Control of Advertisements Policy
1. Introduction

There is a need to give consistent and fair consideration to advertisers’ applications yet
reconcile the conflicting objectives of safeguarding amenity and public safety.

The purpose of advertising is to provide information to the public, whether by advice,
direction or announcement of goods and services provided. When used in moderation this
function is adequately served and there should be no conflict with public safety or amenity.
However when a multiplicity of signs is used or when an advertiser seeks a larger or brighter
sign than his competitors the original purpose of the sign is lost due to the visual confusion
which results. This is self-defeating from an advertiser’s point of view, provides no
information to the public and can quickly destroy the amenity of an area.

The policy selected must be broad in its approach and flexible enough to cater for different
circumstances, within the terms of the Regulations, as a proposal which might be deemed
unsuitable in one location might well be acceptable in another. The overriding consideration
in each individual case must be public safety and amenity. The following policy, therefore,
has been adopted by North Ayrshire Council as a basis for the control of advertisements.

2. Scope of Powers

The legislation dealing with the control of advertisements is the Town and Country Planning
(Control of Advertisements) (Scotland) Regulations 1984, a summary of which is attached as
Appendix 1 of this document.

The powers available under this legislation are only exercisable in two respects, amenity and
public safety. In terms of amenity, the local planning authority are obliged to take account of
the general characteristics of the area, particularly any feature of architectural, historic,
cultural or civic interest. In terms of public safety, the local planning authority must have
regard to the potential effect of the proposed advertisement on road traffic signs, railway
signals or any aid to navigation by water or air.

Certain categories of advertisements can be displayed without express consent. The main
categories are:

a) Functional advertisements such as road signs
b) Advertisements relating to business premises, with restrictions on size and height, and
c) Certain advertisements of a temporary nature, eg on building sites.

Generally no illuminated or projecting signs are included in these categories.
3. Areas of Special Control

Subject to the approval of Scottish Ministers, the legislation permits the local planning
authority to designate any part of its areas as an area of special control. This is generally
done to protect areas of high landscape or townscape value. North Ayrshire Council has not
designated any areas of special control but there are 10 approved Conservation Areas in
which similar strict controls over advertisements are in operation.



4. Application of Policy

The types of advertisements which require express consent can be considered under the
following headings:

a) Illuminated fascias

b) Projecting signs both illuminated and non-illuminated
¢) Hoardings (panels and free-standing)

d) Advance signs

e) Free-standing illuminated signs

The Councils policy on each of these categories is set out in detail below.
a) Illuminated fascias

With the exception of Conservation Areas, fascia signs shall be permitted in principle above
shops, public houses, cafes and similar commercial premises. In busy commercial areas such
as town centres a wide variety of designs would be acceptable subject to the fascia sign
being related to the design of the shop front and below the level of the first floor. It is
considered that a variety of styles can add interest to a busy town centre.

Above ground floor level, illuminated fascias will not be permitted except in exceptional
circumstances where it is appropriate to the scale or function of the building. On a large
building it will often be more appropriate to have individual letters rather than a conventional
box fascia sign.

Where premises do not form part of a commercial frontage or have no recognisable fascia,
particular care should be taken to ensure that the design of the sign is compatible with the
character and size of the building.

b) Projecting Signs

One projecting sign, either illuminated or non-illuminated shall be permitted on each
commercial frontage of a building. Where there is an existing fascia, the sign shall be in line
with the fascia. An exception may be made where this would leave insufficient headroom
above a public road or footpath. The size and shape of these signs may be partly dictated by
the depth of the fascia to which they are related, but normally such signs should not exceed
approximately 0.5m?

Illuminated projecting signs may not be permitted near traffic lights if they could cause
confusion.

