have an
insignificant impact with regard to landscapes.

0

degraded landscapes?
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AATS Theme 2: ‘The Basics’
9. FUNDING





Assess possible use of sector-based or geographically-based Business Improvement Districts, or similar mechanisms for incremental investment in local improvement.
Collaborate on the use of available EU funding programmes, within the constraints of available match-funding and priorities.
Raise awareness across the industry and major lenders of the commercial funding opportunities for business investment and growth.
Maximise and encourage use of sector-specific funds, for example, from VisitScotland, EventScotland, Creative Scotland and others, as well as funds that become
available in relation to the specific Theme years leading up to 2014 and beyond.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

To promote, improve and enhance biodiversity and

HUMAN HEALTH

BIODIVERSITY

encourage access to wildlife and the countryside


Does the strategy promote the protection of designated
and non-designated habitats and species?



Does the strategy promote the connectivity of habitats?



Does the strategy promote the importance of

+/-

Medium-long

Permanent

biodiversity within the local environment?

Commentary, and
mitigation/enhancement where required

There is potential for both positive and negative
environmental impacts on the natural
environment as a result of an increase in
tourism related funded projects. For instance,
projects may lead to the enhancement of the
natural environment or may lead to activities
that could potentially damage habitat integrity,
viability, etc.
Assumed Mitigation: Any development
associated with this priority would be regulated
through the planning system. The AATS makes
no spatially-specific recommendations to enable
accurate assessment at this level.

To contribute to the development of a healthy
population


Does the strategy contribute to the improvement of
human health?

Ayrshire and Arran Tourism Strategy

0/+

Medium-long
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Permanent

There is the potential for tourism related funded
projects to contribute to local employment and
environmental enhancement, with consequent
minor positive effects on health and
wellbeing.

February May 2014

AATS Theme 2: ‘The Basics’
9. FUNDING





Assess possible use of sector-based or geographically-based Business Improvement Districts, or similar mechanisms for incremental investment in local improvement.
Collaborate on the use of available EU funding programmes, within the constraints of available match-funding and priorities.
Raise awareness across the industry and major lenders of the commercial funding opportunities for business investment and growth.
Maximise and encourage use of sector-specific funds, for example, from VisitScotland, EventScotland, Creative Scotland and others, as well as funds that become
available in relation to the specific Theme years leading up to 2014 and beyond.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

To protect and enhance the water environment


Potential negative impacts on the water
environment as a result of funding water-based
recreation projects, and the increased pressure
on water resources this may contribute to.

Does the strategy provide support to protect and where

WATER

Does the strategy promote the efficient use of water?



Does the strategy contribute to sustainable water

AIR, NOISE & LIGHT

necessary enhance the water environment?


To protect and enhance air quality

-

Medium-long

Permanent

management (e.g. flood prevention)?



Commentary, and
mitigation/enhancement where required

Assumed Mitigation: Any development
associated with this priority would be regulated
through the planning system. The AATS makes
no spatially-specific recommendations to enable
accurate assessment at this level.

Funding projects to attract visitors to the area
is likely to result in an increase in air pollution
as a consequence of transport-related
emissions – specifically private car use.

Does the strategy promote good air quality and reduce
potential exposure of sensitive groups?



Does the strategy support measures to reduce air
pollution?

Ayrshire and Arran Tourism Strategy

0/-

Medium-long

153

Permanent

Mitigation / Enhancement: The Ayrshire and
Arran Tourism Strategy should be accompanied
by a Climate Change & Sustainability
Action Plan which highlights the potential of
sustainable travel options in accessing the
region’s attractions and the associated benefits
to air quality.

February May 2014

AATS Theme 2: ‘The Basics’
9. FUNDING





Assess possible use of sector-based or geographically-based Business Improvement Districts, or similar mechanisms for incremental investment in local improvement.
Collaborate on the use of available EU funding programmes, within the constraints of available match-funding and priorities.
Raise awareness across the industry and major lenders of the commercial funding opportunities for business investment and growth.
Maximise and encourage use of sector-specific funds, for example, from VisitScotland, EventScotland, Creative Scotland and others, as well as funds that become
available in relation to the specific Theme years leading up to 2014 and beyond.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To minimise noise and light pollution


Does the strategy promote quiet areas for all
community groups?