Projecting signs will not normally be permitted above ground floor level. Exceptions may be
made for large buildings where deemed appropriate and where the whole building is in the
same use but only one projecting sign would be permitted on any frontage.

c) Hoardings

As with all advertisements, hoardings can only be controlled in the interests of amenity and

public safety. In certain circumstances hoardings can provide environmental benefits in their
locality. However, given the size and visual impact of many hoardings, careful consideration
should be given to such proposals, especially in sensitive areas.

d) Advance Signs

In rural areas, advance signs will only be permitted in relation to isolated businesses which
satisfy the following criteria:



They are substantially dependant on passing trade from outwith the immediate vicinity
The premises and associated signs which could be erected without express permission
are not readily visible from an A Class road, and

The local directional signposting is inadequate for identification purposes.

Where permitted, advance signs should conform to a standard design, agreed by North
Ayrshire Council and should identify the premises, its location and principal function using a
combination of words and standard symbols. A maximum of one double-sided or two single-
sided signs shall be permitted at the nearest A Class road junction to the establishment
advertised, and, thereafter directional signs of a standard type at minor road junctions as
agreed by North Ayrshire Council.

e) Freestanding Illuminated Signs

These signs are mainly associated with petrol stations and repair garages which are often
situated in non-commercial areas. In order to minimise visual intrusion, only one pole
mounted identification sign shall be permitted on each road frontage of the premises. In
addition, illuminated signs on canopies over pumps shall be permitted provided that they do
not increase the depth of the canopies or interfere with road safety.

5. Other Special Circumstances
a) Conservation Areas

Within Conservation Areas, normal standard signs may not be appropriate and any signs
should be individually designed to relate to the character of the area and the style of
building.

b) Listed Buildings

Any sign to be situated on a Listed Building used for business or commercial purposes
should be carefully designed to relate to the character and style of the building. Where it
is considered that signs which have deemed consent adversely affect the appearance or
setting of a Listed Building, the challenge procedure will be followed to remove those
signs considered inappropriate.

c) Coastal Zone

No advertisements shall be permitted which would interfere with the seaward views
available from the coastal roads and have a damaging effect on amenity.

d) Clutter

Where a proliferation of advertisements occurs on a building to the detriment of the
amenity of the area, the challenge procedure will be used to control advertisements not
normally requiring express consent. In particular, is procedure will be used where
important buildings or views are adversely affected, or where road safety is adversely
affected.

e) Skyline Signs
Signs or advertisements which would project above the roof of the building on which they

are displayed shall not be approved. This restriction will be applied to both flat and
pitched roofs.



6. Summary

Illuminated fascias shall be permitted in principle related to commercial uses particularly
in town centres. However no illuminated fascias shall be permitted above first floor level,
except in exceptional circumstances where the scale and character of the building is
appropriate

Only one projecting sign whether illuminated or non-illuminated shall be permitted for
every frontage relating to a commercial use. The size of the sign shall be in scale with the
building and related to the fascia.

No advance signs shall be permitted except where in the opinion of the local planning
authority the display is considered to be in the public interest or where special
justification of need is shown.

Applications for hoardings will be given careful consideration, especially where they
would impact on sensitive areas.

Only one pole-mounted illuminated sign shall be permitted on each road frontage of
petrol filling stations etc. Illuminated signs over pump canopies shall be permitted
provided they do not increase the depth of the canopy.

Advertisements displayed within Conservation Areas will be the subject of strict control.
No specific policy is appropriate, but the design of signs must be carefully integrated with
the special character and form of these visually sensitive areas.

The display of advertisements on Buildings of Special Architectural or Historic Interest will
be strictly controlled. Such signs must not detract from the inherent architectural value of
these buildings and in most cases will have to be specially designed to fit their location.

The seaward views available in the Coastal Zone shall be protected when considering
applications for advertisement consent.



Appendix 1

ADVERT REGULATIONS
Town & Country Planning

(Control of Advertisements)
(Scotland) Regulations 1984




Advert Regulations

ADVERTS

Advertscoveredby Town& Country Planning (Control of Advertisements) (Scotland)
Regulations1984.

Under Regulation5no adverti sement may bedi splayed without theconsent granted by the
Planning Authority or the Secretary of Stateor asdeemed to begranted by the
regulationsthemselves.