Does the strategy reduce the potential for noise and
light pollution?

0

It is unlikely that this priority would result in
significant noise or light pollution effects

0

It is very unlikely that this priority would result
in any significant impacts on climate change.

To support climate change mitigation

CLIMATE



Does the strategy seek to avoid, reduce or offset
emissions from the sector?

To support climate change adaptation


Does the strategy contribute to the resilience of the
sector, the region’s tourism assets and its communities?
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AATS Theme 2: ‘The Basics’
9. FUNDING





Assess possible use of sector-based or geographically-based Business Improvement Districts, or similar mechanisms for incremental investment in local improvement.
Collaborate on the use of available EU funding programmes, within the constraints of available match-funding and priorities.
Raise awareness across the industry and major lenders of the commercial funding opportunities for business investment and growth.
Maximise and encourage use of sector-specific funds, for example, from VisitScotland, EventScotland, Creative Scotland and others, as well as funds that become
available in relation to the specific Theme years leading up to 2014 and beyond.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

MATERIAL ASSETS

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To promote the sustainable use of material assets


Does the strategy promote the effective use of local
assets to improve community wellbeing and support
sustainable communities?

The development and implementation of this
priority within the strategy will have an
insignificant impact with regard to material
assets.

0

To protect and enhance Ayrshire’s historic

CULTURAL HERITAGE

environment, and promote the region’s unique
cultural heritage


Does the strategy protect, and where appropriate,
enhance the fabric, setting and significance of the
region’s heritage assets?



Does the strategy contribute to the character and

+

Medium-long

significance of the region’s historic landscapes and
townscapes?


Permanent

Funding heritage-led awareness and
enhancement projects could have a positive
impact by raising awareness and appreciation
of cultural heritage assets within the region.

Does the strategy recognise and promote the region’s
unique cultural and literary heritage?



Does the strategy promote responsible, sustainable
access to and interpretation of the region’s cultural
heritage and historic environment?
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AATS Theme 2: ‘The Basics’
9. FUNDING





Assess possible use of sector-based or geographically-based Business Improvement Districts, or similar mechanisms for incremental investment in local improvement.
Collaborate on the use of available EU funding programmes, within the constraints of available match-funding and priorities.
Raise awareness across the industry and major lenders of the commercial funding opportunities for business investment and growth.
Maximise and encourage use of sector-specific funds, for example, from VisitScotland, EventScotland, Creative Scotland and others, as well as funds that become
available in relation to the specific Theme years leading up to 2014 and beyond.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

To conserve and enhance the character and quality of

LANDSCAPE

the region’s landscapes


Does the strategy conserve and enhance the character
and quality of the region’s landscapes?



Does the strategy promote/encourage the restoration of

+

Medium-long

degraded landscapes?

Ayrshire and Arran Tourism Strategy

Permanent

Commentary, and
mitigation/enhancement where required

Funding regeneration and enhancement
projects could provide an important vehicle to
assist in the restoration and positive
management of some of the region’s designed
landscapes, many of which are currently undermanaged and under-appreciated.
Enhancement: it may be advisable to build in
sustainable criterion within the funding
programmes to encourage environmental
improvements for each individual project
supported.
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AATS Theme 2: ‘The Basics’
10. REGULATION




Develop agreed policy guidelines across the three Ayrshire Councils.
Raise awareness and familiarise those services/agencies whose staff work directly with the sector.
Develop good practice guides that help tourism businesses navigate the regulations associated with particular activities – for example, planning and running
events/festivals.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

HUMAN HEALTH

BIODIVERSITY

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To promote, improve and enhance biodiversity and
encourage access to wildlife and the countryside


Does the strategy promote the protection of designated
and non-designated habitats and species?



Does the strategy promote the connectivity of habitats?



Does the strategy promote the importance of

0

The development and implementation of this
priority within the strategy will have an
insignificant impact with regard to biodiversity.

0

The development and implementation of this
priority within the strategy will have an
insignificant impact with regard to population
and human health.

biodiversity within the local environment?