Thedisplay of anadvertisement may alsoinvolvedevel opmenti.e., thehoardingonwhichit
issituated, but under theplanning act, that devel opmentisdeemedtobegrantedwith
exceptanceof theadvertisement.

TYPES OF CONTROL

Non Development
Theadvert regul ationsdo not regard asdevel opment for advertisement purposes, the
following-:

a) Anadvert displayedinsideabuilding, unlessitisvisiblefromoutwiththebuilding
andiseitherilluminatedorisdisplayedwithinabuildingusedprincipally for thedisplay of
adverts, or any part of theadvertlieswithin 1mof anexternal door or window.

b) Anadvert displayed onavehicleor vessel normally employed asmoving, but not if
thevehicleisusedmainly for thedisplay of adverts.

¢) Anadvertincorporatedinandforming part of thefabric of abuilding other thana
buildingusedprincipalyfor adverts.

d) Anadverton"enclosedland" and not readily visiblefromoutsidetheenclosure.
€) Anadvert onor consisting of aballoon at morethan 60mabovegroundlevel.

e2) Anadvertonor consisting of aballoontetheredtoasitewhereitisnot controlled as
anareaof specia control suchasaconservationarea, providingfirstly thereisnot more
thanoneballoononthesiteat atime, and secondly, thesiteisnot used for advertsonmore
than 10 daysper year.

f) Anadvertonanarticlefor sale, packageor container, or onapumpfor theselling of
liquid, providedfirstly itreferswholly tothearticleor liquid, secondlyitisnotilluminated
andthirdlyitdoesexceed0.1m?inarea.

Planning Law
Under Schedul e4 of theadvertisement regul ations, 6 classesof advertsmay bedisplayed

without expressconsent.
Class 1



Functional adver tissmentsof |ocal authorities,community councils, statutory
undertakers, publictransportundertakersrelatingto-:

1) Their functionor operationfor asafeor efficient performance.

2) Asdisplayed by aplanningauthority onlandwithintheir area.

Class 2

Miscellaneousadver tisementsrelating totheland on which they aredisplayed
subject tothefollowingrestrictionsof |letter snot exceeding 0.75min height and
highest point of advert beingnomor ethan 4.6m aboveground level, thefollowing
3typesof advert are covered-:

1) Advertsforidentificationor directionupto0.2n?inarea.

2) Advertsrelatingto businessor firmsupto 0.3m? per advert and 1 per firmor 1 per
separateroad access. Only signsrelatingtoamedical servicemay beilluminated.

3) Advertsrelatingtorecreational , educational, residential, touri st premisesetc. upto
1.2m2per advert and 1 advert per businessor road access. Only signsrelatingtoamedi cal
servicemay beilluminated.

An advertisement relating to
hotel premises

(included in Class 1) located
on the site of the building.
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maximum area permitted
1.2 square metres.
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Class 3
Class3relatesentirely totemporary adverts.

1) Firstly advertsrelatingtothesal eor | etting of land. Oneadvert not exceeding 2m?or 2
conjoined boardsnot exceeding 2.3m? not to project morethan Imfromthefaceof a
building, not tobedisplayed earlier than 28 daysbeforethesal eand toberemoved no
later than 14 daysafterwards. Tobedisplayed at thel owest practicablelevel . Maximum
height of lettering0.75m.

2) Advertsannouncing saleof goodsor livestock onland not normally usedfor that
purpose, limitedtooneadvert, 1.2m? maximumarea, not to bedisplayed earlier than 28
daysbeforethesaleandto beremoved nolater than 14 daysafter thesale. Not to exceed
4.6mabovegroundlevel.

3) Carryingout of buildingor similar worksonland not normally usedfor that purpose, one
advert uptoamaximum of 2m?per contractor or subcontractor on eachroad frontage.
Only to bedisplayed during buildingworksand notto exceed 4.6minheight.