To contribute to the development of a healthy
population


Does the strategy contribute to the improvement of
human health?
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AATS Theme 2: ‘The Basics’
10. REGULATION




Develop agreed policy guidelines across the three Ayrshire Councils.
Raise awareness and familiarise those services/agencies whose staff work directly with the sector.
Develop good practice guides that help tourism businesses navigate the regulations associated with particular activities – for example, planning and running
events/festivals.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To protect and enhance the water environment

WATER



Does the strategy provide support to protect and where

0

The development and implementation of this
priority within the strategy will have an
insignificant impact with regard to the water
environment.

0

The development and implementation of this
priority within the strategy will have an
insignificant impact with regard to air quality.

necessary enhance the water environment?


Does the strategy promote the efficient use of water?



Does the strategy contribute to sustainable water

AIR, NOISE & LIGHT

management (e.g. flood prevention)?

To protect and enhance air quality


Does the strategy promote good air quality and reduce
potential exposure of sensitive groups?



Does the strategy support measures to reduce air
pollution?
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AATS Theme 2: ‘The Basics’
10. REGULATION




Develop agreed policy guidelines across the three Ayrshire Councils.
Raise awareness and familiarise those services/agencies whose staff work directly with the sector.
Develop good practice guides that help tourism businesses navigate the regulations associated with particular activities – for example, planning and running
events/festivals.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To minimise noise and light pollution


Does the strategy promote quiet areas for all
community groups?



Does the strategy reduce the potential for noise and
light pollution?

0

The development and implementation of this
priority within the strategy will have an
insignificant impact with regard to noise and
light pollution.

0

The development and implementation of this
priority within the strategy will have an
insignificant impact with regard to climate
change.

To support climate change mitigation

CLIMATE



Does the strategy seek to avoid, reduce or offset
emissions from the sector?

To support climate change adaptation


Does the strategy contribute to the resilience of the
sector, the region’s tourism assets and its communities?
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AATS Theme 2: ‘The Basics’
10. REGULATION




Develop agreed policy guidelines across the three Ayrshire Councils.
Raise awareness and familiarise those services/agencies whose staff work directly with the sector.
Develop good practice guides that help tourism businesses navigate the regulations associated with particular activities – for example, planning and running
events/festivals.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

MATERIAL ASSETS

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To promote the sustainable use of material assets


Does the strategy promote the effective use of local
assets to improve community wellbeing and support
sustainable communities?

0

The development and implementation of this
priority within the strategy will have an
insignificant impact with regard to material
assets.

0

The development and implementation of this
priority within the strategy will have an
insignificant impact with regard to cultural
heritage assets.

To protect and enhance Ayrshire’s historic

CULTURAL HERITAGE

environment, and promote the region’s unique
cultural heritage


Does the strategy protect, and where appropriate,
enhance the fabric, setting and significance of the
region’s heritage assets?



Does the strategy contribute to the character and
significance of the region’s historic landscapes and
townscapes?



Does the strategy recognise and promote the region’s
unique cultural and literary heritage?



Does the strategy promote responsible, sustainable
access to and interpretation of the region’s cultural
heritage and historic environment?

Ayrshire and Arran Tourism Strategy

160

February May 2014

AATS Theme 2: ‘The Basics’
10. REGULATION




Develop agreed policy guidelines across the three Ayrshire Councils.
Raise awareness and familiarise those services/agencies whose staff work directly with the sector.
Develop good practice guides that help tourism businesses navigate the regulations associated with particular activities – for example, planning and running
events/festivals.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

LANDSCAPE

To conserve and enhance the character and quality of
the region’s landscapes


Does the strategy conserve and enhance the character
and quality of the region’s landscapes?



Does the strategy promote/encourage the restoration of

The development and implementation of this
priority within the strategy will have an
insignificant impact with regard to landscapes.

0

degraded landscapes?
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AATS Theme 3: ‘Communities & Place’
1. Communities & Place







Ensure the strategy is widely disseminated among community groups and localities across Ayrshire and Arran.
Encourage place-related initiatives that align with wider strategy themes and add to the overall diversity of our offers and potential visitor experiences.
Identify and promote good practice examples that will help stimulate initiatives within Ayrshire and Arran.
Encourage existing community/place development activities to integrate into wider developments linked to the tourism strategy.
Encourage networking and collaborations to avoid duplication of effort.
Encourage and facilitate knowledge exchange opportunities to maximise growth potential.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

HUMAN HEALTH

BIODIVERSITY

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To promote, improve and enhance biodiversity and
encourage access to wildlife and the countryside


Does the strategy promote the protection of designated
and non-designated habitats and species?



Does the strategy promote the connectivity of habitats?



Does the strategy promote the importance of

0/+

Short-long

Permanent

Positive effects may arise as a result of
increased environmental awareness amongst
communities on issues surrounding biodiversity.
Community-led regeneration projects may
include the enhancement and connectivity of
habitats.

biodiversity within the local environment?

To contribute to the development of a healthy
population


Does the strategy contribute to the improvement of
human health?
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Medium-long
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Permanent

As stated in the AATS, there is the potential for
regeneration projects to contribute to local
employment and environmental enhancement,
with consequent minor positive effects on
health and wellbeing.

February May 2014

AATS Theme 3: ‘Communities & Place’
1. Communities & Place







Ensure the strategy is widely disseminated among community groups and localities across Ayrshire and Arran.
Encourage place-related initiatives that align with wider strategy themes and add to the overall diversity of our offers and potential visitor experiences.
Identify and promote good practice examples that will help stimulate initiatives within Ayrshire and Arran.
Encourage existing community/place development activities to integrate into wider developments linked to the tourism strategy.
Encourage networking and collaborations to avoid duplication of effort.
Encourage and facilitate knowledge exchange opportunities to maximise growth potential.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To protect and enhance the water environment

WATER



Does the strategy provide support to protect and where
necessary enhance the water environment?



Does the strategy promote the efficient use of water?



Does the strategy contribute to sustainable water

0/+

Short-long

Permanent

0/+

Short-long

Permanent

AIR, NOISE & LIGHT

management (e.g. flood prevention)?

Positive effects may arise as a result of
increased environmental awareness amongst
communities on issues surrounding the water
environment. Community-led regeneration
projects may include the enhancement of the
water environment.

To protect and enhance air quality


Does the strategy promote good air quality and reduce
potential exposure of sensitive groups?



Does the strategy support measures to reduce air
pollution?
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Positive effects may arise as a result of
increased environmental awareness amongst
communities on issues surrounding air quality.
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AATS Theme 3: ‘Communities & Place’
1. Communities & Place







Ensure the strategy is widely disseminated among community groups and localities across Ayrshire and Arran.
Encourage place-related initiatives that align with wider strategy themes and add to the overall diversity of our offers and potential visitor experiences.
Identify and promote good practice examples that will help stimulate initiatives within Ayrshire and Arran.
Encourage existing community/place development activities to integrate into wider developments linked to the tourism strategy.
Encourage networking and collaborations to avoid duplication of effort.
Encourage and facilitate knowledge exchange opportunities to maximise growth potential.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To minimise noise and light pollution


Does the strategy promote quiet areas for all
community groups?



Does the strategy reduce the potential for noise and
light pollution?

It is very unlikely that this priority would result
in any significant noise or light pollution.

0

To support climate change mitigation

CLIMATE



Does the strategy seek to avoid, reduce or offset
emissions from the sector?

To support climate change adaptation


0/+

Short-long

Does the strategy contribute to the resilience of the

Permanent

Positive effects may arise as a result of
increased environmental awareness amongst
communities on issues surrounding climate
change mitigation and adaptation.

sector, the region’s tourism assets and its communities?
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AATS Theme 3: ‘Communities & Place’
1. Communities & Place







Ensure the strategy is widely disseminated among community groups and localities across Ayrshire and Arran.
Encourage place-related initiatives that align with wider strategy themes and add to the overall diversity of our offers and potential visitor experiences.
Identify and promote good practice examples that will help stimulate initiatives within Ayrshire and Arran.
Encourage existing community/place development activities to integrate into wider developments linked to the tourism strategy.
Encourage networking and collaborations to avoid duplication of effort.
Encourage and facilitate knowledge exchange opportunities to maximise growth potential.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

MATERIAL ASSETS

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To promote the sustainable use of material assets


Does the strategy promote the effective use of local
assets to improve community wellbeing and support
sustainable communities?

Ayrshire and Arran Tourism Strategy
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Permanent

Positive effects may arise as a result of
increased environmental awareness amongst
communities on issues surrounding sustainable
resource use.