A temporary advertisement
below the maximum

metres relating to building
work on the land on which
the board is displayed.

4) Advertsfor any religious, cultural, recreational etc. temporary non-commercia local
activity not toexceed 0.6m? onany site, not to bedisplayed prior to 28 daysbeforethe
event andtoberemoved nolater than 14 daysafter theevent. Highest point of advert not
toexceed4.6minheight.

5) Thedemonstration of agricultural methodsonthelandwheretheadvertisdisplayed.
Not to exceed 1.2m?for each demonstration with no oneadvert to exceed 0.4m?. Tobe
displayedfor nomorethan 6 months, not prior to 28 daysbef orecommencement and no
later than 14 daysafter demonstrationscease. Highest point of advert not to exceed 4.6m
inheight.

6) Hoardingsenclosing building operationsdesignatedinadevel opment planfor
commerce, industry or business. Not to bedisplayedinareasof specia advertisement
control or conservationareas. Shall excludeadvertslessthan1.5minheight, lessthan 1m
inlengthor morethan 3.1minheightand 6.1minlength. Not to bedisplayedfor morethan
2yearsand not prior to 28 daysbeforebuilding operationsstart.

Theplanningauthority must benotified 14 daysbeforehoardingsareerected.

Highest part of advertisement should not exceed4.6minheight.



Class 4

Advertson businesspremises.

Advertsdisplayed onbusinesspremisesreferringtothegoodsor servicesavail ableandthe
nameand qualification of thepersoninvol ved. Not to bedisplayed onthewall of ashop
without ashopwindow. Restrictionsonareamay apply inareasof special advertisement
control. Thebottomof thefirstfloor level of thebuilding shal | bethemaximumheightfor
theadvert or 4.6mwhicheveristhelower. Advertsdisplayed onany forecourt of a

busi ness, contai ningtheinformation contai ned aboveshal | havean aggregateareaof not
morethan4.5m?, however forecourtsfacing different frontagesshall betreated separately.
Thehighest point of any such advert must not exceed4.6mhigh.

An advertisement of Class IV ; ’
relating to business premises which

indicates name of business and activity

being carried out. This is a good ﬂ

example of the use of individual R

letters attached directly to the o »

building. L. height of lettering
) Jghn m Gkﬁa (Stationess) L& .- 0.75m lll;:_l-l—llulll

height above ground
level *4.6m maximum
or first floor level.

A combination of advertisements
requiring consent by virtue of

the size of the lettering

(above 0.75m), the height beiug':
over 4.6m from ground level and
the signs are capable of
illumination

- Restaurane I

Class 5



Advertswithinbuildings.

Advertsdisplayedwithinany building not otherwiseexempt by theseregul ations.
Whenilluminated, nottoincorporateany movingfeatureor animation. Nooneadvert shal
exceed 250cm?, no group of advertsto exceed 1/10th theareaof thedoor or window in
whichthey aredisplayed. Thehighest point of any suchadvert nottoexceed4.6minheight.

Class 6

[lluminated advertsdisplayed on businesspremisesreferringwholly tothegoodsor
servicesinside and the per sonsinvolved.

1) Eachcharacter of theadverttobelitindividually fromwithin. Thebackground
tobeunlit.

2) Not tobedisplayedinaconservationareaor areaof special advertisement control.
3) Tobeonly displayed ontheexternal faceof thebusinesspremisesandparall€l toit.
4) Only 1advertonany external face.

5) No part of theadvertto belessthan 2.5mabovegroundlevel.

6) Not toincludeany movingfeatureor animationor tobelitintermittently.

7) Not tobedisplayed onany wall not contai ning ashop window.

8) Not to project morethan 0.25mfromthewall.

9) Switches, wiresetc. tobeconceal ed asfar aspossi ble. Thehighest point of any such
advert nottoexceed4.6minheight.

All advertisementsaresubject tothefollowing fiveconditionsasper schedule 1 of
theregulations-:

1) All advertsmust bekeptinacleanandtidy condition.

2) All hoardingsetc. must bemaintainedinasafecondition.

3) Whenanadvert hasto beremoved under theregul ationsit shall becarried outtothe
satisfactionof theplanningauthority.

4) Beforetheadvertisdisplayed onlandthepermission of theowner should beobtai ned.
5) Theadvert must not obscureasignal for road, rail, air traffic or anaidtonavigation, nor
render hazardoustheuseof any transportation method. *

*Thisconditiononly appliesto advertsgranted by deemed consent, but thesafety factor will
betakenintoaccount whentheplanningauthority isconsi dering granti ng expressconsent.

DEEMED CONSENT (OTHER ADVERTISEMENTS)

1) A siteusedfor thedisplay of advertsbeforethe 16th August 1948 may continuetobeso
used subject tostandard conditions.

2) Election notices, statutory adverts, traffic signssubject tothestandard conditions.
OBTAINING EXPRESS CONSENT

Theprocedureissimilar tothat of obtaining planning consentinsomuchthat forms, drawings
and afeemust besubmitted.



Theapplicationcanbegranted, conditionsattached, or it can berefused.

Every expressconsent must befor afixed period of fiveyearsunlessspecified otherwise.
Theapplication can berenewed 6 monthsprior totheexpiry of theconsent.

Anappeal canbemadeagainsttherefusal of anapplication, conditionswhich areattached,
or adiscontinuancenotice. Under regulation 21, theappeal procedureconsistsof awritten
noticetothe Secretary of Statewithin6 monthsof thedecision, or within28daysof the
serving of adiscontinuancenotice. Theappel lant has28 daystoforwardrel evant
documentsineither case. Theplanning authority isrequiredto submitwrittenobservations
with 2 setsof photographsof thesitewithin28 daysof being advised of theappeal .

PRINCIPALS OF CONTROL

When consent isrequired, theauthority can only beconcerned withissuesof public safety
andamenity withinthearea. Thecontent of theadvertisement or theneed areirrelevant,
nor canan advert berefusedfor being offensiveto publicmorals.

ENFORCEMENT

Under regul ation 24, planning authoritiescan servean enforcement noticewherethe
advertisement hasnot received consent or conditionsarenot compliedwith. Thenotice
shouldbeserved ontheowner, |esseeor occupier of theland and onthe persondisplaying
theadvert. Theenforcement noticemust specify theadvert if displayedwithout consent, or
themattersof allegedfailuretocomply withthecondition, thestepsto betakentorectify
thesituationandthetimeperiodfor doing so. Thenoticewill takeeffect onadatespecified
whichisnormally 28 daysfromthedateof | ast servingthenotice, or 7 dayswhenurgency
isrequired.

Appeal Against Enforcement Notice

Thisshall belodgedinwriting beforethenoticetakeseffect, and operatesto suspendthe
noti cepending determination of theappeal or withdrawal of thenotice.

If thestepsarenot takenwithintheperiodtorectify thesituation, theplanning authority
may enter theland and carry out thework, and may reclaimany expense.

Discontinuance Notices

Under the 1984 regul ations, discontinuancenoti ceswereintroduced whereby thedisplay
of anadvert with deemed consent may bestoppedif itisinjurioustotheamenity of the
areaor thesafety of thepublic. Thenoticemust beserved onthepersondisplayingthe
advert, theowner or lesseeof thesiteand thereasonsfor theserving of thenotice
explained.

Dateof effect, whichmust benot |essthan 28 daysafter thenoticeisserved, must alsobe
advisedtoall recipients. Thisnoticewill, however, besuspendedif anappeal islodged.
Areas Of Special Control

Thesecanbedesignated by the Secretary of Stateor theplanningauthority, andthey
considerably restrict thedisplay of adverts

LISTED BUILDINGS



On aligted building where the character of the building will be affected, listed building
consent will be required not only for the adverts requiring express consent, but aso for
those to be displayed with deemed consent.