February May 2014

AATS Theme 3: ‘Communities & Place’
1. Communities & Place







Ensure the strategy is widely disseminated among community groups and localities across Ayrshire and Arran.
Encourage place-related initiatives that align with wider strategy themes and add to the overall diversity of our offers and potential visitor experiences.
Identify and promote good practice examples that will help stimulate initiatives within Ayrshire and Arran.
Encourage existing community/place development activities to integrate into wider developments linked to the tourism strategy.
Encourage networking and collaborations to avoid duplication of effort.
Encourage and facilitate knowledge exchange opportunities to maximise growth potential.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To protect and enhance Ayrshire’s historic

CULTURAL HERITAGE

environment, and promote the region’s unique
cultural heritage


Does the strategy protect, and where appropriate,
enhance the fabric, setting and significance of the
region’s heritage assets?



Does the strategy contribute to the character and

+

Short-long

significance of the region’s historic landscapes and
townscapes?


Permanent

Positive effects may arise as a result of
increased environmental awareness amongst
communities on issues surrounding the region’s
cultural heritage assets. Community-led
regeneration projects may include the
enhancement of the historic environment.

Does the strategy recognise and promote the region’s
unique cultural and literary heritage?



Does the strategy promote responsible, sustainable
access to and interpretation of the region’s cultural
heritage and historic environment?
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AATS Theme 3: ‘Communities & Place’
1. Communities & Place







Ensure the strategy is widely disseminated among community groups and localities across Ayrshire and Arran.
Encourage place-related initiatives that align with wider strategy themes and add to the overall diversity of our offers and potential visitor experiences.
Identify and promote good practice examples that will help stimulate initiatives within Ayrshire and Arran.
Encourage existing community/place development activities to integrate into wider developments linked to the tourism strategy.
Encourage networking and collaborations to avoid duplication of effort.
Encourage and facilitate knowledge exchange opportunities to maximise growth potential.
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

LANDSCAPE

To conserve and enhance the character and quality of
the region’s landscapes


Does the strategy conserve and enhance the character
and quality of the region’s landscapes?



Does the strategy promote/encourage the restoration of

+

Short-long

degraded landscapes?
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Permanent

Positive effects may arise as a result of
increased environmental awareness amongst
communities on issues surrounding the region’s
high quality landscapes. Community-led
regeneration projects may include the
restoration of degraded landscapes.

February May 2014

AATS Theme 4: ‘Marketing’
1. Marketing
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

To promote, improve and enhance biodiversity and

There is potential for environmental impacts on
sensitive habitats and species as a result of
marketing Ayrshire and Arran as an attractive
destination for tourism. This may lead to
increased enhancement of the natural
environment or may lead to activities that could
potentially damage habitat integrity, viability,
etc. at key natural heritage tourism sites.

encourage access to wildlife and the countryside


Does the strategy promote the protection of designated

BIODIVERSITY

and non-designated habitats and species?


Does the strategy promote the connectivity of habitats?



Does the strategy promote the importance of

Commentary, and
mitigation/enhancement where required

biodiversity within the local environment?

+/-

Medium-long

Permanent

It is assumed that there is potential for
significant positive and/or negative impacts to
occur, however, these impacts are
undeterminable at this stage.

HUMAN HEALTH

Assumed mitigation: any development
associated with this priority would be regulated
through the planning system. The AATS makes
no spatially-specific recommendations to enable
accurate assessment at this level.
To contribute to the development of a healthy
population


Does the strategy contribute to the improvement of
human health?

Ayrshire and Arran Tourism Strategy
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Medium-long
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Permanent

Successful marketing will increase visitor
numbers to the area which will provide
economic benefit to the area by utilising
accommodation, entertainment, food and drink,
visiting attractions, etc. which will contribute to
local employment with consequent positive
effects on health and wellbeing.

February May 2014

AATS Theme 4: ‘Marketing’
1. Marketing
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

To protect and enhance the water environment


Positive effects may arise as a result of
increased environmental awareness within the
tourism sector on issues surrounding the water
environment.

Does the strategy provide support to protect and where

WATER

necessary enhance the water environment?


Does the strategy promote the efficient use of water?



Does the strategy contribute to sustainable water
management (e.g. flood prevention)?

The increase in visitors to the area may result
in pressure on water abstraction and pollution.
+/-

Medium-long

Permanent

AIR, NOISE & LIGHT

Mitigation / Enhancement: The Ayrshire and
Arran Tourism Strategy should be accompanied
by a Climate Change & Sustainability
Action Plan which encourages effective
management of water-based tourism, providing
visitors with information about the responsible
use of water.
A rise in visitor numbers to the area is likely to
result in an increase in air pollution as a
consequence of transport-related emissions –
specifically private car use.

To protect and enhance air quality


Commentary, and
mitigation/enhancement where required

Does the strategy promote good air quality and reduce
potential exposure of sensitive groups?



Does the strategy support measures to reduce air
pollution?

Ayrshire and Arran Tourism Strategy
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Medium-long
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Permanent

Mitigation / Enhancement: The Ayrshire and
Arran Tourism Strategy should be accompanied
by a Climate Change & Sustainability
Action Plan which highlights the potential of
sustainable travel options in accessing the
region’s attractions especially from international
hubs (e.g. Edinburgh, Glasgow and Prestwick
airports) and the associated benefits to air
quality.

February May 2014

AATS Theme 4: ‘Marketing’
1. Marketing
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To minimise noise and light pollution


Does the strategy promote quiet areas for all
community groups?



Does the strategy reduce the potential for noise and
light pollution?

It is unlikely that this priority would result in
significant noise or light pollution effects

0

To support climate change mitigation


If marketing is successful there will be an
increase in the number of tourists utilising the
area and it is likely that the majority of these
would arrive by car thereby increasing the
amount of GHG emissions.

Does the strategy seek to avoid, reduce or offset
emissions from the sector?

To support climate change adaptation

CLIMATE



Does the strategy contribute to the resilience of the
sector, the region’s tourism assets and its communities?

-

Short-long

Permanent

Mitigation / Enhancement: Highlight the
potential of sustainable travel options in
accessing the region’s attractions through the
development of a Climate Change &
Sustainability Action Plan. In addition, the
Action Plan should encourage sustainable
working practices including energy efficiency,
procurement and resource use.
The Action Plan should acknowledge the
vulnerability of the region to the effects of
climate change – both in terms of potential
physical impacts (and the attendant need to
plan for improved resilience), and the potential
effects of increasing uncertainty and volatility
in weather patterns and the potential effects on
tourism offer.
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AATS Theme 4: ‘Marketing’
1. Marketing
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

MATERIAL ASSETS

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

To promote the sustainable use of material assets


Does the strategy promote the effective use of local
assets to improve community wellbeing and support
sustainable communities?

The development and implementation of this
priority within the strategy will have an
insignificant impact with regard to material
assets.

0

To protect and enhance Ayrshire’s historic

Successful marketing of Ayrshire and Arran
could highlight the region’s cultural heritage
assets and the importance to the tourism sector
of their protection and enhancement.

CULTURAL HERITAGE

environment, and promote the region’s unique
cultural heritage


Does the strategy protect, and where appropriate,
enhance the fabric, setting and significance of the
region’s heritage assets?



Does the strategy contribute to the character and

+/-

Medium-long

significance of the region’s historic landscapes and

Assumed Mitigation: Any development
associated with this priority would be regulated
through the planning system. The AATS makes
no spatially-specific recommendations to enable
accurate assessment at this level.

townscapes?


Does the strategy recognise and promote the region’s
unique cultural and literary heritage?



Permanent

Potential negative impact from the degradation
of key cultural heritage sites/features due to
the increased number of visitors.

Does the strategy promote responsible, sustainable
access to and interpretation of the region’s cultural
heritage and historic environment?
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AATS Theme 4: ‘Marketing’
1. Marketing
Evaluation

Timeframe

Duration

++/+/?/0/-/--

Short / medium /
long

Temporary /
permanent

SEA Topic / Objectives & sub-criteria

Commentary, and
mitigation/enhancement where required

LANDSCAPE

To conserve and enhance the character and quality of
the region’s landscapes


Does the strategy conserve and enhance the character
and quality of the region’s landscapes?



Does the strategy promote/encourage the restoration of

+

Medium-long

degraded landscapes?
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Permanent

This priority is likely to have a positive effect on
the understanding and appreciation of the
region’s landscapes, as the wider value and
significance of the asset to the visitor economy
is recognised and measures are implemented to
conserve and enhance valued areas.

February May 2014

